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Shri G. S. Institute of Technology & Science
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Minutes of the meeting for Board of Studies in MBA held orf Tuesday. 27" June 2023, at 03.00
PM in the office of Chairman BOS, (Management Studies) in the Department of Management
Studies.
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Following members has attended the meeting of Board of Studies:

I Proll R K. Saxena Chairman (Director. SGSITS)
. ; . The Meetne endos
2. Prol A Dalpats Invitee (Prof IPE) -
Commitiee rec, -
3 Prof Nishith Dubey Member (Prof. NITTTR . Bhopal) (Present Onhne) mstitufe
4. Dr. Anupama Paliv al Member (Asst Prof . DOMS) S. No.
. 1
5. Dr Mavura Kemkar Men ber (Asst Prof . DOMS)
6. Dr Ashish Mahajan Member (Asst. Prof . DOMS) 2
7 Ms. Seema Hussain Member (Recruitiment Associate. TaskUs India Pyt Lid 3
Alumnus, DeMS. SGSITS) 4
Following members could noi atend the meeung <
I Prof G Thakar Head.DoMS O
2 Dr Sangeeta Jain Member (Prof Director. IMS. DAVY_ Indore) 7 i
3 Mr. Avamish Mundhru Member (Founder & CEO - Cantilever Labs)
4. Prof Mukesh Barua Member (Prof. DOMS. [IT Roorkee) l Encl

The members discussed and resolved the following:

The minutes of DPAQIC meeting held in DoMS on 12 June 2023 were presented and appre:z.
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2 The List of NPTEL courses 1o be offered as electives to students of MBA HI Sem tJulv - Dec
202311 discussed and approved. (Annexure 1)

2 The Course Objectives of MBA program were updated from 4 CO’s i each subject to 5 CO’s.
fhe changes were discussgd and approved (Amnexure D

4 The proposed modifications m the following sslabr of the subjects are discussed and approved.
A VBA 1905 GD/PY Lab (< 153%) (Annexure 1V )
<
B MBA Q()HS PROJECT MANAGEMENT (< 139%) (Annexure V )
¢ MBA 2004 RESEARCH METHODOLOGY LAB (> 20%). A new subject code 1s proposed

to be assivned for the this subject. {Amexure V1)

The Meetne ended with the vote of thanks to the chay

Committee recommends the enclosed annexures 1o be approved by Academic Council of the

msttute
S. No, Name of members 9 Signature
! Prol R K Saxena Chairman m
.
2 Prof A Dalpau Invitee Lr§~
3
3 I Prot Nishith Dubey Member Present Online
L ; Dr. Anupama Pabwal - NMember q?/
| ! :
, S R - R R S e
j | E -
1 - 1 . ;
5 D Mavura Kemkar I Member
O : x i
' - oA el g H
¢ DroAshish Mahwan fAember %\P’/
q 7 i ‘ : Present Online
_ P M Seema Hussam [ Member
’
Encl

Annexure I Minutes of DPAQIC, June 2023

Annexure [I; List of NPTEL courses proposed for Sem A . Session 23-24
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Annexure 1V:
Annexure V

Annexure V1:

D

Updated Course Objectives of MBA program
MBA 1903 GD/PI Lab (Current & Updated course)
V4
MBA/%()(B PROJECT MANAGEMENT (Current & Updated course)

MBA 2904: RESEARCH METHODOLOGY LAB (Current & Updated
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A, Student Feedbaclk:

The average score for Managerial Econemics was 3.11. Project Management was 3.5,
International Marketing was 3.7 and  Strategic Financial Management was 3 6. which ar

e

on
lower side To address this. the experts advised the faculiv 10 provide more practice questions
class by takimg extra lectures for numerical subjects. Experts also suggested 1o

e Provide solved questions

e Suggest appropriate text books ;

o Take extra class

o Taking remedial class for weak student

» Student counseling through mentors and student counsetor should be done.

b.  Parent Feedback:

It was suggested (o increase achivities that foster problem solving abilities and decision makin.
skills.

Entrepreneurship abiliies and creative competency of the students must be enhanced
Counsehing of students regardimg career opportumties and leher studies should be done

¢.  Alummi Feedback:

The alumni suggested that students should increase their reading habits

New courses/ Value added course in areas such as Knowledge ol Indian Culture/Hindu Philosopt:

MBA 1 Hospitality Tourism. Data Analviies(SQL. & Pvthon). Advance Facel | Financiz

Modelmg/Tallv, Aviation Industry specific courses.
Other suggestions received were as foltows:

a More focus should be given on Internship along with regular course

b, Sessions on Cyvber Crime Awareness to be conducted.

3

Should prepare students in soft slalls

d. Big names should be imcluded in campus placement

The experts suggested condnction of guest lectures. on Cyber Crime Aviareness. Formal dress:
Courtesy and Mannerism for students. by eminent speakers.

Experts suggested reducing few courses/merging courses and reducing imings so thal students <
take-up mternships. .

d. Emplover Feedback:

1. Communication skills to be lmprmcd.‘

i Atftention must be given to student’s spectalization specific skills.
il Make student more adept at using technology.

iv. More opportunities for team project work to enhancing team working skills should be give
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The Meeting ended with the vote of thanks to the experts and the chair
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SGSITS, Department of 3?...&“2:2: Studies
Online Course List July- Dec 2023
Couse Start date: 24 Jul 2023
Couse End date: 13 Oct 2023
Enrollment End date: 31 Jul 2023 i
m. ] . N . . . . ~ ~
No Category Course Name SME Name Institute Co-ordinating Duration Exam date UG/PG
Institute
Financial Management
1 Management |Commodity Derivatives & Risk Prof. Prabina Rajib [T Kharagpur [HT Kharagpur {12 weeks 29-0et-23 PG
2 |Management |Quantitative Investment Management Prof. J P Singh [T Roorkee IIT Roorkee {12 weeks  |29-Oct-23 UG/PG
3 Management | Security Analysis & Portfolio ManagemenProf. J P Singh II'T Roorkee IIT Roorkee |12 weeks  [28-Oct-23 UG/PG
Human Resource gsm.»waim.:
i Management | Training Of Trainers Prof. Santosh Rangnekar |1IT Roorkee T Roorkee 12 weeks  |28-Oc¢t-23 UG/PG
/. Ja - S 3
L Management  [Human Resource Development Prof. KBL Srivastava HT Kharagpur  |[IIT Kharagpur 12 weeks 28-Oct-23 PG
3 Humanities  |Advantage Prof. Sanjib Chowdhury |HT Kharagpur 11T Kharagpur 12 Weeks  129-Oct-23 PG
Marketing Management
1 Humanities  |Advantage Prof. Sanjib Chowdhury |HT Kharagpur 11T Kharagpur 12 Weeks | 29-Oct-23 PG
2 Management |Product and Brand Management Prof. Vinay Sharma HT Roorkee T Roorkee 12 Weeks 145228 uG/PG
Operations Management
Operations And Supply Chain e e . . o -
! perations LU Prof. G. Srinivasan T Madras 1T Mad 28-0¢t-23 ‘
Management |Management 12 Weeks UG/PG

\K\ ;
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COURSE OUTCOMES-MBA FIRST YEAR(FIRST SEM)

i006: FUNDAMENTALS OF MANAGEMENT

RSE OUTCOMES:-At the end of this course, the students will be able m‘:

-Describe the management evolution and demonstrate the roles, skills and functions of managers.

’
~-Zxplain the planning process, describe the need of MBO, analyze the role of Policies and strategies in business,

-Discuss the role of Policies and Strategics in business.

-Discuss the basic aspects of organizing in management and explain decentralization, delegation and | span of management

- Identify the importance of control, explain its process and types, illustrate the upcoming issues in management.

A1007: ACCOUNTING FOR MANAGERS

URSE ()IZTC()MES:-A"t the end of this course, the students will be able to:

1:-Deseribe accounting process and principles and apply it to prepare and analyze financial statements

2:-1dentify cost elements and determine cost of product and services. |

3:-Prepare budgets and understand key elements of cost control and cost reductions, '

14:-Take various strategic managerial decisions involving profit and cost considerations

RS- Apply emerging dimensions of modern accounting and computerized accounting.

BA1008: BUSINESS AND ECONOMIC ENVIRONMENT

OURSE OUTCOMES:-At the end of this course, the students will be able to:

01:-Describe various components of business environment. H

L02:-Analyze the impact of environment upon economy.

2

€03:-Explain role and objectives of international trade organizations.

£O4:- Discuss the Regulation and Promotion of Business in India

CO3:-Define features of capital and money market in India.
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VIBA 1009: ORGANIZATION BEHAVIOUR ,
C‘OI: To.

COURSE OUTCOMES:-At the end of this course, the students will be able to:
CO2: To«

2

COV:-Define the concepts related to individual, Or; anizationat and Group behavior, Learning. Perception and Motivation.

CO3: To«

C(O2:-Explain the concepts of Learning, Perception and Motivation.
CO4: Tot

CO3:-Explain and differentiate between various Leadership theories and apply these theories to solve given problems.

COS: Toc

N

C'04:-Discuss the types of Conflicts. Conflict Process. Conflict Management Techniques and explain the Negotiation process anc :»:'1:4

. ICTA 1106
CO3:-Describe Organizational Change, Stress management and Organizational Culture
4 COURSE
MBAT010: OPERATIONS MANAGEMENT N
CO1:-Unds

COURSE OUTCOMES:-At the end of this course, the students will be able to:

CO1:-Acquire an understanding of the basic functions and fundamentals of operations management;

C02:- Develop analytical skills in solving operation management problems st ch as design of efficient plant location and plant iz:

models. CO4:- Unde
CO3:- Plan capacity and schedule jobs :
'CTA 1904:;

CO4: Apply the quality control procedure and manage quality.
COURSE ¢

CO3:-Demonstrate an understanding of the concepts of materials and maintenance management such as MRP, stores manage~: =m

replacement models. COL-Create

———

MAA 1104: MATHEMATICS AND STATISTICS FOR MANAGERS B
(A)Z:-/\pplv\v

—_—

COURSE QUTCOMES:-At the end of this course, the students will be able to: .
C03:-Create

——————

CO1: Understand the basic concepts of set theory and probability theory .
-O4:-Create,

—_—

CO2: Solve the linear equations using the concept of matrices

CO3: Understand the fundamentals of statistic

CO4: Understand the various theoretical distributions

CO5: Use the concept of time series in prediction and decision making

%‘/ﬂ’
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LA 1105: BUSINESS COMMUNICATION ‘

OURSE OUTCOMES:-At the end of this course, the students will be able to:

O1: To communicate effectively in a corporate setting and otherwise.

CO2: To overcome the varied obstructions to communication and be an adept listener.

'C03: To display effective interpersonal communication. maintaining the decorum of the setting |

C04: To have hands-on writing business letters and expertise in drafting technical documents.

COS: To deliver effective presentations in professional environment. tackle group discussions and face interviews

CTA 1106: IT FOR MANAGERS

COURSE OUTCOMES:-At the end of this course, the students will be able to:

COL:-Understand basics of computer hardware, software and computer languages.

3

C0O2:- Understand the process of creatin

g spreadsheets, word documents. presentation slides and database using v
packages.

arious application software

:CO3:- Explain role, types and security aspect of E-business and E-payment systen.

;CO4:- Understand various types of management information and office Automation system.

1

fCTA 1904: IT LABORATORY

‘(‘OL'RSE OUTCOMES:-At the end of this course, the students will be able to:

COl:-Create and design spreadsheets, word documents, presentation slides and datab

ase using various application software packages. !
. o -"
CO2:-Apply various formulae in spreadsheets. :
_— ;
T
CO3::Create Chants, pivot tables and Graphics in various application software packages. :

_— v

CO4:-Create, design and validate forms and tables using wizards to enter data

i




[\18;\\905: GD/PI Lab

COURSE OUTCOMES:-At the end of this course, the students will be able to:
¢

CO1:- Deronstrate effective reading and listening Ability

CO2:- Make use of GD skills and take part in group discussion

CO3: Develop Personal Interview skills and etiquettes.

CO4:-Show effective presentations skills.

CO5:- Hlustrate proper written communication skills.

VIBA 1998: COMPREHENSIVE VIVA

\:O URSE OUTCOMES:-At the end of this course, the students will be able to:

b
CO\:-Face interview both at the acaderic and the industrial fevel.

CO2:-Prepare all subjects comprehensively.

(O3:- Explain and answer questions posed by examiners.

CO4:- Show Oral Presentation skills in precise and concise manner.

C0O5:-Demonstrate the application of the knowledge gained in hypothetical situations.
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MBA 2011 FENANCIAL MANAGEMENT

COURSE OUTCOMES:-At the end of this course, the students will be able to:
¢

COb:- Explain the nature, scope and objectives of financial management !

P

ICO2:- Analvze financial statements using ratio analysis technique and other tools.

COX- Apply techniques of capital budgeting to evaluate investiment proposals.

CO4:- Determine cost ot capital and Design capital structure of a firm.

CO3:- Determine working capital requirements of a firm.

MBA2012: MANAGERIAL ECONOMICS

COURSE OUTCOMES:-At the end of this course, the students will be able to:

Cvic- Explain managerial economics concepts

CO2:-1dentily production function, faw of variable proportion. different types of cost, cost intenerlation and break
cven point.

O3 -kaplain features ot various types of competitive markets and price discrimination,

-

U O Detine and determine national income. money supply.

O3 - Explain macro economic factors and economic growth and development

i

éxu;\znu:nlSIN5581ﬁxn5LAT10N

COURSE OUTCOMES:- At the end of this course, the students will be able to:

(Ol -Describe essential elements of a valid contract and consequences of its breach.

CO2-Explain legal framework relating to partnership business and sale of goods contracts.

CO3-Dralt various types of valid negotiable instruments and understand law relating to filing complaint under
consumer protection acl. ’

CO4:-Classify different kinds of companies and major provisions of companies act 2013 relating to constitution,
prospectus and winding up.

v

CO35:-Explain law relating to competition in India and Indian banking structure.
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BA 2015: ENTREPRENEURSHIP AND ETHICS ‘

)t RSE OUTCOMES:-At the end of this course, the students will be able to:

" :-Explain the concept of entrepreneurship and sources of innovation for an entrepreneur.

" 2:-Describe the business planning process. explain its feasibility

-3:-Identify the role of government, banks and different agencies in entrepreneurship development.

M:-lllustrate the importance of ethical conduct in business. describe the importance of corporate social
:ponsibilities,

13:-Discuss the management teachings from varied Indian Ethos and justify their implications for future managers.

1AA2102: QUANTITATIVE DECISION MAKING

it OURSE QUTCOM ES:-At the end of this course, the students will be able to:

B "1 Understand the baSic concept of quantitative techniques

J02: Understand different methods for solving linear programming problems

-O3: To find basic feasible solution of transportation prot len by various methods

N

704 Use the concept of waiting line model to solve real life problems

5: Apply simulation techniques in various physical models

MBA2904: RESEARCH METHODOLOGY LAB

‘COVRSE OUTCOMES:-At the end of this course, the students will be able to:

COL:-Prepare Literature Review

CO2:-Prepare the data collection tool.

CO3:-State the null and alternate hypothesis '

CO4:-Apply the test upon a given data set.

COS5:- Prepare the research report




MBA290S: Excel Lab
COURSE OUTCOMES:-At the end of this course, the studenits will be able to:
oz
COT-Apply excel 1o solve transportation and assignment model problems subject to some constraints. infer
CO5
COZ:-Apply excel to solve linear prograniming problems of maximization and minimization. ouls
1 COL
€050 Demonstrate the use of excel solver for Solving Integer linear programmes 4 ' lrepre
i
CO4:-Apply excel to solve inventory and queuing. 4 | cos
COS: Evaluate various investmert proposals using excel . MB
MBA 2998: COMPREHENSIVE VIVA 1 ] ot
. . . . , ! O
COURSE OUTCOMES:-At the end of this course, the students will be able to: i “
COl:-Face interview hoth at the academic and the industrial level. ‘ -
- . . COik
i 1CO2-Prepare all subjects comprehensively. ; i T
i . ¢ 3
CO3:- Explain and answer questions p()SEd by examiners. oo
(€ 04 Show Oral Presentation skills in precise and concise manner. :
e p Lo . . . . R . . ] MBA
CO-Demonstrate the application of the knowledge gained in hypothetical situations. 1
‘ i O
L \*’}92 5 ,
M ' e
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COURSE OUTCOMES-MBA SECOND YEAR(FEHRST SEM)

MBA30DS: BUSINESS ANALYTICS

COURSE OUTCOMES:-At the end of this course, the students will be able to:

COL:-Explain business analytics to formulate and business prablems to support managerial
decision making and state the scope of business analytics.
{1

inferential analysis.

CO2:-Draft the problem more eloborative using different analytical tools like descriptive and

tools.

CO3:-Explore & Fstablish relationship amoung various variables by applying predictive analvtical

representation.

CO4:-Handle the data such as by Classify, categorize & normalize it for analysis and its graphical

COSs:- Formulate and solve business problem through prescriptive analtical tools and technigues

MBA3996: SUMMER TRAINING

COURSE ()l}T(_‘(_)t\'IES:~At the end of this course, the students will he.able to:

COI:- Demonstrate the job skills and knowledge.

CO2:- 1 ccute the given work with rofessionalism.
£ p

CO3:- Relate theoritical knowledge with practical wotk.

CO4:- Explain the specific functional areas and linkages among different functions and
departments. '

CO3-Discover career opportunities in the areas of interest,

MBA3OY™: Major Rescarch Project Phase 1

COURSE OUTCOMES:-At the end of this course, the students will be able to:

COE- 1dentity and select the most relevant research topic

CO2:-Critically review related research work.
2

CO3-Develop research concept hypothesis to fill identified research gap

CO4:-Design appropriate data collection tools

COS:- Collect data for research.

#/ W »\};
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MBA 3999: COMPREHENSIVE VIVA

COURSE OUTCOMES:-At the end of this course. the students will be able to:

¥

COP-Tace interview both at the academic and the industrial level.

CO2:-Prepare all subjects comprehensively.

CO3:- Explain and answer questions posed by examiners.

CO4:- Show Oral Presentation skills in precise and concise manner.

CO5:-Demonstrate the application of the knowledge gained in hypothetical situations.

MBA 3107: STRATEGIC BRAND MANAGEMENT

COURSE OUTCOMES:-At the end of this course, the students will be able to:

CO1:-Describe the basic fundamentals and importance of the brand.

CO2:-Identify and apply the concepts of Brand, its Legal perspectives and Process of managing
brand

CO3:-Describe Brand elements. sketch marketing programs, Manage and measure Brand equity
and market performance

CO4:-Discuss Brand Value Chain, Brand equity management system, Brand Hierarchy and
manage Brands

COS5:- Explain Branding Strategies

MBA 3106: ADVERTISING AND SALES PROMOTION

COl:-Explain the basic fundamentals of advertising.

CO2:-Discuss various considerations in campaign planning.

CO3:-Describe media planning and its concepts.

CO4:-Explain concepts related to copy writing

CO5:-Measure advertising effectiveness

xX
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MBA 3108: DIGITAL MARKETING

COURSE OUTCOMES:-At the end of this caurse, the students will he able to:

COL:-Explain and Analyze concepts of Digital Marketing. its scope and importance.

CO2:-Describe digital marketing tools and E- mail optimization, Remarketing, SEM and other
tools.

CO3:-Classify forms of marketing. and explain use of content marketing. blogs.

CO4:-Discuss different marketing platforms

COS:- Explain the evaluation of Direct Marketing

MBA 3105: SERVICE MARKETING

COURSE OUTCOMES:-At the end of this course, the students will be able to:

COL:-Explain the fundamentals of services, and challenges faced in service aspects.
, .

CO2:-Analyze concepts of segmentation, positioning and differentiation with reference to services

CO3:-Locate all Ps in services with reference to strategies for services

CO4:-Describe service Quality and identify gaps in service production. delivery and
communication.

COS: Discuss applications of Service Marketing

MB___ :SALESAND DISTRIBUTION MANAGEMENT

COURSE OUTCOMES:-At the eud of this course. the students will be able to:

- ! . . . en . . . .
COl:-Summarize concept of Personal selling and identify its role in marketing Mix

CO2:-Explain the fundamentals of selling and process of attracting consumers

CO3:-ldentify and understand importance of recruitment, selection and motivation of Sales Force

4

CO4-Anal ze varivus dimensions and channels of distribution

COZ- Dizcuss the Physical Distribution

wo W
e

T —




PUYN

T

BN 7, TGRS i SN S

VIBA 3304: SECURITY ANALYSIS & PORTFOLIO MANAGEMENT

COURSE OUTCOMES:-At the end of this course, the students will be able to:

(CO - Analyze investment opportunities m stock markets and 1dentify, formulate and solve

investment problems.

CO2:-Ascertain the fair values of equity by applying equity valuation models.

CO3-Analyze bond prices and yields and fixed-income portfolios.

CO4:-Construct and evaluate securities portfolio.

COS: Analyze securities through fundamental analysis and technical analysis

MBA3308: TAX PLANNING

COURSE OUTCOMES:-At the end of this course, the students will be able to:

CO1:- Explain basic cuncepts and procedure of direct tax system in India.

CO2:- Hlustrate tax planning in respect o income from salary

CO3- llustrate tax planning in respect of income from busiuness profession

CO4- Ilustrate tax planning in respect of income from house property and capital gain

O3 Create proposais of tax planning

MBA 3307: BANKING AND INSURANCE

COURSE OUTCOMES:-At the end of this course. the students will be able to:

CO1:-Identify and classify the various banking and financial risk as well as the principles of
insurance,

CO2:-Gain knowledge about major types of insurance product to cater different tvpes'of insurance
needs.

CO3:- Explain the role and functions of insurance regulatory and development authority as well as
determinanis of insurance premium and other major provosions of insurance act.

CO4:-Describe the concept of assets liability management in banking sector and Classify Indian
banking structure and various types of modern banking services.

COS: Explain the role and functions of BIS with basel norms and different types of banking
services.

A

©




MBA 3309: FINANCIAL DERIVATIVES & RISK MANAGEMENT

COURSE QUTCOMES:-At the end of this course, the students will he able to!

COL:-Apply latest financial derivative products as risk management tools in key financial markets.

CO2:-Describe the mechanism of future and forward contracts.

L)
CO3:-Explain the tvpes of options and Determine the fair value of equity options and construct
desirable option strategy

CO4:-Use key Greek hedge ratios in financial derivative segment and gain knowledge of exotic
options. .

COS5:-Describe the mechanism of swaps and other derivative options.

MB___ :ECONOMIC INDICATORS AND GLOBAL CAPITAL MARKETS

COURSE OUTCOMES:-At the end of this course, the students will be able to:

CO1N:- Define Major types of economic indicators to gauge eccnomic growth.

CO2:- Explain various measures of inflation and its implications.

CO3:- Analyze and forcast the interest rate and its impact on economy.

CO%:- State the compdncnls of financial market

COS5:- Describe the operations instruments ete of money market.

MBA 3304: INDUSTRIAL RELATIONS AND LABOR LAWS

COURSE OUTCOMES:-At the end of this course, the students will be able to:

CO1:-Detine the concepts, scope. objective and approaches 10 IR, WPIM.

CO2: Explain Collective Bargaining and Trade Union.

CO3:-Describe the various relevant sections and sub sections of the Trade Union Act. 1926.

CO4:-Discuss the various relevant sections and sub sections of the Factories Act, 1948,

CO3:-Explain the various relevant sections and sub sections of the E.S.1.C. Act. 1948 and
Industrial Employment (Standing Orders) Act.
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MBA 3506: TRAINING AND ORGANIZATIONAL DEVELOPM ENT

COURSE OUTCOMES:-At the end of this course, the students will be able to:

¢

COT:-Explain the designing of a training program.

CO2:- Discuss implementation and evaluation of a training program.

CO3-Explain the foundation and processes of OD and define organizational culture.

CO4:-Discuss the various types of OD intervention.

COS5:-Compare the recent trends and changes in OD and T&D.

MBA3507: HUMAN RESOURCE DEVELOPMENT

COURSE OUTCOMES:-At the end of this course, the students will be abie to:

CO1:-Define the basics of Human Resource Development. strategy formulation and
implementation

CO2:-Explain the HRD mechanisms of counselling and appraisal.

(134

COM-Explain the HRD mechanisms of Career and Succession Planning, Coaching and mentoring

|CO4-Discuss the various behavioral tools applied in HRD.

COS-Identify and define the benefits of HRD.

MBA 3505: SOCIAL AND INDUSTRIAL PSYCHOLOGY

COURSE OUTCOMES:-At the end of this course, the students will be able to:

CO1:-Discuss the basic concepts of social psy chology

CO2:- Explain attribution with its errors

CO3:Define the self concept with its components like self esteem, self efficacy

CO4:-1dentify the basics of employee selection andtesting.

COS5:-Demonstrate the need of satety managemenft and safety psychology in an organization.
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MB.......... : MANAGING KNOWLEDGE WORKER

COURSE OUTCOMES:-At the end of this course. the students will be able to:

CO1:-Detine the basic concepts of knowledge workers and knowledge organization.

CO2:-Explain the learning strategies for knowledge workers

CO3:-Describe the Knowledge work and organizations

CO4:-Discuss Knowledge worker productivity and knowledge processes

CO5:-Detine and analyze the role of knowledge worker in the 21t century,

MBA 3708: OPERATIONS PLANNING AND CONTROL,

COURSE OUTCOMES:-At the end of this course, the students will be able to:

COI1:-Acquire an understanding of the basic functions and fundamentals of operations planning
and cpntrol.

CO2:-Paln and forcaste using different tools such as demand forecasting models. aggregate
planning and master scheduling,

CO3:-Solve the routing and sequencing problem.

(CO4:-Schedule the jobs and understand different aspects of dispatching

CO=: Explain the knowledge of some advance concept in operation management.

MBA3706: MATERIALS MANAGEMENT

COURSE OUTCOMES:-At the end of this course, the students will be able to:

COT-Describe the basic fundamentals and significance of materials management in modern era.

CO2:- Develop and evaluate the purchase plan .sources of material and vendors.

i
ICO3:-Control and reduce the various cost of material.

:CO4:- Apply the various techniques and models of inventory management.

{COS:- Design stores plan.
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MBA 3707: TOTAL QUALITY MANAGEMENT

COURSE OUTCOMES:-At the end of this course, the students will be able to:

CO1:-Describe the different dimentions of quality andTotal Quality Management (TOM) relevant

10 both manufacturing and service industry.

CO2:- Explain various elements of TQM and its principles.

CO3:-Apply the tools and techniques of quality management (o manufacturing and services

processes.

CO4:- Design an organisational quality fevel on the basis of quality standards.

COS:- Apply the six sigma methodology to improve the quality.

MBA 3705: BUSINESS PROCESS REENGINEERING

COURSE OUTCOMES:-At the end of this course, the students will be able to:

CO1:-Describe the basic fundamentals (Philosophy. Need, Benefits, and Pitfalls) of Business

Process Engineering {BPR).

CO2:-Comprehend the organizing. strategic, and operational issues in BPR

CO3:-Analyse and apply various models in BPR such as the Five-step medel, ARTEMIS model.

1 O4--1 xplore the significance of issucs influential in planning and implementation

NN . :
‘(, (3~ Discuss the Risk and Impact Measurement of BPR
[
I

MBA  ADVANCES IN OPERATIONS MANAGEMENT

COURSE OUTCOMES:-At the end of this course, the students will he able to:

CO1:-Gain Knowledge of the significance of service sector in modern economic environment.

COz-Classify services for strategic insights and identify innovations in services.

CO3:- Explain and analy ze the service encounter model, service facility location, and customer

service ori 2ntation.

C0O4:- Recognize and apply the tools of service quality

CO5: - Stretegically manage the demand and supply.
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COURSE OUTCOMES-MBA SECOND YEAR(SEEEND SEM)

MBA 4005 PROJECT MANAGEMENT

COURSE OUTCOMES:-At the end of this course, the students will be able to:

CO1:-Comprehend the concept and significance of’ Project Management. its application and selection aspects.

CO2:-Assess Technical and Financial Feasibility of projects

CO3:-ldentify. evaluate and compare various sources of risk in projects, as well as techniques 10 reduce risk and its
impact.

CO4:-Carry out network analysis, - |

CO5:- Describe and aaply the tools and techniques of project monitoring and state the closing of project.

MBA4997: MAJOR RESEARCH PROJECT Phase 11

COURSE OUTCOMES:-At the end of this course, the students will be able to:

CO1:-Identify the appropriate rescarch tools for the project.

CO2:-Apply various statistical tools and technijues to test the hypothesis

CO3:-Analyze and interpret the results

S

(COLI:-Dra\x relevant conclusions. provide suggestions and identify scope for future research

COA:- Prepare the research project report

PKBA 4999: COMPREHENSIVE VIVA

! ‘E’IOURSE OUTCOMES:-At the end of this course, the students will be able to:

.

CO1:--Face inten few ~in 2 the nrademic and the industrial fevel.

CO2:-Prepars zil subjests oo

CO3:- Explair and anywer guestions posed by examiners.

CO4:- Show. Ur : Preszmation shilis i pracise and ¢oncise manner.

CO5:-Demonstrate the application of the knowledee cained in hypothetical situations.
¢ ge g Yp
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[NIBA 4108/ MBA 4110: CONSUMER BEHAM 10R
€Ol
COURSE OUTCOMES:-At the end of this course, the students will be able to:
CO2:- [
CO1--Describe nature, scope, importance of consumer behavior and influence of Environment on it.
33:-D)
(O Discuss influence and importance of Family. culture,opinion leadership and personal influence over const ™
T02-E
CO3:-Explain concepts of motivation, attitude. values. personality. lifestyle and its influence on consumer.
T
CO4:-Describe consumer decision process
ST
CO5:- Explain CRM and consumer research.
COLRS
{\;\’IBA 4109/MBA4111: RURAL AND SERVICE MARKETING
F)U RSE OUTCOMES:-At the end of this course, the students will be able tn:
CO 1 :-Describe the importance of rural marketing.
-l
CO2:-Discnss on Psychology of Rural Consumers and the Marketing Strategies in its context.
CO3:-Explain service quality. challenges in service marketing and dimensions of service marketing strategies.
CO4:-Describe issues in managing Service Quality and Productivity
5('()53 Discuss different marketing plans for different products.
|
i S

NMBA H100/MBA4112: SUPPLY CHAIN MANAGEMENT

F()U RSE OUTCOMES:-At the end of this course, the students will be able to:

CO1:-Describe the important role, decision making, and drivers of supply chain management.

CO2:-Identify and assess the nced & choices of distribution channels. forecasting models, and reverse logistz
.

CO3--Fvaluate and apply the tools of supply and demand management, level of product availability and plam

outsourcing in supply chain.

CO4:-Discuss the concepts of Coordination and IT in SCM:

CO5:-Discuss the applications of the fundamentals, issues, and remedial measures in retail SCM.

.




MBA 4106: IN'l‘ERl\’A"l‘lON;\!_; MARKETING

CO1:- Describe basics of International Marketing ; o

CO2:- Demonstrate the effect of International environment on international trade and recognize the role of INMF, WTO

CO3:-Discuss Export Documentation and Procedures International product planning. adoption and diffusjon.

CO4:-Explain various pricing concepts of International trade.

CO5:-Explain various promotion concepts of Products / Services in Overseas Markets:

MB tINDUSTRIAL MARKETING

COURSE OUTCOMES:-At the end of this course, the students will be able tor o

COURSE OUTCOMES:-At the end of this course, the students will be able to:

COL-ldentity differences between industrial and consumer marketing

CO2:-Explainvarious strategies ot Industrial Marketing Environment

CO3:-Describe dynamics of Industrial buying behaviors

CO4:-Discuss the strategic planning process

COS:Explain the formulatior of channel strategies

MBA 1304 INTERNATIONAL FINANCE

COURSE OV TCOMES:-At the end of this course. the students will be able to:

COL- Exples foreign exchange market and exchange rate.

COZ:-Determine urbitrage cpportunitics in international financial market,

CO3.-identify ‘ssues sertainmg t multinational financing and investment decisions

CO4:-Determine the foreign exchange exposures of firmssand hedging techniques to manage it.

COS-Fapiain the structure and role of IMF ar.d world bank.
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MBA 4308: STRATEGIC FINANCIAL MANAGEMENT

COURSE OUTCOMES:-At the end of this course, the students will be able to:

CO1:-Analyse and design the capital structure of companies and Design, develop and evaluate dividend and

investments policy.

CO2:-Take strategic long term and short-term financial decisions.
& =

CO3:- Determine working capital need of the firm and design credit and cash policy of the firm.

F)l:—ﬁ\ulume the impact of various corporate restructuring techniques.

CO5:- Evaluate investment proposal considering risk .

MBA4307: FINANCIAL MARKETS AND SERVICES

COURSE OUTCOMES:-At the end of this course, the students will be able to:

COV:-Explain various components of a financial system and its relative importance.

CO2:-ldentify the key requirements, major instruments and operations of capital market in I dia.

CO3:-Identify the key requirements, major instruments and operations of money market in India.

[(‘()4:-l)escrihe the concept of mutwual fund and alternative investment fund.

|
P . ~ . . . .
'\(’()3:— Evaluate and compare various financing alternatives like lease. hire purchases ete.

MB . FINANCIAL MODELING USING EXCEL

COURSE OUTCOMES:-At the end of this course. the students will be able to:

\
i

CO1-State the basic excel utility/Finance functions.

F()l—(_‘ﬂrry out sensitivity analysis using excel.
.

CO3:-Analyze financial statements

[‘a)zt:—f\ppraisc and value projectcs.

COS5:- Determining and develop efficient portfolio.

.
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MB_ : MERGERS AND ACQUISITION

COURSE QUTCONMES:-At the end of this course. the students will be able to:

CO1:-Discuss various types of mergers and takeovers,

CO2:-1dentify the factors and drivers of M&A as well as Determine and analyze pricings of takeover bids and exchange
ratios.

] R .
CO3:-Manage Pre- and post-merger activities, formalities 2ic.

CO4:-Explain accounting, taxation, restructuring and other related concepts.

COS5:- Analyze Stock Market Implications of Merger and Acquisitions

MBA 4504: COMPENSATION AND REWARD MANAGEMENT

COURSE OUTCOMES:-At the end of this course, the students will be able to:

CO1:-Define the objectives. methods and factors aftecting wage and salary administration

;

CO2:-Describe various incentive plans and employee benefits.

CO3:-Discuss the different sections and sub sections of Provident Fund Act and Payment of Bonus Act.

CO4:-Explain tne different sections and sub sections of Minirium wages Act 1948 and Payment of wages Act 1936.

CO5:-Differentiate between compensation plans for ditferent organizational levels and prepare sample plan for the
— . same.

MBA 4505: HR STRATEGIES AND AUDIT

COURSE OUTCONMES:-At the end of this course. the students will be able to:

CO1:-Explain the meaning. neec and process of strategic decision muking.

CO2:-Describe the stratesic approach.

CO4:-Discuss the concept. objective, scope and evaluation of HRD audit.
p il p

CO3:-Uefire importance and application of OCTAPACE culture and describe SHRM competencies.
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[MBA 4506: LABOUR LEGISLATIONS ’
\ Cot
r'Ol‘RSE OUTCOMES:-At the end of this course, the students will be able to:
_ Cos
CO1--Demonstrate an understanding of labour regulations in India and examine the issues related to Industrial Disputes ouls
Act, 1947 with cases. !
COA
FOE:-Dcscribc the concepts of Payment of Gratuity Act, 1972
: COsz
CO3:-1lustrate the norms for welfare of contract labour. payment of wages related to Contract Labor (Regulation anc
Abolition)y Act. I
MB.
CO4:-Explain the rights and-duties of an apprentice and discuss as per Apprentices Act 1961
tICOt
FOS:«I)iscuss the aspects of Equal remunerations Act, 1976 and The Employment Exchange Act, 1959
CO
MBA__ : BUSINESS PROCESS TRANSFORMATION !
[
N
FOU RSE OUTCOMES:-At the end of this course, the students will be able to:
(IR
FO!:—Deﬂne the basics of innovation, creativity and problem solving techniques
CO2:-Explain the team building process. . onflict management and work flow.
CO3:-Niustrate TOM implementation process S
: MB
CO4:-Discuss the basic HR issues n TOM
- C Ot

COS5:-1dentify the need of business process reenginecring and discuss the theonies of change

MB L SOCIAL SECURITY AND LABOUR WELFARE

FOU RSE OUTCOMES:-At the end of this course. the students will be able to:

CO1-Identify the need of social security in India and related concepts

CO2:-Explain the importance of labour welfare in Indian organizations.
CO3:-Define the characteristics and working of agricultural labour
CO4:-Identify the requirement. recruitment and functions of factory inspectorate

CO5:-1dentify the requirement, recruitment and functions of safety officer .

VBA 4100/MBA4707: SUPPLY CHAIN MANAGEMENT

o
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COURSE OUTCOMES:-At the end of this course, the students will be able to:

CO1:-Describe the important role. decision making, and drivers of supply chain management.

CO2:-1dentify and assess the need & choices of distribution channels. forecasting models. and reverse logistics.

CO3:-Evaluate and apply the tools of supply and demand management, level of product availat

bility and planning for
outsourcing in supply chain.

CO4:-Discuss the concepts of Coordination and 1T in SCM:

CO5:-Discuss the applications of the fundamentals. issues, and remedial measures in retail SCM.

MBA 4705/ 4709 / MBA4710(For Core Subject): LOGISTICS MANAGEMENT

COURSE OUTCOMES:-At the end of this course, the students will be able to:

COL:-Explain tiie basic fundamentals of logistics management.

CO2:-Identify and design distribution network by adopting various modes of distribution.

;

1C0O3:-Use the principles of warehousing and transportation to achieve operational etfectiveness.

CO4:- Apply Inventory control techniques

CO35:- Develop and adopt various modern concepts in logistics outsourcing and inventory management.

MB :INNOVATION MANAGEMENT AND SUSTAINABILITY

COURSE OUTCOMES: -\t the end of this course, the students will be able to:

s e impdance of innovation in business practices.

23 22 Zoiterent phases of innovations

T success of innovation as well as bottlenecks in adopting innovative culture and
TTEroronnInanen aad sustainabilin on society, nation and its economy,

T Le doIllmIniivnlothril Zh mnovation.

4
CO3 - Desimmg ooz 22iivs. issues, and challenges in adopting sustainability practices in business scenario,
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1B . TECHNOLOGY MANAG EMENT

f()l‘RSE OUTCOMES:-At the end of this course, the students will be able to:

CO1--Discuss the basic fundamentals. importance, benefits. and issues in technology management.

(O2:-Explain the concepts in technology development. acquisition, and innovation.

CO4:-Plan the process of technology transfer and protection.

CO3:-Emphasize the benefits of technology absorption and diffusion.

CO5: - Describe the Tec

hnology Support Systems

MB : ENTEI

(PRISE RESOURCE PLANNING

COURSE OUTCOMES:-At the end of this course, the students will be able to:

NRP.MRP 11, and ERP

CO-Explain the basic concepts of ERP systems for manufacturing & service companies, and the differences among

systems.

CO2:-Apply the principles of ERP systems, their major componenis, and the relationships among these components.

i

CO3:- Plan for ERP dev

‘(—'(ﬂ')"iiz—\ﬂkxp various busir

L
i

SO

1COS:- Idenufy and sugg

L

elopment

\ess processes using ERP modules and techniques.

est the advantages and limitations of implementing ERP systems.
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MBA 1905:GD/PI Lab (01D,
PERIOD PER e e
REDITS i
WEEK CREDIT

* Lectures are of () Min. Duration each

COURSE OBJECTIVF:

The objective of this course i to help students 1o d

evelop soft skills and understand
the basics of Com, nunication.

at enhancing oral and written
alvze communication sity
make choices about the most effective and N

messiges.

The course aim,
expression abifity of students. Ap ations and audiences 1o

eient way (o Communicate and deljy oy

COURSE OUTCOMES:

Atthe end of this course, the students wil] be able to:

Lo Deliver Cifectn e business  presentations mocontests that may require cither
CNTIIIPOTAL G s o mpromptu oral preseitations

side feodbace deeept feedback. and gse feedbuch o 4 HETOVC Conmmmmication

)
-~
"
~
3
'

STUCt Cmierpersonal communication skills

4ol sl rechnology appropriately and chlectively,

COURSE ASSESSMENT:

Srodonte i 5o daasessed on-

S Ty wssessient in the torm of Group Discussions, Personal Interviews, class
SO csregnlunny . and ass ignments presentations (50 marks)




MBA 1905:GD/PI Lab {OLD)

COURSE CONTENTS:

i

6.

- Reading Abilitv: Readine ol Managément Literature, Business magazines and
. - < =

Newspaper. Analysing from managerial perspective, Summary Synopsis wriling.
Listening Ability: Listening Business news and Speeches from business People.

Analysing their views and Writing summary and SVROPSIS, ™~

Group Discussions: Involvement of students in group discussions, awarencss of

current topics. Enhance their org) commurication skills. Etiquettes of group

discussion.

. Personal interview: Conducting  mock nerviews 1o preparce students dor

placement. Personal Interview ethics and etiquertes.

Presentation Skills: Preparing @ presentation tsme LOD. dntegrarmyg araphs,
figures and Videos for effective presentation.
Written Communication: Students write letters. memos, proposals, formal and

informal reports. work plans. email evaluation. ang progress reports.

TEXT READING: L ATEST EDITION

/. Courtland L. Bovee's Business Communication Today, tenth edijion, 2010,
Pearson.
2. Pushp Luta, Kumar, Sanjay. Communication or collapse. PHT

3. Kaul Asha. Cttective Business C'ommumcation, PH1
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MBA 1905:GD/PI Lab (New)

PERIOD PER 1  MANIMUM MARKS
v j CREDITS T T
WEEK | THEORY | PRACTICAL | .

, ; } TOTAL

TP oW TswW [ Tu | OW Jind Sem VARKS

; ] I

- 2 A IR - - - [ 5 30

%

* Lectures are of 20 Min. Duration each
COURSE OBJECTIVE:

The objecin e o7 s course i to help students 1o develop soft skills and understand
the basics o Communication. The course aims Lt enhaneimg oral and writen
expressicn abilite of students Analysc communication situations and
Make chotees about the most effective and ef

messuges,

audiences 1o
Ticient way to communicate and deli er

COURSE OLTCOMES:
heend on s course, the students will be able to-
Pierssee creenve reading and Nstening Ability
- e ess G saills and take part in group discussion
S Dosorab ienview skills and cliguettes.

UL Conrosematons skills,

Dalo nrener writien communication skills,

COURSE ASSESSMENT:
21150 dasessed on-
LT T Le s assessiment inthe form of Group Discussions. Personal Interviews, class

wence-regulanty, and assignments /presentations (50 marks)

A =
e

/




WY o

MBA 1905:GD/PI Lab (Ncw )

COURSE CONTENTS:

I Reading and Listening Ability: Reading of Management Literature, Business
magazines  and Newspaper, Analysing  from managerial perspective. Listening

Business news and Speeches from business People. Analysing their views

2.Group Discussions: Involvement of students in group discussions, awareness of

current topics. Enhancement of oral communication  skillg, Etiguertes of Lroup

discussion,

3.Personal interview: Conducting  mock interviews  to prepare  students for

placement. Personal fnterview cthics and etiquettes.

4.Presentation Skills: Preparing a presentation using {CT. Integrating araphs, figures

and Videos for elTectiy o presentation, presentation etiquettes.

S5.Written Communication: Writing ol letters, memos. proposals, formal and

progress reports, summary

mifcrmal reports, work plans, email. and synopsis. email

etiquetles,

TEXT READING: LATEST EDITION

[ Courtland L. Bovee's Business Communication Today, tenth edition,
2010, Pearson.

2 Pushp Lata. Kumar, Sanjay. Communication or collapse, PHI

3. Kaul Asha, |

“flective Business Communication. PH]
SUGGESTED READING: LATEST EDITION

/. Kaul Asha. Litective Business Communication, PHI

”
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MBA 4005 PROJECT MANAGEMENT

' . . MAXIMUM MARKS
PERIOD PER CREDITS : !
WEEK THEORY PRACTICAL | TOTAL
T | P Ta { CW | SW | Tu CW [End Sem| SW |End Sem| MARKS
4 - - 3 - - 30 70 - . 100

COURSE OBJECTIVE: The objective of the course is to acquaint students with project

fﬁéﬁégémem method and to develop skills on project planning, analysis, implementation and

control.

COURSE GUTCOMES: At the end of the semester, the students will be able to:
1. Understand concept of Project Management, its application in management of
" organization in present world scenario. To be able to manage project teams

* during project life cycle.

o

Assess feasibility of projects with regard to market, finance and socio-economy

and determine project cash flows and check feasibility.

LI

Identifyv, evaluate and compare various sources of risk in projects, as well as
techniques to reduce risk and its impact. .
4. Monitor project using network analysis for both PERT and CPM and perform

proiect cost opiimization and resource utilization.

COURSE ASSESSMENT:
Students wili be zss2ssed on the basis of following-
©{-Continuous zssessment in the form of two mid-term tests, class attendance- regularity,
quiz. ard assignments presentations (30%)

2. An end-term theory examination (70%).

¢

¥ %
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MBA 4005 PROJECT MANAGEMENT

!

COURSE CONTENTS:

1. Project Planning: Characteristics, Need,'Objectives and Project Life Cycle. Types of
Projects, Project selection tools, Market Potential Analysis, and portfolio planning
tools (BCG, SPACE and their interface). Types of Project Organizations and Human
‘Aspects of Project Management, Traits of project manager

2. Technical and Financial Feasibility: Technical Analysis (technology selection,
capacity selection) Cost of Project, and financing, Project Cash Flows (including
projects and owner’s perspective), Optimum capital structuring of a project for a (
given risk, Project Appraisal Criteria.

(

3. Risk Analysis and SCBA: Analysis of Risk. Risk Adjusted Capital Budgeting. ‘ a

Sensitivity Analysis, Scenario Analysis, Hiller Model, Optimum DSCR and BEP, ‘ (

Social Cost Benefit Analysis. C

r

4. Project Networks: Basic Concepts of Networks, Construction of network on AOA C
and AON. Line Estimation and Determinaticn of Critical Path (for both PERT and

CPM Models), Slacks, Floats, and applications ¢

5. Cost Time Relationship and Project Monitoring: Crashing and Reverse’ Crashing C

with their significance. Resource leveling, Earned Value Approach Performance
Evaluation, Abandonment Analysis, Project Audit

TEXT READINGS:
1. Rajeev Gupta. Project Management, 2e, PHI, India, 2014
2, Prasanna Chandra. Project Planning, Analysis, Selection, Implementation and Review.
i New Delhi, Tata McGraw Hill Publications, 2011
3. Harold Kerzner, Project Management: A Systems Approach to Planning, Scheduling
and Controlling, New Delhi, CBS Publications, 1994.

SUGGESTED READINGS:
1. Meredith and Mantel, Project management: a managerial approa.ch, 8e, Wiley India,
New Delhi, 2012
2. Vasant Desai, Project Management, New Delhi: Himalaya Publishing House, 2008.
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Modified Syllabus
MBA 4005 PROJECT MANAGEMENT

PERIOD PER , MAXIMUM MARKS

WEEK CREDITS THEORY PRACTICAL | TOTAL
T P Tu | CW | SW | Tu | CW [EndSem| SW |End Sem| MARKS
4 | - - 3 - a 30 70 - - 100

COURSE OBJECTIVE: The objective of the course is to acquaint students with project

management method and to develop skills on project planning, analysis, implementation and

control.

COURSE OUTCOMES: At the end of the semester, the students will be able to:

COL:- comprehend the concept and significance of Project Management, its application and selection

aspects. "
CO2:- Assess Technical and Financial Feasibility of projects -

CO3:- Identify, evaluate and compare various sources of risk in projects, as well as techniques to reduce

risk and its impact.

CO4:- Carry out network analysis.

CO5:- Describe and aaply the tools and techniques of preject monitoring and state the closing of project.

COURSE ASSESSMENT:
Students will be assessed on the basis of following-
1. Continuous assessment in the form of two mid-term tests, class attendance- regularity,
quiz. ard assignments/presentations (30%)

2. An end-zerm theory examination (70%).

Y




MBA 4005 PROJECT MANAGEMENT

COURSE CONTENTS:

1. Project Planning and selection: Characteristics, Need, Objectives and Project Life Cycle.
Types of Projects, role & traits of project manager, project, and product life cycle. Project
selection tools, Market Potential Analysis, and+portfolio planning tools (BCG, SPACE and
their interface). Types of Project Organizations and Human Aspects of Proiect Management,
project environment and pre project activities

2. Technical and Financial Feasibility: Technica' Analysis (technology selection, capacity
selection) Cost of Project, and financing, Project Cash Flows (including projects and owner’s

perspective), Optimum capital structuring of a project for a given risk, Project Appraisal
Criteria. ’

3. Risk Analysis and SCBA: Analysis of Risk. Risk Adjusted Capital Budgeting. Sensitivity

Analysis, Scenario Analysis, Hiller Model, Optimum DSCR and BEP, Social Cost Benefit
Analysis.

14.‘:“§roject Networks: Basic Concepté of Networks, Construction of network on ACA and
'AON., Line Estimation and Determination of Critical Path (for both PERT and CPM Models),
Slacks, Floats, and applications

5. Project Monitorin 3 and closing: Crashing and Reverse Crashing with their significance.
Resource levelling, managing and controlling changes, Earned Value Approach &
Performance Evaluation, Abandonment Analysis, Project Audit, closing the project: different
aspects/types of closure. ' !
TEXT READINGS:

4. Rajeev Gupta. Project Management, 2¢, PHI, India, 2014

5. Prasanna Chandra. Project Planning, Analysis, Selection, Implementation and Review.
" New Delhi, Tata McGraw Hill Publications, 2011

6 Harold Kerzner, Project Management: A Systems Approach to Planning. Scheduling
and Controlling, New Delhi, CBS Publications, 1994.

SUGGESTED READINGS:
3. Meredith and Mantel, Project management: a managerial approach, 8e, Wiley Indiz.
New Delhi, 2012

4. Vasant Desai, Project Management, New Delhi: Himalaya Publishing House, 2008.
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PERIOD PER
WLEEK

MANIMUM MARKS ]
CREDITS T I
THEORY | PRACTICAL

|
| TOTAL
|

T | P Tu | CW | SW | Tu | ow Eﬁ?;};i SW  |[End Sem] MARRS
;? ]
I - . ! - - - 20 300 s
, | ;
b A-ﬂl,m_w—ﬁ.’._.l._‘“h, B

* Lectures are of 30 Min Duration each

COURSE OBJECTIVES

The objectives o the

—ourse are o equip the students with the concept and

methods of Business Research. The students will be able to plan. design and

carTy out business
Fepori(s) * paperis).

rexearch using scientific methods and prepare rescarch

COURSE OUTCOMES:

Atthe end of this course. the students will be able to:

Explain teatures of various software like SPSS.SYSTAT. Fxeel ete

Apply parametric and non-parametric test upon a given data ser,

Celleet .compile und categorize data in to statistical software pack

ages.

Identify siemiticant factors using regression analysis.

COURSE ASSESSVMENT:

S 1o IR asseossed op-

i

w.lontnuous assessment in the form class attendane

c-reeulariy. guiv, and

esstgnmienls presertations (20 marks)

20 AT cnd-term Viva-voce examination (30 marks).
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MBA 2904: RESEARCH METHODOLOGY 1.AB (OLD)

Data pruning or missing data values: Mean/Average Frecuency/Ratio. Mod
Value/Null/Log Function, Recoding and decoding ol vanables i case change
of language 1 the questionnaire. ’

Reliability tests: Cronbach alpha /Guttman/Split-haltParallel tests/
Durbin-Watson statistic.

Validity: - Content/Face/Discriminant/Convergent/Divergent validity, KMO
Barlett test: Anderson rubin‘determimants’rotation of matrix
(orthogonal/varimax-cquamax), ’

Tests: Parametric tests and non parametric tests, Factor
analysis/Correspondence analys:s/ Optimal scaling: ANOVA MANOVA tests.

Higher order tests to check or perform impact analvsis : Regression
(lincar/mediation/moderation), Stmple Regression: Multiple regression, Partial
feast square modeling (more than onedegree: multi level mediation and
moderation).

TEXT READINGS:

[N C. R. Kothari. Rescardh Methodology: Mcthods and techniques, New Aue
International Pubuiishers, 2004 "
2. William G, Zakmund. Business  Rescarch Methods. Cengage

Learning. 2012

N

RN

4.

Deepak Chawla Research Methodotogy, Vikas Publishing House, 2011

Far Anderson. Tatham and black., Multivariate data analysis. Pearson

publications, 2013

SUGGESTED READINGS:

I KN Krishnaswamy, Management Rescarch methodology. Pearson
Education 2009 "

2. Karunakaran K., Business Research Methods, Himalava Publishing House.
2013

3. J.K Sachdeva. Business Rescarch Mcthodology. Himalavan Books. 2009
4, Mark Gardemer, Beginning the Statistical Programming Language, Wiley.
2012
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MAXIMUNM MARKS

PERIQI) }.FI{ CREDITS ’ '
WEEK THEORY PRACTICAL

TP Tu | CW T SW L Tu | CW [EndSeml SW |End Sem

TOTAL
MARKS

T ) - ] ] - 20 30

50

* Lectures are of 30 Min Duration each

COURSE OBJECTIVES

The obrectives -+ the conse are o 2quip the students with the concept and

methods of Businzss Fie studemts will be able to plan. design and

carry out buasioss cescareh wsimg oserentific methods and prepare rescarch
FCPOTtis)  paplnis:

COURSE OUTCOMES:

At the end or thrs course the students will be able to:
Identits sorows o0 literature o ad prepare Literature Review
Detine rescarchi desten and ereate its components
Tdentte ot e appropriate ols tor data collection

Ao e oot stansucal test upon the given data set.

oveents ot research report,

COLRSE ASSESNMENT:

Stedents will Do csicind on-

Continucus Svsevs oo tha fom class attendance- repalarity. guiz, and assignments:

. L -~ el IR H .
Presenlalions ¢ Jh inarksi
3

Anenc-term Vina-s o8 exaninaton (30 marks).




MBA 2904: RESEARCH METHODOLOGY LAB (NEW)

COURSE CONTENTS

: ‘ . : . BOS
I. Literature Review :Accessing Sources of LR hke Journals. Conference follc
O
procecding. Books, Book chapters, Magazines. News paper articles, Online
Databases cle, Understanding APA style of referencing, preparing Literature
FEVICW
2. Rescarch Design: Gap Identfication, Define Population and Sample Size. Min
Dependent and Independent variables. Formulation of Null and Alternate o
Hypothesis. Tests for hypothesis testing . he
3t Data Collection: Data collection tools for primary data - Questionnaire ]
. . : . . . - te
preparation.  Interview design, Lxperimental setup design, Focus Group.
Ubservation. Collecting Secondary data. Pilot testing, Reliability, Validity.
4. Duata Analysis and Hypothesis testing: Data Analysis tools- Charts. Graphs. The
Scatter plots. Parametric  tests (i-test, ANOVA. Pearson’s Correlation.,
Regression, cic.) and Non parametric tests (Wilcoxon test, Kruskal—Wallis Dr.
test. Spearman Rank Correlation, ctc.)
5. Report Preparation: Preparation of report/ Synopsis’ Research Paper, ete. as
per the format, Cheeking for Plagiarism (D
Ass
TEXT READINGS:
To.

b ¢ R Kothat Rescarch Methodology: Methods and rechnigues, New Agc
Intermational Publishers 2004

5 20 Willum G. Zkmond. Business Research Methods, Cengage Learming 2012
w7 3. Deepuk Chawla Research Methodology. Vikas Fublishing House 2011
4. Banr Andorson. Tatham and black, Multivanate data analvsis, Pearson
publications. 2013 '
SUGGESTED READINGS: .
[ [N Krshnaswamy,  Management  Rescarch  methodology.Pearson
Education, 2009
2. Karunakaran K..Business Research Methods, Himalaya Publishing House.
2013
3. 1K Sachdeva. Business Rescarch Methodology. Hunalavan Books, 2009
. 4. Mark Garderner. Begimning the Staustcal Programming Language. Wiley,
2012

s



