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Shri G. S, Institute of Technology and Science, [ndaore

Department of Management Studics

MASTER OF BUSINESS ADMINISTRATION

MBA Schewe 208 7-2009) { Untler Choice Based Credit System)

CURRICULUM FOR FULL-TIME COURSF,

MBA FIRST YEAR (2YDC) (First Semester)

1 : "End Term
I:r) {z::l:nn 2::0 Suhject L | P |Credits Madfs_ “Elt:‘ Tuml
L'
) CC IMBA oA %‘%‘?1 4 1 76 y Iou—
2 CC |MBEAT[ -—'ic;.'om;[u'-u fer Managers | 4 J__':' Y | 30 | g |
s _\s—( Mpalong  usined o Leononie — o | s |
Eusvinvimient
4 CC |MBA 1A Ogun;nziou Behaviour 4 3 ) n | |
[ 5 | TCCT MBag| Opemtons Munazement | 3 Y T | 1o |
6 e IMAALIGE Mathemangs & Stanistics fn. 1 3 - - l_ll;l-
7 SSC [HUAIIS  Besincs sCommunganon | 4 - Kt ™) N
td CC  [CTAlLuG LT ka1 Managers 4 3 2i | 1w
2 | EGC  CTAIN: Il Lab ] 2 T e T
0| EGC [Mesiom GI3 P L I se | i
T MEAIZ Cumpichpane by PR T BT
i— Total c3 LA s T 13w i 1600
l .

CC-Cow C onrees. 8SC - Sel Skill Conrses,

FGC - Blecive Generie Coursys
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Shri G. S. Institute of Technology and Science, Indore

PDepartiment of Managemenl Studies

MBA FIRST YEAR (21719

FIRST SEMESTER
List of Subjects

MBAZ00E : FUNDAMENTALS OF MANAGEMENT oo 1
IMBAIOD7: ACCOUNTING FOR MANAGERS. .- -t 3
MBALGOE: BLISINESS AND ECONOMIC ENVIRGNMENT ... 5
MEBA 1002; ORGAMIZATION BEHAVIOUR .. ..ot oo 7
MBALG10: OPERATIONS MANAGEMENT ..oc.ovueve oo 9
MAA 1104; MATHEMATICS AND STATISTICS FOR MANAGERS oo 11
HUA 1105: BUSINESS COMMUNICATICN v | et e 13
CTA 1106: T FOR MméGERs e et et R R 15
CTA 1902: iT LABORRYORY ._oooooeorevee o, Bt m e SR e 15
MBA 1903 GD/PILAB. oo et et ettt 21
MBA 1998: COMPREHENSIVE VIMA .o ooo.cocce oot 23
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Shri G. S Institute of Technology and Science, Indore

Departmen( of Management Stydips

MBA1006: FU NDAMENTALS OF MANAGEMENT
LB, —2 =2 A ALGEMENT

MAXIMUM MARKS

PERIOD PER — —_—
CREDITS -
§ - . . |

WEEK FHEORY PRACTICAL TOTAL

T TPT T Tow W I'n [ "cw Tenaseml 5w ¥nd Se;‘ MARKS
| S—

1 3 - K - - D

L. _ I 1 L __ i

COURSE OBJECTIVE: M objective of thes CULESE st help the students urin nmlcrsumding of
mancipfes and concepts yf Management and functions & wesponsibilicies of the manaeey. provide
them oks and leghnigues fo be psed i ghe perfiormaney of managerial job. and eaable thern to

walyze and understand the Cavirohmuent uf the organizalion

COURSE OU1COMES:

At the cnd of (he semester, the sthudents widl by adle 1o

Understaml the management cvelubon and demonstrle the zales. “hills .nd
funstions of my IAZers :

Faplae the PEnning procuss, deseribe Gl acad o MBO, anlhvze e ely of

Policies and SLIAtCLIes in huginese.
Undesstand the basic aspests of organizing in Wanagement and determane the

need of decenteulizanon, delegaticn and oplimum span of management iy an”

organizahnn

demif the impartamee of contral, explian its process and tvpes, illustrae 1)
UpCOMIng wsucs jn management

COURSE ASSESSMENT:
Sudents wyll he asesexd on.

-
.

4

Conlingens dsseasment in e Bt s v sy o1 desensy 1 ugs, eliss wtendinze- regula:,

Quez and  assignments wesearaniang {4175

b Anend-lerm theun: CXUMINALUON §2(0'),



- — o - ——

X719

Shri G. S. Institute of Technology and Science, [ndore

Department of Management Studies
MBA1006: FUNDAMENTALS OF MANAGEMENT
COURSE CONTENTS:

1. Concept of Managements Functions w:d Responsibilities of Monawers, Tavul's Principles of
Management. Manwsement Thoogkt - The Classical Schaol, The Homaq Redanons Suheol. Svsten::
Teeony. Contingeney Managrement.. Case Studies.

2. Planning, Concept and Nature of Objectives : Natuee and Purpase of Planung, "¢ Planming
Proccas, Ponciples of Planning, Tvpes of Planning. Advantages and Larnitations of Planntns, Types of
Objectives, Inipurtance of Objectives  Setting Okjectives, Management by Objesuives  (MBO),
Benefits and Weaknusses of MBO. Cise Sudivs,

3. Strategies and Policies: Concept of Carporae Steategy, Fornulaton ol Stiateey. Types of
Strategies, The Sleaweeic Planming Precess, The TOWS Matrix, The Portiolia Matas, Thrge Generie
Competiive Stratceics by Porer. Eifcctne Joplementation ot Steateies. Typea of Palicigs,
Pnnciples of Formutation of Pelicics, Decision Miking Proeuss . Case Swdics.

4,0rpapizing: Nature aad Pwpose of Orgawzing. Bages of Depammumation. Sparn of
Management, Determanants of Span of Management. Line and Staff Relationshup. Line-Sudf
Condlice, Bages of Delegation, Kinds of Ixlezation, Deleranon wnd Decentralicaten. Malhods of
Neceneeabizatian

3. Camtrolhing: Concept and Process of Control. Centrel Teckmiques. Contial aa a0 Feedback
Syseem, Feed Forwad Coaliof. Peeveutve Conuel. Profit and Luss Contre), Conzeol Thicugh Retua
on mvestreent, The Use of Computer for Cantrolling and Decusion Npdang, The Challeases Cioited
by IT as a Control Toul. Managing e 2 borderless world, Valuing diversity, s dimersions and
attnedes. ety -chadlenpes, glaes-ceiligs, poador wsroe in margement. Cass Suekes,

TEXT READINGS:

I. R D Agrawa!, Ocganization and Munagement, New Delhs, ‘lata McGraw Fill 1982
2. L M Prasad. Management, Sultan Chand & Song 21H)7

J. S.K Mandal. Management. Paaciples aud Br:fc';icc. Jaico Pubfishing houss, 2C1

4. Rahbins, Swphens , Fundanentals cf Management, Pearson Education. 2009

SUGCESTED READMNGS:
1. Riclunl L. Datt. The New Em of Managemert .Cenpage Leaming India Private Lunited, 20412
2 Griffin Ricky W, Manogermeat Pnnciples & Apphicasions Cengage Publications 21012

3. Storer Jamwes A KL Management Principles & Appheabons. Peasan Education 20103

’
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Shr G. S Institute of Tcchnotogy and Science, Indore

Department of Management Studies

MBA1007: ACCOUNTING FOR MANAGERS

’ & I MANTMUM M.
PERIOD PER - CREDITS ! i Lo
V A G . . -
WEEK THEORY PRACTICAL | poreer
T 2| Tu CW  SW | Tu | CW [EndSem| SW [End Sem| MARKS

1 | - ; 3 : 30 0 - . 100

COURSE OBJECTIVE: Objuctive of this conrss is to acquamt students with die basic coneepis

and applicanions ot financiak. managemenr and <ast accounhing,

{OURSEOUTCOMES,
A the end o the vourse. the student will he able o,

1. Undeestand aceonntiag prncss wd prnciples and appls 1 to prepare smangial
steenls a8 well o oemergane hmensiens o madim acegurine  aud

conputenazed accounting.

| 2%
"

ldeatifh cost elements and detznnine cost of pradwct and serviees

Cwd

Prepare bmdpets and understand  key clements of wost control and cast
reductions

% Take varivus strategic  managenal decigions wvalving profit and  cost
Lonsidecatinns,

COLRSE ASSESSVENT: '
Studunts woll be assessed on-
o Continuirus assessmentn the form ar teo mad-tem tests. ¢lass atteadance- s sulanty,
(uiz.and assignimants pesentations [30F5)

b AR end-termn Maeery examinagon (T0%)
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Shre G S Institute of Techaology and Scence, Indore

Department of Management Studies

MBALOT: ACCOUNTING FOR MANAGERS
COURSE CONTENTS:

1 Introduction iu Accovulimg: concept and comentans. acccanling sandards | Journahizing the
transactions. posting enlnws in ledger accoumys. nple calumn gash hoak . preparabion of Inal
balancs, trading account, P&L account halance sheel, adjustment entnes, preparation of final
accounts, bank weeonciliabion, depreciation.

Iw

Lntroduction 10 Cost Accaanting: Natune. cole. scupe. concept of cost cenlers and ¢osl wnits,
class:fzation aof cest by natore and Eehaviors, essentials schile cstablishing a ¢ost evstuin.
clements and inanugerial uses of unif cosT. Barch €08t job ordes ¢asts, cantract cost, process ¢ost,
jount product enst and by-product cosl . prepantion of cost sheet

3. Cost Management: Understanding difference botween cost reduchien 2nd cantrab meaning,
advamiages ol limitations of budestary controls, types ef budpet, ond prepamtion of budgws.

4. Cost Analysis for Decision Aaking and Standard Casting: Make or buyv deeisions, aceept or
reject dzosinms, concepl et standard costing. ceoneet el varaece. calculating matenal, ader wnd
overhead vanune.

A

Recent  Developments:  Undersanding  hasic  difference benween GAAP and  IFRS,
uaderstanding cencepl and importanee 0 TAY inflatcn accauntig and (HRAY humnn resnuiges
gecevating, Caleuletivce of 1A and HRA L compinerzed aemaunneey Samises creating fedprors X
makicg veucher cinnes in accoputing sofmary package '

TEXT READINGS:

1. S N. Maheshwan, A Textbook of Aczounting for BManagers”, Vikas Publishing Mouse,
New el 20008

2, Jawharlal, “Accounting for Munagrer:™, el Himalava pubheation, New Delhn, 200k 2

3 S N Mahushwac. “Cost Asccuntme. Theory aml Brobdoms”. 12" ed 2014, Vikas
Publications. New Delhit

SUGGESTED READINGS:

1. Managemant Avconoung S Hangen, Uon, R A% edition 20 Themasen scudh westem USA
2, Ramachanaran. N. Fivancial dceounung lue Moaeemeny, 5™ cl 2013 MG Ll
Lducation

3. Tulsian P €, Fiancid Accoanting New Deibi. 2 cdition 20014 MeGiaw S Educato

(PP van s uvund s bt I AR IA RN id+ I 4IPNARPPINBERIVININP RV IV I msguunsnnsnblnnnnbannsnns




Shri G. 8. [nstitute of Technology and Scienee, Indore

Department of Management Studies

MAXIMUM MARKS

PERION PER
N CRED
WEEK AR THEORY PRACTICAL
I P Tu CW | SW | “In CW |EndSem| SW [End Sem

. - 3| - - 30 0

——

TOTAL

MARKS §

100

COURSE OBJECTIVE: Obrective of s Coursc is 10 help the studems w analy c¢ and undersiand

CCUROLN L SRV IO el

COURSE QOUTCOMES:

At ic end of e sernester, the students will be ablke ta:

L
2
3

4

Undcrstand vanoss companents of business cnvirenment

Anadyze the nepict abensronnzent upan veonanms

Cxplain ol and abyectives of menmtional trade oreanizattons.

Difine femuwes of capetal asd money market in India

COLIRSE ASSESSMENT

Students will be assessed ag-

a  Conlinuous assessment 1 the form of beo mid-lerm tests, class atiendance- regulants

quiz. and ussienments resentations (3%

b Amend-term theory exammnation {740%),

-l
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Shri G S. Insuwate of Technology and Science, Indore

Department of Management Studics

MEBA1008: BUSINESS AND ECONOMIC ENVIRONMENT

¢ OURSE CONTENTS:

Business Emvironment: Componcnts wnd Sigrnficance of Business Envircnmient, Tactors
Ssung casronment of Business, SLEPTanahysis - Sotial envirenmoent and it ubpac on
purchasing and consumption. Legal factors influencing business cavironment. Economic
¥actors and its components; Palitical stabifuy and sovercignty and its impact on the retoms of
tusiness. and Technology ¢ffects on ntemattunabsziag the hasiness rctivities

Sectors of lndian Economy and Business Enviromment: Scetars of Indian cconomy.
industnal pohiey and its Tevies, contripution and trends of vanous secters i national incume
and economy. ceenomic mstitusion, pablic: prvate: joint: and cueperdtive SECION3. MONGINy
policy, tiscal policy. frends and siniertre of Indian impurt aud expait. FOL FU, inflanon
measures, five yeae plans singe indspendence.

Global Economic Envirnamenl: Mlcmational coonomas iategration, iatcrnationsl trading
blecks, thew nbgectives, WTO GATT, U5, G20, BRICS cle, Inlemanenal Vs Ialand trads,
inemanonal trade theenvs, balanoe of pasments — concept and teends. trade barners | free
nads 35 protection. sountn gvaluacon and selection.

Regulation and Promntion of Bosiness in Dodia: Idian hasking system. las sysiem in
Ingia AVATGNESTECTT) wmsurance wgnlatony and  developmant aecney. Telzcom
regilatory authonty of India. SEBL FMS, FICCIand CI1. MSMFE

Money and Capital Markets in Indin: Public fnancing w India, Budget, deficil Goancing
wid 2o bage budgehng meney marset and capral market of leda, nen-banking finwed
compan:cs. special financeal mstiutions UTL GCICE LRCE DRI sovichant bankine, mutsal
funds. stuck exchanges, Micro-finance.

TEXT READINGS:

M bD

pait Ruddar & Sundaram K.P.AYL, Tndian Eeonamy, S Chand & conpuny bitd
Chenncelam Fransis. Bugimess Enviroament, Himalaya pubiicatinn
Palwar, Economic Favironment of Busingss. PHI New Delhi

SUGGESTRD READINGS:

3

4

Sondarmm K P.M . Manes Baoking and insnational Trad. S Chand & Sens

o Aad W Conkli. Cases 1o Envioument of Business, Sage Respense Bou,




Shri G, S institute of Technology and Science, Indore

Department of Managemetu Studies

NMUA 100%: ORCANIZATION BEHAVIOLR

- MANIMUM MARKS
"RIOD PER I
PERN) CREDITS !

WEEK THEORY PRACTICAL L TOTAL

TP ] Te [CW]SW ]| Tu [ CW [CndSem| SW |End Som, MARKS
. |

1 [ - 3 - T [ : T

COL'RSE DRJECTIVE: The objective of this courss is 16 introduce 913 «ariows congepts of
argamzabonal behavior te sedems The course covers vanows imporant vonveps relawd to
lzaming, mativation. leadecship, contlict mazavanent und arganizational chinge and cultuee.

COURSE QUTCOMES
At the vnd uf the somaester, the stadends will ke able 10

L Define the concepts welaed © Edividual, Oresmizational and Gronp  betavier,
Leaming, Perception and Malivaton

2 Cxplain und differentiaes bets cen vanons 1eaderstup theories mnd apple these fheones
W solhve green peabloms :
i tetine the vanous types of Conflicts. Conflict Process. Cunfict Manageuent

Technigues and explain the Negotiation process and shaleries
4 Explain Organizatienat Change. Stress management and Osgamzational Culiure,

COURSE ASSESSMENT:
Studenis wit] be assessed an-
1. Conlinuous asscssment in the form at'two ad-tim Lests, cfass attendance- eegubunty,
quiz.and  assignments presemations {30,

B Ancnd-lerm heors Sxanmnation {780%;)




Shrt G. S. Institute of Technology and Scienge, Indore
Department of Management Studies
MBA1002: ORGANEZATION BEHAVIOUR

COURSE CONTENTS:

1. Feundations of Individual, Organizational and Group Behavior: OB Madels. Porsonality:
Deremunants and Attnbutes. Valoes, Job Aditudes. Delining aed Classifving Groops. Cicatp

Stuctore and Processes, Process of Group furmation, Group Deeision Making. Groop vw's Team,
Teum Effectivenvss, and Decision Making.

2. Learning, Perception and Blotivation Learaing and Leaming Theenes. Peresption- Fucters
alfecting Perception and Cognitive Dissonance theory Motivanon Newds, Contents and Processes.
Maslow's Hierarchy o Needz, Hegberg's Twe Faclor heeny, ERG thenn . ¥rwoms [xpectancy
theon, Reinforcement theory and Behavint Madelicaton

3. Leadership: Trait theoties, Behavioral theongs-- O'no State Studies. Michigan Stedies. and
Manawenal Gnd. Centingency theones-- Figdlers Model, Hersev and Blanchard's Sitoattonaf
leadership thenry, Leader-Mamber Exchianye theery, Poth Goad theory, Cleurzmiates Leaderskip.

4. Confliet and Neagotiation: [ntra-indivadual Conflet, Intorpersonal Conflice, Intergronp
Contlict, Orpamizational Conftict, Transitions in Conflict Thought, Functional versus Dyvsfunctional

Confligt. Conthee Provess. Conflict Managenent Techniques. Negatation piocuss . Barcaming
steatzgics Glnbal imphicataon s

5 Organizatienal Change | Stress Management and Orpanizativnal Cullures: forces of

Change, Resistanes ro Change. and Leson's Three-Step Modet, Srress Managemueat— Potential
Smtrces. Consequences and Coping, Strategics for Simes. DeGntien of cultuee. Uniform Cultunes.
Relevanee of Cudture. Creating and Sustomeng Culturs How Froplosees Leam Cultnee

TEXT READINGS: LATEST EDITION
1. Robbins, Judge , Sanghi . Orzanizational Behavior, Prontice Hall. Now Deli, 2009
2. X Aswathappa- Onanizational Behaviar,9® Edition. Himataya Publiczlions, 2012
SUCGESTED READINGS:
1. Newslorm and Davis- Ocganizational Bzhaviour, MeGraw Hill
¥ Khanks -Organizahional Behaviar, § Chand & Co'Ltd.

3 Hitt, Miller and Celalla- Orgamisanon Behaviour . Wiley

i |
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Shri G. 5. Institute of Technoiegy and Scicnce, Indore

Department of Management Swudies

MBAIOIU: OPERATIONS MANAGEMENT

!

MANTVIUM MARKS
"Elﬂ,?g: ER CREDITS — —
A _ | H!‘.OR\" PRACTICAL TOTAL -
T | P | Tu |[CW[SW | Ty | CW [EndSem| SW [Knd Sem| MARKS
P ; 3 ] 30 20 - . 100

COURSE OBIECTIVE: The vbjecuse of this cours2 s 1o help 1he swdents understand the

concepts of praduction Functwn. mventory veniel. yuahey control. purchasing and oaterials
management. and applicaiien of techmical madels and fesaniques for solving production
prablems

COURSE QUTCOMES:

Al the end ot the semester, 1he stad2nes sall by able 10.

TG acquog an vaderstnd ne ol the base fanctmas and tandamentals of operatiuns

To Jevelop malvsing skills w salving prodaction tanagerment prehlems snea as

dusiga of ctficeend pland location ane keeut agaregate plaaong and  naster

Tu vomprehend the signiticanes of pradecuon platning. yuality contrad and demand

To demansiae an undesstmding o the concepis of matenals managcmsnt such as

MREY. inventory control and stancs managems it

1
miusdEnient:
2.
echieduling.
3.
furccasting
4
COURSE ASSESSMENT:

Stucdents wilk be assessed on-

A

Condmunns assgament wethe Term el Gae ivd-zem st elass alm®ange - seanlart

Guigoaml  Gesomnents ‘presentadioas (3000)

b An end-term dheor ssamnmaton { 1124).
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Shri G 5. Institute of Technology and Science, Indore

Department of Management Studies

MBAIH0: OPERATIONS MANACEMENT
CQURSE CONTENTS:

1. Introcttuction {0 Preduction and Operations Management: Nawre of Production /

Operatons  Managemens.  Peeducnon Fanction  and  1s Environrent.  Functions  of

Froduchion:Operations Manager, Orgamzationi of Production Fanction. Evolution of apération
managrment, Types of Preduction Systems.

2. Fucilities and Layowt Planning: Product Seleetsen and Design. Senece Uesign. Process and
Technalogy Sclecton. [ocmtion of Manufactwsing ¢ Service Faaiin - Queaucative and
Qualiative Madels. Product laseut. Procuss Levaet. Fixed Pusinen and Group Lavout. laveut
desien. Relationship based and Load-Distance cost matin,..

3. Resources Requirement Planuing and Sequencing: Capacity Planning, Machines and
Labous Planning (Computations ol Sumbee of Machines aond Wurkers) and Isannng Conve
Application. Intraduction {0 PPC, Produstion Activity Control for Mass Manufacmnng  Rulus
for Batch Processing, Sequescaing and ok Shop - n-Jobs on Single Machine.  n-Jobs on
TwoThree Machines (Johnsons Rulg)

4. Quality Control: Quahey C'ontrol Funutien, Accsptance Samplig (Single Sampling. Doubly
Samplng and Multiple Samphngh, Staustceal Process Ceateol, Opeaating Chanacienstes Covvg
and s Agphcanens e Anabutes and Vanalles). Sppication o Cotwaal Chans i€ -char, P-
chart, X and R chansy, Qualitn Circles, Quality Improvemuents. [ntrodechioe @ S Sigria
Quality Cencept and Its Role in Quality Managcment, (o of Quality .

5, Materials Munagemeol: Management in Relatiun 1o Materials Meaning, Dofiniticn. Axgas.
Objectices. [mportance. Rals ot Merorials Manesor Ileerated Matoeals Mensseme o,
Marinais Planmne, Materials Menuticaton, Codification =nd Standardicancn Maintenance
and Replacement Models: Proventive and beoak down sosintenaree, Soele Esuipmiont
Replacement Model-and Group Replacetuent. Replacerent of itens which detenorate waly mne
and itns which fails sudden|w

TEXT READINGS:

1. Chase Acquilme Jacobs. Operations Managemen!, Taa MC Hills, [ndia

2. Wuman Gaither , Opertions Management, Cengage publizations, India

3. P. Gopalknshoan and M Sundacssan. Mulerials Menagement  Inteerated Appmach.
Prentice Hall. Newe Delha.

SUGGESTED READINGS:

I Dovalkl % Cubler. bomer Lee Jro & David N Bars, Pochasmg & Maronas Management,
Tata Me Gzaw Hill New Oclia

&, B Mahiadevan | Operatians Managemen. Himakaya pukhzacions. hulia

e |



Shr G 5 Institute of Technology and Science, Indore

Departinent of Management Studies

MAA 1104: MATHEMATICS AND STATISTICS FOR MANAGERS

PERIOD PER

MANIMUM VMARKS

CREDITS

WELK THEORY PRACTICAL | 7q7a).
T| P Tu CW |End Sem MARKS
4 b - : 3 m 100
|

COURSE ORIECTIVE: The abjecuve of e courss 15 to <quip the stadents with the matheman cal
and suatisucal techniques and their applicanun to business problems The emphasis will be an 1he
concepts ang zpplication rather than derivations

COURSE OL TCOMES

A the cisd of e semester, the studeots «ou] b2 able ta

>

- Apply the probabslity theary and disrributivn for tding business decisions

2 Solve boginess problems using the concepl of deteanimmts and matnces,

S Appaythe tools and reelinigues of scansies o1 ke ncoaes i decisicns:

-+

COURSE ASSESSMEN'T:

Stidents will he asscsscd one

- Underatand the cumponents of e susicy e dendity vanous Laprs of eends.

a  Continueus assessment in the form of two rad-tenin tests. class attendanese reeulanty,

quiz. and  assignments /presentations (39%)

b. An end-term dwory exanmimanan { 70%%)
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<ar1 G S, Insutate of lTechnology and Scienzz. Indote

Department of Management Swadies

WAL 1104 MATHEMATICS AND STATISTICS FOR MAYAGERS
COLRSE CONTENTS:

| Sets theon and prabability: bets. $uhsers. Types of Seis. Optiabions Gl Sus. Cactesran Produge
of Sots. Apphcations Probabikstn  Theon  Conecpls. addume. Multiphcative,  Conditonal
Prohabiliy Rules, Baye's Theotem "

2. Determinants and Batrices with Business Application: Types of Mathges., Operalions on
Matrices. Adjomt Matnx, Imersy Matrix. Flementary Row Operatiors Salution of Stimultancuus
Linvar Equations usmg Matrices, put’ Ontpus Analyss.

3. Tntruduction Lo Stalistis: Meaning and Definitien of Statisties, Scape wd Limitations of
Crafistics. Role of Stanstics i1 Marageaient Deasions, Moaseres of Conrl Tondercy and
Mispe rsian, Comelation and Ragression

4. Probability Distribulions’ Thooretical  distethutions - Binmninl, Poissun and  Normal
Discributions. Ther characteiistics and applications.

Z Time Series wnd Statistical Decisian Theors: Nime Sciivs wul Its Coaponents. Analvsis
Models of Time Serizs Moaswroment oy Tiend, Scusanad Varntons and Caclic Yanatens
faroducion 10 Stausazal  Dedision Teewry  Lxsgisiun Mok, Progess, Decisons under
Uncertunty, and Rigk, Becision Lnee.

[EXT READINGS:

b, LK. Sharma, Mathematics for Management wnd Computsr Applizatiens, Galgota Pablication

1. D.N. Elhance, Yeena Elhance . Fundameotals of Statistics. Kitab Mahal, 1941

3, R. K. Glosh and 5. Saha, Pusiness Mahcwaties and Staistes, Calondta. New Contedd Thok
Agenty, 2012

SUGGESTKD READINGS:

1. J.N. Kapneand H C. Saxena NMarhemaneal Stanisties, $ Chand and Campany Lid . 2013

2. Jevpradash Reddy and M. Redds . & Tust Buok af Business Mithematics. Askish Publishing
[Qrizee. 20004

3 K. Detta, Mat and Luowedr Slecbra, Protce Had ob ladia, 203



Shri G. 8. Institute of Technology and Science, Indore

Department of Management Studies

v
HI'A 1105: BLSTNESS COMMUNICATION
13
PERIOD PER - | P-‘I.'\?(‘IMI.M MARKS
WEEK SEESES THEORY PRACTIC
(L ACTICAL TOTAL
TP | Tw [CW|[SW | Tu | CW |[EndSem| SW [knd Sem| MARKS
I N 5 - 30 70 T 100
COURSE OBJECTIVES: Thc objectives of the course are (o help the studenws acquire the basics
of nterpersonal corumunzeation and public speaking 30 &5 10 mpose the commumication shills
and atuliy (0 wndeistund others
COURSE OUTCOMES
At the end of ihe semeser. Lhe studants will be albie to:
. Undurstand hey  clemeats af & communication  process  and (ypes of
cammunications
2 Lnderstand key cquircments af clftetive cestmnsicacon and  cifeerive .
Listening
3. Develop interparsonal communication skills in the light of communicition §

ciiquettes and ethics.
4. Draft cencise and precise bosiness letiers, mails. memos. bussess plans ©pos

et¢. and develop public speaking, and decaunstcatinn skills Wk e preseatations o1e.

COURSFE ASSESSMENT:
Stodents will be assessed on -

a. Conunuong assessment w 1he Toin of tva med ¢ (usts, class attendance- maulant,

quic.imd  assenmenes fpresentanons {30

b. Ao end-term theon exanunatien (70%)



Shri G. 8. Institute of Technology and Science. Indore

Department of Managemenl Studies

HUA 1105: BUSINESS COMMUNICATION
CAURSECONTENTS:

1. Basies of Communication: Detinag Communicatron. Pracesa of Camomunization. Objeshines of
Comtimcdtion. Communicatien Madzl Pongiples of Lifectne Communiction. Diffesency
bupween Busingss and Geneml Communication, and [mportance of Feedback  Inreduction to
Corporate Communication Channcls and Types of Commwnication. Verbal, Nan-verbal. Formal,
Informal, [ntemal, Extemal and Comnunication Netwerks.

2. Factms Affectng Cummwnication:  Bamigre to Ellsctive Cammuamgaton  Phesical.
(rganzional, Psvehologicul and Svao-cultural Bamicas wnd wavs te overcome shem Effectne
Listenng. Importance of Tisiwnwe. Trpes aml Cssennals of affective hstemne Bamzs to Efective
Listen ne Dervelozing Listervae Skils

LlInterpersonal Communication:Understnding  Comeunicaiion  through  Transactonal
Anysts Conlsnporary Trends: Technoligy eaablad Communicauen, Online eoquertes. C211 phons
enquettes, Ethics wi Business communicattan, Meeting Et:quettes.

4. Vechanism of Ruwsiness Writing: Basie paflems of Business Letters Approaches o wrtina-
rrccl bndiect and Prsuasive Sisles Coves Lellers. Résnmds, Applcations Sales and Cicdn
Letlers. Reports id Proposals. Ieatiiug < -mails and Memos

3. Prescnlation Strategies: Techmyues of Oral Presentations, Detoing the Pusposs. Anzlvaing the
Audience. Extablishing the main adea, Selectmy the Appropnate Chaneel and Madiuen Public
speabing Canmmuomzidmm appraaghes Junng hiciycs s Greap Discussions

Practicaisi Group Doxcussunl Role phns, DCase wadyses © Przsentanan.  Comprehensian
skalls based on reading and listenming usimg andn-visual media.

TEXT READINGS:

I Clalwrsesh. P.D Brsrnesy Comisnncaiom Cuneeprs Coses pomed £emhcaton. New Delht Pearssn Fou .
20,

2 Raman N and P Singh, Mevonese Commnention. Nese Telln Oslord Univerasdy Press, 20H2

SUGGESTED READINGS:

Lo Lehman Buspsess Comazsasicenon, Naw Delhe Cengaee pubhcation, 22

2N B e codooe e Delle Coneaae podhcinmes, 2012 '

i Pl Bagenshyn Soentialy e Hevieeees S omgioccenion New Delln Sodt ol 2o

4 Rarad Rar. Zheieess Commmeezczerean SN TR Bawal g publicaticn. 2004

& Sharwin, R.Cand Krishna Mahan Susec iz coresspondven v ool reger) waing New  Delli Tala Mg
Hilik 2nin :



shii G. S. lnstitute of Technology and Science, [ndore

Deparrment of Management Studies

TA1106: FI' FOR MANAGE

[ MAXIVIUM MARKS
CREDITS 3 o ]
. THEORY PRACTICAL | poap

PERIOD PER
WEEK

TP To [CW[ SW | Tu | CW [EndSem| SW |End Sem| MARKS
!

3 |- : 3 : N T 0 ;- . LoD

L N

COLRSE OBJECTIVE: The objectay e of this courss w10 hlp sundents tw vuderstand the bas-cs of
Infornation Technology, Compnter Hasdware. Software, Applications. Databases, liemet and
ssues nelated 1o Design and Dk velopment of Information Systews

COURSE QUTCOMES.
Acths cud ot the suinester, the students wil] by abic .

1. Undurstand basics of cormputer hardsare, sofiwan and cownputer lanpuages

2 Understand the procuss of creating spreadshects, wanl documents, [Trogeniet ¢n
sidus and dalabase using vanous application sefiw are pachaces.

3. Explan role. 13 pes and secunity aspect of E-business and E-pavment svstem.” L

4. Undurstand variouws tvpes of manavement information and uice Aotomation

systenm.

LCOURSE ASSESSMENT:
Studuats will be assessed on-
a  Cootinuous assessment in dhe fann of two mid-tonn wsts, class awendance- regulanty.
¢ukz. and  AsSIBRMGIES ‘¢ sentaliens {301%%)

DA cad-terrn theons exammadioe (70"
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CTA 1106: IT FOR MANAGERS
COURSECONTENTS:

1. Introdnctinn to Computer: Handuarg-mnput’ output desicss. Softwarz-Sastera and apphication
sortware. Computer Lanenages ’

2. Application Software

Word processing

Famaming {Index, Tab, bullet. numburmyg. vie.). Addme imapes. commens, sambols, diaemms
Adding headér ind Tuoter. Chunzing Case. Texe Dicection. Rearcanging Texy mila Columng. Mail
Merge

Colunms ext (Tables. pictuses, etc.), npoiting and exporting data and fles

Spreadsheets

Entenae dota (nurncrie, text date. Lime, comments)

Editsnz {fupdate valees. copyving. moving deag & drap, delete fansert rows & columns)
Fosenatnng, frest sevle, est ancntation, qigsease/decrease width of colurng and 1uws)

Changmg Chan and Data Scrics, Charts (bar. pig, e, etch

Valoe Axis Scalng and Femiatome Lines. Conselidating Data. Creating Actom:lic Sublotals
Lsmg Pnet Fakles and Prvat Chang; 11 Listng Analvsis Tanl = Coul %20k and Solyven
Prescniations )

Crealing prescimations using Wieanls

(reatsnz blank presentation: Vanous tvpe of views and dheir uses

Applving templates an presentabions; Appiving color schemes nn prescatidions

Implementing Shde Transactions and Custem Animations; OLE Conceis

Database Creation .

Creatir tabics (Understanding hiclds. dala tvpes. rnge <1¢.) . Estublishing celationships
Creaning Takles using Wizard: Creatng Tables esing Data View

ey Select Quenes, Desianming quaenss woh QBEF Grd ‘

Craavpg other pes nb quenes {Cress b update cte )0 Creating tarms usmp wizards and

Tuulbar

Tusens dana o dables vane fonns, Validating Fanns: Creating Repons for table data
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Department of Management Studies

3. E- Business Fuodamentals aod Electronic Payment System: C-Business Framework, E-
Busmess Aprhicapen. Network Infrastiructure for E-Bustuess Implementaton issues nf E-Rusiness.
C-Oosrp:s madils BIB. B2Ck Tape of E-pavmam, Dipical Token-Bosed E-pavment. Sman Card.
Crell Card Puymeal Ssstems, Risk on E-pivwenl. Designing E-payment Saslem. Rels of Buskine

:n Eiscrronie Pavment

4. Inter-OQrganization Management snd E-husiness Standards ; EDE Apphication in Bosiaess,
Standardization and EDE, EDI Scdiv e Impiementation, VANs (Value Added Neowork), bnlemet
Based EDI, Cvber Laws, Crter Crimes and Frands. Tvpes and Toels of Hacking. Scewnily and E-

husiass Clien-server Secunty. Data and Message Seeurity. Dagament Sveurity, Firewalls

5. Intreduction (o Infermation Systeas and Futore of Electronic-Business: Definition, Types of
boimanon Pageessine Svstans Transuchon Precessing, Ststoms, Office Antomation Ssstems,
Knomledge Work Svswems, Maragement Tnfuimation Sastema Dociseon Supper Suvstems, and
Exceutive Suppart Systems. Mabile and Wiredess Compuhing Fundaewntals and Applicanons,

Virtual Factory. Stratemies for Flzetronic Business.

TEXT READING:

1. PK.Sinha, "Computer Fundameneals™. BPR Publicatinns, Now Delt,

2. Kalakotta, Ravi, Whinston. B.. Frontiers of E-Comsuurce. New Delhi. Addison- Wesley

3. Junmes A O Bren, “Managumenl Infermation Systems™. Galgotia Publications Py, Lid, New
Dclht

SUGGESTFED READRINGS:
1. Muneesh Komar, “Bussacess Toformation Svaeems™, Vikas Pub’sshing Nouse Pyt. Lid. New Della

2, A Ashiok Monagement Intrpaanion Svstemes-Naw Delly
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CTA 1902: UF LABORATORY

COURSEOBIECTIVE:

The ebypective of This course is to help studems to understand the basics of Infenmaton Technology.

Compuater Hardware, Software. Applications, Databases. [utermet and issues related to Design and
Devzlopnient of Informatinn Systems.

COURSL OUTCOMES:
Arihe end of the semester, the students will b able 1o

1 Create and design spicadshocts. word ducuments. presentahion sfides and
datuase using vaoious application soflware packaces.

2 Aoph vinoos fomwlas o spreadsheets

3. Create Charts. prvat tables and {iaphies o wanous applicatien sofiwarne

packages.

4. Create dessen and validate loiens and tables using wizards Lo coter dna

COURSE ANSKERSMEN |
Sledents will be agsessed en-
a. Continuous assessment in the fornu of two nuid-tenm wsls, class attendance- regulangy.
quiz, and  assignments ‘presentatiens (20 marks)

B Anend-tenm theory examinaion (30 maiks).
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CTA 1902: IT LABORATORY
COLRSE CONTENTS:
Apyplication Seftwaure
1. Word processing
Femmatting (Endex. Tab. buller. numbering, ¢tc Y. Adding icnages. comments, svmbuls, diagrams

Addmg header wd fouter. addmg, Chanpne, Case. Text Dhrsation, Rzarmanging Tesr inte
Colunns; Mail Maryg

Colemns test {Tables. pactures. cte ¥ Impotine and cxporting data and files

2. Spreadshects

Enteany dada dmamence, ot Jase. bme, commeats)

Ccitnz (npdars <afocs, copying. mosisy, drae & doep. delete £ st o s & colinans)
Famatiing (rext style, test arentanon. wereisc/decrease width of columns and rows)
Changing Chartand Data Series. Charts (bac. pic, line. ote)

Valug Asis Scalimyg and Fomuunag Fincs. Conselidaimg Dot Crezting, Aukosaie Subletals

Ustag Pivol Tables and Prvor Charts: 11.Using Analvsis Towl  Goal Sk and Sulver

3. Fresentations

Creanng presentations using Whzards

Creating blank presentation. Varivos evpe of wiews and dicic oses

Applying tenplaes un presendations. Applying celoe schemes an presentations
hnpderientine SEda Traesagioms and Cuslom Animatons. OLE Cameepie

4. Database Creition

Creating tahles {Undgistanding belds, data tvpes. range ¢i¢.) . stablishing relationships

Creauny, Tables wsing Wizand Creanmy Tables usioe Do View

1
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Deparlment of Management Studies
Creating Select Quedes, Designing querivs with QBE Grid

Creating vther tepes of quenes (Cioss Wb, updae vic ). Cieatng [oims vsiong wizuds and
Toaibar

Iusertng dita in wbles usinge foims. Validatne Forms. Creating Repoite Joe wble daa

TEXT READING:
) P K. Siha. “Computer Fundamentals™, BB Poklications, New Delhi.

2 James A O'Bren. “Managenent Information Systems™. Galgoha Vublicaiions Pvt Ltd.. New
[ chi ’

b
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MBA 1903: GD/PI Lab

COLRSE OBJECTIVLE: v

‘Lhe abpective of this covrse 1s 10 help students 1o develop soft skills and vaderstand 1he basics of
Conmmwunication. The course aims ot enhancony ol and wnalien expression ability of stodente.
Analvze comunuaivalivn situations and andiences to make chotces abort the mnast ¢tfective wid
sthcical way (o conmunicale and deliver messaucs.

COLRSEOQUTCOMES

AL the cod of the seincster. e studeats will be able w.

k

ro

Ll

Duliver ¢ffective busimess prescalabiens in conkexts that may require cither
CXICMPAFANGOIS AF IMEmmpln oral presenahons

Provide  Toedback.  aceent fecdback.  aml wse feedback 0 mupnove
commuaicatien skills

Duiclop effective inerpeesonal communmzation skills

Lls¢ communi<anon weehnologs apaepriately and ciloets ols.

COURSE ASSESSMENT:
Studenls walt be assessed ons

d.

Continueus assessmentan the foom of o mid-lerm teses, class attendance- regulants.

(uiz.and  assignencnts Jpreseatatons (3N maks)

il
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Department of Managemenl Studies

MBA 1903; GD/PIl Lab

COURSE CONTENTS:

l

Reading Ability: Readise of Manacement Liscratars, Busmess magazings and Newspapes
Analtsing loin managenal perspesuve Sunmans Synepsis writing

Listening Ability: Listening Business news and Speeches from busincss People  Analvsing their
views and witing sumnsuy o synopsis.

Group Discussions: fnvolvemenr of siuilents in group discnszions, awarcness of cursent opics.

Enhance theic oral commumication skills Ehiguettes ot gronp discussion.

. Personal interview: Conducting mock interigws to pievarc students for placement. Personal

[nteovicw cthics and ctiqucttes.

. Presentation Skills: Prepanng a prosemtation uging LCD Inteamting araphs. figures and Videos

fur ¢ffective prasentatinn

Written Communication: Stwdents wrre feders. memas. proposels, fannal aud iformial repors,

werk plans. email evalnatian, and prowress reports

TEXT READING: LATESY EDITION

I Cuourtland t. Bovee’s Bnswmess Conmmumeation l'oday. tenth edition, 2010, Pearson
& Pushp Lata. Kumar, Sanjay . Communcation o collapse, PLIL
3 Kaul Asha, Effective Business Communicabon, PHI
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MBA 1998: COMPREHENSIVE VTvA

CQURSE OBIECTIVE:

¢

The objective of comprehensive viva-vocy is o judge the averall developmwat ¢f the studem dunny
the MBA Progiacime.

CONURNE OUTCOMES
A7 the eod of 1he semester, the studenis sy be able 1o

. Tace intervicw boah at the academic and the yadustrial et
2 Prepuc comprehensively to answer quostivng frosn all subjects
3 Artain Oral Presemsation skills by answerning questions in precise and coveise

manner

CQURSE ASSESSMENT:
Studems will be assessed on-

A A anGegr ceannmion throggh o compreiiunsig sivad 1E0)

EXAMINATION SCHEME.:
Every student will be requiced to nnderssa comprehiensrve viva-vees at the end uff first semester of

MBA. A pan:l of cxaminers wall ganduct the  comprehensive  1va-\0ue  cxauminanen
Comprehensive viva-voee wilt be of funr virtual credits “The panel will award credit 10 1he students

COURSE CONTENT:

The vivievoey shall nonmally eover all the sulbgects 1ueht moehe Bsr sermester of MBA Progeam

LT
.t
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MASTER OF BUSINESS ADMINISTRATION

MIBA Scheme 2087-2019) (L nder Chaice Rased Credit Systemy

CHURRICLLUM FOR FULL-TIME COURSE

MBA FIRST YEAR (2YDC) (Second Semester)

0gy and Science, Indore

End Term
S | Sub. [ Sub. Marks | CW :
. Suhject L | P |Creait AE=a ) = ;
Ng [Catesann | Cage ) ¢ty ‘ Marks Total
™ | P
)
' Hernn Resuuree
b ¢ | MIsazoon s 1 1 m we |
Alanageimen
N oC M 2009 Resrarch Merthiodoloys - 3 mn 1. [
.8 CO MR NMatheing Mana cluert - l 3 iL TR TR
: | \ ‘
4 CCIMBAZUILY Finageial Minppeement = : ) 3 w_,‘,';
)
3 ' MIAD alanageral Devwpnies 3 m 3l IEE ’
'
ey NSO SMLAE s Ennepreneany o hies] < -1 3 |'m ) 3n |
7 ¢ Mhpiond Buaginess Lerslaliaa K A 0 in I
Choanotatine Deesion
§ r o [Maazing | anmali - 3 3 i s | oo !
Making L.
¥ ECC | MeAz? [ Roscarch Muthesaleuy bak 2 2 3 u S
b A [ REAZM Faeel lab ) 2 2 I 3n 3
1 MLEBAZSON Comprelen:roe Nisa 1 e Lim
-t - - .
Futal 52| 4 a2 A | | s | oo
I -

CC - Core Courses. SSC - Sufi Skill Covrses,

EGC - Tleetive Ceuerie Courses
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i
VIASTER OF BUSINFSS ADMINISTRA TION
MBA Scheme (2017-2014) ¢Under Chwnee Based Credit System)
CURRICULUM FOR FULL-TIME COLURSE
MBA FIRST YEAR (2YDC) {Second Semester)
] ) ) ST Y ¢ End Term T -|
s. Sab, Sub. . _ Marks | {w
Suhje Liir redit ad
No [Caegory| Code uhject Credits Mk Tol
Th P
i MAAZR Human Researcy. Jd i el 8 i 112
\'ll:ﬂl:'l:.'l.lﬁ
- i Mz R._' ~ornly _‘_._I.-_lll-'u,-_l e - ~ M HY| 1fm
I
: €O MBATIMI ket Mz el L 1 "o CO D
! 1
" Cre MIGA 2 Lusene ol Mei ey menr 4 3 K - Xl 20
— - | _
: [ .n'»‘IIB."-EI"IZ }.l.lll::-__';' S A L . : K . - “h n .
| .
boi ONEC NI 2 S Dty ecardop and Frings: - 3 h - Vi e i “
T KN MRz snioss Lesistatung -l - 5 e in 1fmn I
|
Qs e NDeg:s T
8 € |Manzign| LU Docsing | 3 " O TP
Niiging
9 PO PMEA [ Reseurea Methodulos, lah | - p 2 an w .S.
Al EGC PMeaivs  Facel b 2 2 KT
l—.l | MI’.,-‘,J-;qxi Connpreiic e b I . - 1 ‘ i - et i
’ Tatat” T T STz [y 2 s R 3a oW
I_ - .- L ! L
CC - Cuce Canrses. S8C . Snke Skl Canrscs, EGC - Clective Gereric Conries
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MBA FIRST YEAR
SECOND SI:ZMF,STER

List of Subjects
MBA 2008: HUPMAN RESOURCE MANAGEMENT ... o 1
MBA2G09 RESEARCH MEFHODOLOGY 1. cevoceevt it oo 3
MBA 2010: MARKETING MANAGEMENT ... 5
MBA 2011 FINANCIAL MANAGEMENT .ooooi oo 7
MEBA2012 MANAGERIAL ECONOMICS ...t e oo s 3
MEA 2015 ENTREPRENEURSHI® AND ETHICS oo o 11
MBA 2014: BUSINESS LEGISUATION . 13
MAA2102 QUANTITATIVE DECISYON MAKING ... oocvoeoeooosesvose oo 15
MBA 2902: RESEARCH METHODOLOGY LAB _.......ooooooo vy oo 17
MBA 29031 EXCRE LA ...t e e 15
PMBA 2998: COMPREHENSIVE VIVA oovvoeoeooe s oo 21
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MDA 2008: JIUMAN RESOURCE ATANAGEMENT

r

¢ .\‘ 1 } I .. --.-.‘——
PERIOD PER 1AXIMUM MARKS
o CREDITS — ' |
WEEK THEORY PRACTICAL ! popay
T[P2] Tu [CW][ SW [ Tu | CW ‘EndSem| SW EndSem MARKS
. N T 0 - | BT
1 i | |

COURSE ORJECTIVES; The objective of tns vourse is (0 introduce the varous concepts of

hsman resource management to students It provide an understanding of the fundamental concepts
and importance of human resource masagement, with partieniar reference 10 HRM policies and
practices m Indha

COURSE OLTCOMES: At thy end al the semester, the studenis will ke able ta

ro

-t

Explain the {anzepr Funcbionz, Strectore, Rotes and Responsibihties of the HR
departmcnt and zequsition of Human Resourees

Wi sampl; HR polcies aad descrioe the Sdwmmisteative. O2cracerad add Srateais
Rule vt HR.

Explam the prooess, methrd and evalvacen of Traning and Development, Performance
Apprazat. Career and Succesxion Plasinine.

Explain the mamtenance and separanen procese 07 the honan r2soniges

COLRSE ASSESSMENT:

Students will be asscssed on-

|

Conunuons assessment in the form of two mid-lerm t2sts. class as=ndance- kulanty,
Guiz. and  assiznments Spreseniabions {30%)

Ao cad-ern theers gyamisatgn {TH7)
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MBA 2008: HUMAN RFSQURCE MANAGEMENT

COV RSECONTEN'TS

I. The Field ef HRM: An Overvies of 1IRM, Concept, Funcoons of the HR depactment, Persanag
tn Human Resource shaft, ASTD HRM Mudul, Struclore of Human Resouree Management, Role and
Respansibilities af the Human Resouree

<. Acguwition ol Fluman Rescurces Obrgghves, Policws and Process of Homan Resenree
Plannmg  Joh  Analvsis, Job Descnption, Job Specification. ol Dusign {Nawre |, Job
Characreasnes, Recnginsering Jobs, Advantzees and Dissdvantages. Conscyqrences), Reemovent,
Selection, Inductian, Proswonon and Tiansler.

3. Hluman Resource Palicies: Admimstrative, Opertional and Strateme Rels of Human Resourcs,
Formulation and Essenials of Sownd Human Resource Polices. Concept of vitual eroanizanon . Figk
umings at work nlace  Cas; Saedigs

4. Develapment of Human Resources; Conceps of Troming and Desclopntent. Bealuation of
Traring and Pectormance Apprarsal (Appansimg Indiswual aud Teom Pertonmanee), Timeductoo tn
Career and Succession Planning Case Squdaes

5. Muintenance and Separatinn Processes: Job Taaluation. Dsigrop and Adnnysienne the
Wage wd Salary Strcture, Compensator, iees e Thdling Procedure Tunes er, Retiiemene
LayefT, Renenchment sud Discharge, Mechanizm of YRS, VRS in Pablc Sector g Pimoae Sector.
Cage Studics )

Text Readings: LATEST ERI CION

L. DxCenzo, Robbins, Vechulst-Fundamentals ol Human Resource Manwgemaent,

2. Haldar Uday Kumar, Human Resources Management,Orcferd University Press.

3. Dessler. Gary, Varkkey, Biju. Fondamentats of TIRM | Pearson - Premice Hall. Tndia.
Suggested Readings: LATEST ERITION .

1L Rw ¥ S P Human Resounee Management. Tyce. Bonks I 2

2. P Subbi Ruwe. Essentiabs of Human Resourvs Magagemont. Hiwalas a Pubiicaiions T

3. Ashwathapa K. Intemational Human Resvurces Masocaincut, Tata Ma-Graw il Indig
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MUEA2NY9 RESEARCH METHODOLOGY

MAXIMUM MARKS

PERLIOD PER CREDITS

WEEK THEORY PRACTICAL TOTAL

T ‘ Pl Tu [CW ] SW | To | CW [endSem| SW [End Sem| MARKS

4|- - i 3 . - 30 m 100

COURSE OBJECTLYES: 'Ing chjcctives uf the course a2¢ 1o cymp the smdents sith the concept
and methods of Business Research e studeots will ke abls to plan, Jesian and carey oul bosingss
rescarch vsmg seeenlific methods and prepare iesearch reporys) ¢ papi(s)

COERSE QUTCOMES At the ond o7 732 senrester, the stadents wild be able to -

1 Develop wn undeestanding of husniess sescarch. wd explam the basic fmmewaork of
research process and different rescarch dessuns.

2 Mdentify the sowrces of infounation for Lecrane miow and desenbe the sunpling
teshnigues inresearch .

3 Hlustrawe the lechnigues »f data colluction. ondersiand the measurement seales o
research, 1estthe hyputhesis hy apply-ng dataanabysis teals and techniques. .. :

4 Urepare the report, explam e resolts and devzlap an undeestanding af ¢thical
dimengions of cunducting rescarch

COURSE ASSESSVIKNT:
Students wall be asscssed o

a  Cantinuous assessment in the fom of tuo mic-lerm tests, class atterdance- regularicy.
fuis.and - assiopments Spresestatong {340%)

b, A end-tean ikeor cxiumimaten (715%).
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MBA2002: RESEARCH METHODOLOGY
COURSE CONTENTS

Prerequisites: Studene are suppose tw have knowledge of Masures of Cenursh Tunduncy., Measines
of Dysperson, Simple Correlation and Regiession Amalysis These concupls are aught ¢ them in
eacher seniesteds. There will be no questions in examination from Prerequisites.

1. Iniroduction to Research Methods: Role and obycctives of busingss iesearch, types ol
wseancl and various rescarch dusien fexpharatan, ceseriptive. uxpenmental and diacnestie
sesearcly. rescurch process Qheenview. Problems eocountered by sescarcher Expecimental
rescarch design will compnse of Completely Randomszed Desipn. Latin Syuvaee Dessgn and
Factonial Degign

= Luerature Keview and Sumpling: Paepose of LR. LR mthadolngs', Sources and Quicomes
of LR Theery and Design of Sample Survey, Consus Vs Sample Enumesations, Objectives
and Mrenciples of Samphng. Ty pes of Sumpling, Sampling and Non-Sampling, Freors

3. Data Collection and Questionnaire; Collection, Onganizaton. Presentation, Analsis and
tmurrchation of an-'!f'}' and Sceondary Dt Measuremeet oy esearch. measurement sculez.
sawrces el errers o measweement. Techmiques  af - developing  measuegmaenr  jools.
clhssticien and - testing Arelalbhe, wenlicaen awd saidasd seales. Deseniz
quesionnires and 1S neiews

4, Hyputhesis testing and Data Analvsis @ Parametes & Nun-Parametne Tests. Tusting and
Interpactation samply wsts 10 univanate and hivenate analsis using nomnal distibuuon. f-
10 Dleel Z-lests ANOVAD by sgpase test nrgsluctien and Appliciding of Maluple
Regression. Facior Avatvsis. Clusier Analysis, Muludirensianal Scaling, l)m dnvate,
Canotieal Awalysis. Conjeint Apalvss.

5. Interpretations and Repart Writing: Mumine of  interpretation, techmiques  of
Inleepretation precautions in interpretation, siemdieznce of Tepart withng, skeps repoit

wriling, layout of repon and precautions an wriung rescacch scports, Limitions uf Rl
Philosozhical issues in Rescareh, Ethics and Ruesearch.

Teat Readings: LATEST ERITION

1. C R Kolharn. “Rescarch Methodolegy, Methods and techmques™. Vislova Prakashan, Mew
Dethi

2. Wilham G Zik-nund. “Business Reseaseh Mothols™, Dnoden Press. Oilande
- ' -
3. Hawr Andgnes Tabam and Black Blakivsniawe duta unalvsis, Peacsaa publizauuas

Swggested Readings: LATEST EDITION

I, Asthana & DBray Aaushan, staties for social science, Prentice hall. India

2|
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MBA 3010; MARKETING MANAGEMENT

MAXIMUM MARKS
PERIOD PER WEEK CREDITS ' '

| THEORY PRACTICAL | qorar

TP | Ta [CW]SWw | 1a | Cw |EndSem| SW [EndSem| MARKS

3 . . 3 . - Rl Gl - - 100

COURSE OBJECTIVE: The objechve o (lug course o2 10 provide the students exposure © modem
nEheling voneepis. louks, sl Ieshniguyes ol hedp thews deselop abilives ansd shadls woyuined for the
performance of marketing functions

COURSE OUTCOCMES:
Atchie end of the semestar. the stadente will be able to! -

| Iscribe Palosoprhies N Markeang  Mauwewcor  Marketng Eacnemweont and .
Mursehing Mus Elentents

rna

Explain Markel Seewnentanons. Differcanaton and Posinoning Strategy

-l

Dizenss Praduct Olassificatien. Praduct Detthsion Pracess, Reposiareng and Pricing,

4 Idendity the ImpoTtance and concept of Distnkution Channel, CRML Greon Masketry, )
E-Markedng, and Tools of [MC. ’ ‘

COURSE ASSESSMENT:
Students will be assgssed an-
g, Continuows asscssment in the foen of two wid-rerm tests. ¢lass attendanve - ceeulanty,
guiz, and ossicaments fpreseoliions (30%3)

b An end-term thean: exccuinition (702
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2010: MARKETING MANAGEMENT
COURSE CONTENTS

t Marketiog Concepts: Customer Value and Satgfaction. Custeiner Delighi, Conceptuabizing
Tasks and Philosaphics of Macketing Manawement, Value Chain, Scanmng the Markeling,
Envirenment, Madcketing Mix Elements. Difference between Marketing and Selling, Marketng and
Comporate Steategy.

2. Muarket Segmentation, Targeting, Fositioning: Marhet Scgmuntauons, Lesels of Marke:

seementations, Patterns, Frotedwres. Ruguirement tor Etfectine Scumontation. kviluatng the
Makar Sepaenus. Scleciing the Marker Segments. Differentation. wavs of diffsrentition, Foel for
Comgetrn ¢ Differeatiation. Developing a Tositioning Stzatecy.

J. Product Deaision: Objectives, Product Classification Product-Mix. Product Life Cuic Stratesies
Froduct Diffusion Procyss, Equiy. Challenges, Reposiioning, Branding, Packagung, Introduction of
Labeling. New Product Bvelopmient Process. Pricing Decision: Piscing Objectives. Denand
Estinating. Friving Decision fmmework, Pricere Methuds and Siraecgies. Pricing Practices. Intenist
and Transder Pncng.

1. Distribution Decisions: Jopanance and  Functions of Distrdulien Chaunet, 1ksign of
Ihsinbution Channel, Management of Channe’s, Disteibution Chanost Mombeis, VMS and FIMS,
Whelesaling, Retmbng, Promotion Decisions Effechive Communication. Tenls of IMC. Marketing
Conrumcation Process. Proation mix. Dieect aad Indizeel Markelin.

5 Emerging Treuds in Marketing: An Inroducton to Jotemet Marketing, Mult Leve Markehon,
Inireduction of CRM. [mportance of CRM, CRM Procees. E-Marketing, Green Masheting, Event -
Marketing, Tvpes of Events, Sponsership, Cavse Relaed Marieting, Corcept of Rupal Markcting,
Global Marketing, Marketinp {or Non Profit Oragamzations

TEXT READINGS:

1. Koter, Philip, Princapl2s of Marketing Management, Now Deihi, Peeatice Hall. Widia. 13 edn
2. Jainsubash. Marketnp Stratcgy. Planning, control. (engage publication, ladia 2004
3 Prachas. Markcting Managemens. A Case Book. Cenaage publhication, Tndia, 212
SUGGENTED REARINGS:
1LooWilbam L Pride and O C. Fereell. Markeuag Corespes aad Strategies, 1oughon Mifflin
Co . Bostan K¢ Edinon. 1993

2. Ceokota.Machasl R Markeiing Managemuent. -Australia, 2003

i
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Shri G. S. [nstitute of Technology and Sciencz. Indore

Department of Management Studies

MBA 2001 FINANCIAL MANAGEMENT

R

MAXIMUM &
PERIOD PER T oL MAXIMUM MARKS
WEEKN CREDITS THEORY PRACTICAL

: ; ’ - TOTAL

T | B[ Tu ,CW | SW [ Tu [ €W EndSem| SW [End Sem| MARKS

- ——

ol el = — . % = — 06

COURSE OBJECTIVE: The ubjectives of this course e 0 help the students Jeam the saneepts,
teols ane skils of financial analvsis and nancial manasement. and applicanen in the effcient
condoct oFbnsiness

COERSEOLICOMES:

At the end of the conrse. the student will Le able .

L.

)

Cndusstond the nature. scope and cheectives nf finmicial managament
Analy ze fAinuwcsl sEsme s usng i snals sis lechaque

Apply techmques ot eapital budgating to ¢ valuate imvesinenl proposals.
Desren <apatal stroctuse ol a i,

Dhetermioe workimz capieal ceguzcmetts ar: linm

COURSE ASSESSMENT:
Stwddents will be asszseed on-

4. Continuous dsses@iaent i the torm of two mid-teem teste. class aterdance- iegwetarity.
quiz.and assignmeals /presoatatieng {30740

L. A end-ténu theory exaniination (7(%0). -

-y
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Shri G. S. [nstitute of Technology and Science, Indore

Department of Management Studics

MB4A 2011 FINANCIAL MANAGEMENT

COLU'RSE CONTENTS:

Intvoduction: Concept. nakure. scupe. and objecrivg o fimancial management, finance functicns
L
long e and shwit wreo. souress of fimance, concepts of profit awnd wealth masimazativa,

Ratio Analysts; Liguidity, aclivity. profitabality. solueney, Jeverage cperating, financial and
combined leverapes. leverage ratie analy s, interpreiatinn af catios with cases,

Capital Budgeting: Time value of meney. DCF and Man NCY metheds far exalnauag progeets
[PBY. ARR. NPY.IRK. Pl).

Cast of Captal: Cost of lnxg lerm seurces of finance. weighted average cost ef gagital, capuznl
stricturs theones and significance of Jividend, dividend policy, and divadend theanes

Working capital Manggement and Siatemnent of Changes In Finpncial Position: Need.
deteminants and compwgation of working capital, approashes of finanving. detennination of
masimnm permissible bank tinance. cash flow statemcat

TEXT READINGS:

1. Pandev, IN ., “Financial Manaoement”. Vikas Tublication Housz, New Deth, o™ eehtion
00

Khan. MY . Tam. P X.. “Finagcial Manapement”, Tata Mc Graw FTUL New Delln, 3¢ wdition

202

v

3. K Shashi Gupta. Finapaiat Manarement, salvant Paklisber, In dia. 37 aditian 2010
[ In | b

SUGGESTED READINGS:

1. Chandra, Prasanna “Fmancial Management™. Tat McGraw Hidd, New Belni. ™ cdition
2008

2. P ¥ Kulkam, Financial Manageinent. New Delhi 20416

3. Kishare, Ravi M., “Fimancial Management ', Taxmann Publications, New Delhi, 7% edition
s :

4. Damodaran Aswath. “Corporate Finance™. John Wiley Publicabion. 3% ediuen 2014




Shei G S, Institute of Technology and Scicnce, [ndore

MBAZ012: MANAGEREIAL KCONOMICS

Department of Management Studies

MANIMUM MARKS

ERIOD PER
d ﬁwex CREDITS —— ‘
- TUE PRACTICAL | 1o7aL
S5W CW End $em| SW  [End Sera] MARKS
- T 0 | - 100

COURSE OBJECTIVE: Objechve of is Subject is %o belp the studunes in estabhishing general

prinziple 2chind manacerial keories

COURSEOUTCOMES

AL the e wf the semieswer, the students wali be able to.

I Urderstand natwey ok scope. characlenstics and signiticusce of manaeenal cconomics.

:. Lennly amd aralyae detzrnzuania of demand asd supply

h
.

4

Laplain featurcs of vanous 15 pes ol compelittve markgts

praparmion. gauonal income and macra ecoavmic facrors.

COURSE ASSESSMENT:

Students will be assessed on-

Mg and Jewrmine vanaus & pes of praduction function eqaton. las of variable

a. Conununus a35¢ssment wn the form of tho nud-term tesss. class alterdance - resulanty,

quiz, and - 2ssigamuents fpresentalinons {30'%)

b Anend-cran theory cxamination [ T)%).
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Shr1 G. 8. Institute of Technoiogy and Science, Indore

Department of Management Studies

MBA22 MANAGERIAL ECONOMICS
COURSE CONTENTS:

1. Introductien: MNature and scope. charactenistics and significance of manaerial coonomics,
Relanonsbip of managerial ceonomics with distimeuishing dhisciplnes, micro and  magro
ceonomics and their nterdependcney, cconoame gystems, central ceonomie prublems, praduclion
possibuiey curve, Incicmental and marginal analysis. Consumer Behaviowr: laws of demand
and supply. deteminants uf demand and suppy. demand analvsis through utlity analssis. law af
OMU) o EMUL consumer’s eywmlibnum and 115 celaions wiuh price and mzame. indifterence
cunve approach to comsuwaer’s eguilibnom, clastieity of Demand and s sancus concepts,
detenminants and sinificance of demand elasticity
Productiun: Praduction tunction. Laws of retum 10 vaviahle proposticns, Stages of pradnction,
Lawy of ntums w scale, Producei’s vqualibiivie and expansion path, Economics of scale Cost
and profit; Cost and its vanous concepts  economic. opportunity: prvaic. and sociak 2osts.
Cost function, Short cun and lagg nin costs, Cost ntenclstons, Breax ¢ven analvss and s
applicahinns. Profit concepls and theorics
3. Pricings and markets: Equlibrum pace, Perfeer vompetiien. Monspaly, Monopalisuce, and
Oleopoly compehtion  Paey discriminatuen. Kmbed demand sueve Canel tormaonn, Pros
leadsislip.
1. Natignal inceme and employment: {"oncepts and measwement of nabonal mcorry, Money
sepply reaswrss. Fuections of mones. Theories af valee af money. Centeal and consmercial
biwcks and Qacir fnciions

LR

3. Muara economics: Busimness oveles. inflaten - causes qod Seteuts, Phalips cunve: Monaan
Policy, Fascal Pohev, manvtary and fscal rucasures of contrelling iflaiion and unerploviment.
Economics of develnpment: Econumue development and ceanomse geowth, Faciors of
ecenomic growlh, Rostow’s stages of cconomic prowth, Kevnesian thean: and its apphcatinn ta
wndevdevelopud countnes.,

TEXT BOOKS:

I. P.L Mchia - Manazenal Econamics. Sultan Chand, New Delh
1. Jmngan M.L- Micro Ecanomig theory, Venda Publication
3. Poterson & Lewis: Managerial Ezonomics. Princeton Hall of India. New Relhi.

SUGGESTED BOOKS:

1 A Koutstsannis - Modern Mivio Evenenacs. Macandlan Pross, Nes Dol
2. Dc. Atmanand - Manageral Ceenoemics. Bxeel bonks. New D21

3. Nowwd Davis - Manaeenal Evencimics. Macaallaa Pezss New Ixhi

4. ksl Vanan - Intzrmediate micro ceonomizs. Tata MeGraw Hills New INILi




Shri & 5. Institute of Technology and Scienge, Indore

Department of Management Studies

MIBA 20)S8: ENTREPRENEURSHIP AND ETHICS

——

MAXIMUM MARKS ]

PERIOD PER CREDITS  °

WEEK o, FHEORY PRATTICAL TOTAL

TTP| To |CW]SW ][ tu | CW [EndSem| SW |End Scm| MARKS

s | - ; 3 ) - 30 70 - . 100

COURSE OBJECTIVE: The Objecting of thes cowmse is W acquaimt tie sdenis with the hasic
conaept nf Entreprencurship and the suppor sy stem providsd for the enteprensurial develepment 1
India. It also aims te help students gain an undeestanding of Busiuness Ethes ard application ot
Indian Valees wn Managenal Deasion making,

COLRSE OUTCOMES
AL the end of the semester, the 3mdents w:l) be able to.

1 Undersiand the cohoept of entscpwznenrship and sources of :noovation for an
entrepreTens

2 Duscribe tae hsiess planning process. sxplam s fambilaay and Ldeenty the wole of
wovemmint. banks and difzrent agencies in cnsreprengnrgtage dovelcpment:

i tllustrate the aporance at gthical OOIIJ.'.I\.[ i business, desenbe the inmpodance of
carporate social rwponbtbllmcs "

4 Understand the manay:rncnt teachiogs from varied [ndian Fthos and [hcur implicahong
for futue managees

COURSE ASSESSMENT:
Students will ke assessed on-

2 Continuaus asscssment i the form ot te o mud-teem tests, class acendance- tezubanly,
. and ussignm::.nis Spresentidions §3460%5)

A cad-rzmm disane esannmanion Chissp i

1l

“



215

Shri G 5. Institute of Technology and Science, Indore

Department of Management Studies

MBA 2015: ENTREPRENEURSHIP AND ETHICS
COURSE CONTENTS:

I. The Enircpreneurtal Development Perspective: (.0ncup1 et Entrepreacuislup Development,
Entrepreneur, Intraprencur and Madager. Ianovatisn and creativity, Attnbutes and characieristics
of a successful enteprencur. Rele of Emrepeencur in cconomy, Problems faced by an
volrepreneur, Intraduction to cllcelsal Propeny Rights

[ ¥
.

Creating Entreprencurial Ventwre Business Masning process. Concept of Eptrepiencurial
stratcgies. Nued and typzs of business stiarcaivs. Technical. Financyad, Marketing  and
Mlanageinent Feasibility, Estinasimog and Financing Funds iogunement = Schemes ollercd by
various conmetcial bunks and finuncal instinucions Lke IDAR1, ICICL, SIDBI, SFCs, Introduction
to Venmee Capinal Financing

3. Entre¢prencurship Development institutes Role of Cenpal Goveniment and the State
Govainments in promating Entreprancurshig. Intruduction w vadous incentives, subsedies and
prants. Expor oriented Units, Biseal and Tax Concescions available, Rols of faollosing apencies
in the Entreprencurship development - Entreprencurship Development Institute of India (EDIL),
Natgaal Bistitate of Cnieeprencostup & Small Business Developmont (NIESELN1)). MSME

4, Ethical Perspective @ Cancept of Filues, Mol Bebaviorn, Beemess Ethees, Role ol Ethivs in
Business Public Accuantebility . Comperate Social Respensibality, Unlitarian Yaews on Ausiness
Fthues, Durs Ethics i the Business Enviroament Case Studics

Pl
h

Ethica) reflectians through Indian Ethos: Topchings of Mababharats, Yalmikee Ramat.na,
Gurugiamh Sahib, Quren and 8wie, Teachings of Baldha wnd Mahaveer, The Models of
Leadeistip and Motnation @ Indian Thepghts, The Guna Theonn. Tac Kamva Theers, The

Sanskaea Thevry, Mishkzm Kamia Yoga. Producsive Efficiency and Spinmahity, ,-’..pphc\mo.h of
Tudian Ethos in Busingss Environment. Case Studies

TEXT READINGS:

L. Vasam Desai, Dymamics of Enweprencurial Deveiepment and Management. Himalava
Pubhislmie Hous:, Mumbai. 201K
St Richard. Intelleciual Propeny 2¢, Ceneope Leaming
Donald F. Kuratko, Richard M Hodpetts (Esticprenewrship Theory, Prooiss and Practice,
Sombh Western. Delhi 2007 )

4. SK  Mandal,  Ethics in Bosiness and Corpnrate Governancs, Tata MeGraw  Hills

Edueaticn 2NN

5 8§ % Khanka. Business Trhics and Corporate Goscimance. § Chosd. 2054

SUGGESTED READINGS:
1. Dr Arond Kanlgud. Cotreprencarsaup Moanagemaenz, Thampsan pl,lhll\llll‘lL

Prof Sansh Tancpa. T 5 [ Gupta, Endreprencursiop Deselapment = New Ventune €reaton,
Galeoria Publishing Co.. New Delin, 2061
3 5 Khanka, Entreprencurial Dcvclnpnu nt. S Chand & Co Ewd.. New Delhi, 2006
Peter M'raeley. The Bssence of Busingss Fthues. Now Dethi, Prentice Hail of lnc‘n (0
Muarthy C5.Y .. Business thigs APH Pub%shing Coporatns, 2003

ol o

[ 2¥]

Nk

12
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Shri G. 8. Institute of Technology and Science. Indoree
Department of Management Studies

¥IBA 2084: BUSINESS CEGISLATION

MANIMUM MARKS
PERIND PER — ~ MANIMUM MARKS
SRR ' THEORY PRACTICAL

TOTAL

T [ P[] T [CW | SW | Tu | CW [EndSem| §W

A | - | - 3L < 3w | e | 100

Elld Sem h’lAR KS

COURSE OBJECTIVE: The objcetive ol s course is ta aguatun the students sarious laws
wlich an w5 abseresd in gerfoiming the das-m-day business Here the enphasis sall b an the
differeny latest proviseons of the law and on how these ¢an be used i the best interest of g
arganizaton without vivlating them rathel than cases.

Course Outcomes:
AT e end nt the eourss, the student wall be able e,

i Undesssand cesential chements o 2 valid comract and conseqi nees of its breach

A Understod lepal trameaack relating Lo partnership busincss and sale of goads

cenuacts.
Biafl vanwas opes uf sabid negouable w-tumen:s anég undvistond laa felaging
filimg complaint under consumer protecoon Jce

. Understand differcat kinds of companies and major pravigions of companics act
VI3 relabng to conslitution, praspectus and winding vp

3 Understand Jow relating tn compention in India and Indian banking stnusture

TOURSE ASSESSMENT:
Students wall be assessed o
A Cannnuous assessmant i ehe forpe oF ta o mid-lenn 1esee, class attendange- reeulniy
gz, and  SsSINNentE Presenbitlivns 250" )

b An ead-tenn theory exammation 1 70%)
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Sher G. 8. Institute of Technology and Science. Indore

Department of Management Studies

MBA 2014: BUSINESS LEGISEATION

COURSE CONTENTS:

[ %3

.JI
v

The Indian Contract Act 1872:- Lssenbials ot 2 valid Contract. voud & ~andable ag e ments,
r . - - 5

Contingens Contracts, Perfonmance of Contracts, Quass Cuntrects, Breach of Uenlacts & its

Remcdies. lndemnity, Guarantee, Bailment & Pledge

- Indian Pavinership Act 1932:. Nawre of Partnership, Relations of Pamers and with thied

Persons, Muter a8 1 partngrs, Inconnng and octzamg pastness. Dissolimion ldian Sales of
g06ds Acy [ Y30 (Esscnnals anly)

The Negatiable Tusterments Avt 1881:- Narure & Tapes. Negahanan & lizbality, Presertmunt,
Mhscharge from liabulity, Dishonor of Negotable hitstruments, Crossed Chuyues, Penaltics, CPA

1946 Cowsumer, Protectton of Consumers, Central cousumr Protectinn Conneal, Consumer
Dispute Redressal Agencacs.

The Companies Acti- Nare & tepes of Companes. Memorandum of Sssncation. Amcke of
Assaciion. Prospectus. Shazes, 1vpes of shiuavs., Shorchotders & NDehunture Holders, 2
I'rmie2tivn. Winding £Ip of company.

Cempetition Act 2002:- CCL Pawcrs. Funclions & Dobes of Commissinn, Peghibition of
certun Agresnents. abuse of Davvan Position. Penalties unking 1aw - Hisiors, e &
desclupmicnt of Bunking in India, Kiads of Banks and functons, REL functons of RBY. TEMA
Featuezs, Conrasention and Penaltics. Evaluation.

TEXT READING:

Kuiar Ravinder, Legal Aspects of Business, Cengags publication. 3e

Pathak Akleshwar, Legal Aspeess of Business, Gz Me Graw Hill cdecatson. fie
Chawala and Garg. Mercanule and Industriat Law, New Delhi. Kalvani Publicanons
Chopra,R X . Busioess Laws. Himafaa publications

Atbuguerque Damct, Legal aspeces of pusiness, Qxlord iTigher Education. 2003

el O

SLGGESTED READINGS:

Tulzzm F O Businesaond Cupoate Lavos, New Dell 08 Chand & o 1ad ) el 2010
Stim Richard Intellecrual Property, Cengage Leaming, 2.
Franzis Cherundam Business Covironment, New Delli. Himalaya Publ 13hine House.

Sea Bd =




Shri (7. 8. Insttute of Technology and Science, Indare

Deparlment of Management Studies

MAA2102 QUANTITATIVE DECISION MAKING

PERION PFR MAXIMUM MARKS
WFEK

CREDITS "TIIEORY | PRACTICAL |
; o DRALINGAL §pnral

i ] .
T | P Tu CW  SW | Tu W IEnd Scml SW  |End Sein| MARKS
' L
1| - 3oy o- - 3 ;0 ) wo |
: i . ceme LA l

COURSE OBJECTIVE:

e ohgeceeves of thes ceurse me 10 help the students aequuce quanttative 10013, and use these oels

lor the asalssis and solution of businuss problems. The emphases will be on the concepts and
application rather than derivauons

COURSE QUTCOMES

At rhe end 91 the semestgr, the sfudents vl Be able 10 .

1
[
-
-

4

Formmlate and soive ingar prosiamnnng problems.

Apply atgerinhin ol transportation model W zobve mmsizangn as wll as maxinuzatien
pioblems

Sulve Quen e prolleoms using diffacet e zinme hine medels

Torecast wsing stlztinn and markos cham analusig
~ . :

COURSE ASSESSMENT:

Students wall b Azscssed oa-

a

b

Continuous aseessment m the fonm of two nud-lenn tests, clags aherdamce: icgulanty,

yuiz. and  assignments Spresentations (3U%,)

An end-term theory exarunaiion (7%},
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Shr1 G. S. [nsutute of Technology and Science, Indore

Department of Management Studics

MAAZID2 QUANTITATIVE DECISION MAKING
COLRSE CONTENTS:

1. Quantitstive Techniques and Operations Research: demmag, Scope of Quanlative
Techauques and Operatiens Rescarch in Managemend, Advantages and Linntatons of (Quanutative
Techniques/Operation Rescarch, Opemtion Rescarch Pracess.

2. Lineav Programming: Mcaning of Lincar provrammaae. Gencral Mathematical Formulation of
LEP. Graphical Anolyvsis. Selution of LPP Simples Moetked, 13i-M Metwd, Advanziee and
limitations of LPP ’

3. Transpartation Model: Transportatien Prehlem as a pamicular case of LT Mihemauca)
Furcnulanon. huinat Basic Feasible Sobutien, Yogel's Appreamation  Blethod,  Oplinnziuion
tMimimazatnen and Maxamizalion} wsing Modificd Distnbution Methad and Stepping Stang Method.

4. Waiting Line Models and Game Theory: Iatraduction, Scope in Muwagcinent Detiswos.
Queuing Models - Single Server, Mulhy server with infimte capacxy  Inteacluction 10 Games,
Maximin and Minmax Principles. Puse and Misxed Stmtegwes. Rule of demansance, Selaouns ol
Games using - Algebric and Graphizal Mathods, Gane Theon and Lincar Proaramming

5. Markoy Chain Analysis and Simolation: TComputation at sequennal probabildy of stares fer
different perads. Swexly State Probabibty of stules and appiication of Madkoy Chain Tntroduszion tu
suntulanon. Monle Carlo Techmque and its applacanons. single stage and maln stage simolating

TEXT REARTNG:

N ) ¥ohsa “(Quantities techniques™ New IGIhi, Tara MeGraw Hill, Tndia
. V.K Kapuor. “Prublems und selutivn in operation nesearch, India
P K. Gupaand D. § Hiry, “Operations Research”, Sultan Chand Publications, New Tell

Ll -

SUGGESTING REAMMNGS:

L S D Shamma. " Opueravons Research™. Kedar Nath Rause Nath and Co. Meenu, Indin

T Rathindra P Sen Operatien Reszanch, PHU publicanons, Tedin '

A\Vinstun. Wawne L. Operation Rescarch applications and alponithims,
Wadswonth Pablishing Company Austraha

10

"ﬂ
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Shi1 G. 8. Institute of Technology and Science. Indore
[epartment of Management Studies
MBA 2902 RESEARCH METHODOLOGY LAB

COURSE ORJECTIVES

The obyecoves of the course ang 10 cymp the stdents with the concept and mctheds of Business
Research “The udenis will be able g plo. design and cairy oul business research wsIng scivalific
metheds and prepaig svarch ceportish £ papei(s).

COURSE QUTCOMES.

Althe vnd ot the semestes. 2he students will he phle
I Undurstund  distingsisbed Ratures of varions aottaare ke SPSS.SYSTAT. Bxeel cre
2 Apply patamcine and non-parametne rest vpon a siven data sct

3 Colleet compils and cateynnes data n 10 stalisacal sofiware packages

d Mentify significant Gaclars using Teression anal¥sis

 COURSE ASSESSMENT:
Stedents will s assessed un-
a0 Cintmuges eesessment e the B al e ned-lemn s, cles cteendin s Cregulanty.
quiz.oad  assipnments presentations {30")

& Anend-tonn theory exarunation §76%),

-



ol

Shei G S, Lnstitute of Technology and Science, Indore

Department of Management Studies

MB4 2902: RESEARCH METYHODOLOGY LAB

COL'RSE CONTENTS

-

-

Data pruning or missing {ata valoes; MuandAveiaee: Fregueney’Ratso™Mod Valuz/NuobLag,
Function! Recoding and decoding of vanables i case change ot lanuwage 1 the
questionnare.

Reliability tests: Cronbach alpha GuttmandSplat-haltiParalle] wsts! Duchn Watson stabshe.

validity: - CantentFacerDiscommant/Con sracatDis ergent vakidit,. KMO Bailen
rest' Andersen cobtsdetenninamsiotinon of matos (v rhoeoualivanmex/rquamas]

Tests: Parametric 1esls and sun parametig tese, Fuctor analysisiC errespundencs usalysisd
Opusnal scaling’ ANOVAMANOVA tosts

Iligher order tests to cheek or perfori impact analysis ; Regression
Jincarmedianon/marzration). Smple Regression/Multiphe icyression, Parvial ieast squars
maudebing (more thaw axedegree nado Llesel medianan axd medeinticn)

TEXT READINGN:

I.¢C R Kothari. Research Methadology Meothods and techmaues. New Ape Intematicadl
Poklishers, 20013

v lam G 2 kmuond. Beginess Rescingh Methods, Cengaey Lcaming. :1-17

3. Deepak Chinela Research hicthedolegy:. Vaxas Pubiishog House, <UL L

&, Havr anderson, Tatham and black, Multivariate data analysts. Fearson publicnt-.oné.lll 13

SLGGESTED READINGS:

1. KN Knshnaswams. Management Research methedalogy. Pearsan Educanon 200t
1. Kanunakaran K., Businuss Research Methods. Himalaya Pubhishing Hopse, 2013
s 1 K Sachdeya, Rusimess Research Methodoluiey . Hunalavan Hooks. 2009

4. Mark Garderner. Beginning he Sulistncal Programming Langsnage. Wiles, 2012

&
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Shrr G S, Institute At Technology and Science, [ndore

Department of Management Studics

MBA 2903: Exvel Lab

COURSE OBJECTIVE:

The objecive aF 1his conrse s o help stiedeals 19 deselop appiecanen of cempuhing skills for
Quantitative Decision Makang, .

COURSEOLICOMES

Atche 2nd ot 1he semcster. the students will be akle to:

I Apply #xzel to solve lingar programmme problems of masimizanun and wenimuzition,

2 Apply and creating Formulas for Financial Apphcations.

3 Apply wavdd W solve transporatien and assygment mwéel probiems subpcet 1o seme
CONSIRLNNS,

g Apply exczl 10 £0lve wnvenlory and gueuing.

COURSE ASSESSMENT:
Studunts will be usseseee on-
2 Continuoes assesament pn the foom of b nud-term tests, class pteedance. regulanty,

quiz. and assicnments Sspresentatuns (30 marks).

EXAMINATION SCHEME:

The taculty mensber will avvard marks oot of 3 maximwn ol 39 marks for the lab perfonnance.

L
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Shri (i. S. Institute of Technology and Science, indore
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MBA 2903; Kxcel Lab
COLURSE CONTENTS:

1. Eranspuriation Modcl: Solsing Compley Transpomaten and Assismuent model prablems of all
s and consimunts using excel.

2. Linear Programming Model: Applicativn of ¢xce) in solving mulovanable linear programming
prablems of masinnzanon and sanimizatinn

3Inieger Proaramming: Solving neper bnear progranungs using excel.
4.LINGO TORA: Application of the seltvwwes fur Queniug Mede!. Bvwentary bladel

5 Fingnee Function: Computation of vinicus capital budycting metheds using exeel. Ioneludes
NPV. IRR. Aunuily vi¢..

TEXT READING:

1. Burlow Jakin T, Excel Madels for Busiruss and Operation Mamt Wil
1 fiotdach Lsaac D, Neat Geagration Baceliilvy

SUGGLESTED REAINNGS:

L JeReey Cameat, James Cochran, David Anderson ¢l al.Esscntials of Business Anaities Cengage
Leasning

2.Taha Operations Researca An Introduction, &, Pearson Fducauon

2
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MBA 299%: COMPREHENSIVE VIV A

COLRSECGBJECTIVE:

’
The objective of comprehensive viva-voce 18 10 judge the overatl development of the student dunne
the MBA Programme.

COURSEOUTCOMES:
At1lg ond of the somester, the students will be able te-

| Face inrgrvagu ©01h at the academic and <he industrial level.

rJ

Prepare comprehensively to answer questions from all stthjcets

Altain Orat Prescotahon skills by Answerng questions i precise and concise manner.

COURSE ASSESSMENT:
Swudeats wall b assossed une

2 Ad ead-reom evamimion threugh a comprahensng viva (1005
EXAMINATION SCIIEME.

Frev stachent sl ke required to onderse comprehensive viva-voce ot the end of Sirst semestes of
MBA. A parel of cxammers will conduct the camprehensing vivi-ooe exammation
Cowgrchensive vivarvoce will be of four virtual ¢redits. Th panel will aw aed ¢ redit tq the studznes

COTRSE CONTENT:

The vivasvuce shall nommally cover all the subrea1s tught in the Brst semester of MBA Program

rs

-
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MASTER OF RUSINESS ADMINISTRATION

MBEA Scheme 120172019}
IChoice Based Credit System)
MBA SECOND YEAR 2YDC) (Third Semester)

t ' End Term
) ' CyW
SNo  Sub. Cede Subject L | Credits _ Murks ' Tatal
i Marks |
i' ; . Ih | ¥iva
I MBAZUOS Business Analyaics” 3| - 1 m - Ri{l 1641
T MMA) Elective MM-1° ] 1 ™ o- 30 14
3 MM-2 - s bwo| - | w
4 MM-3 3 3 70 . 3l |1 00
5 [NL- | Elscting FA-[7 ! 3 m | - | e
f FxI-2 S o- 3 ) - Rl Loc;
7 FM-1 i o- 3 T - 0 {1[¢] i
b1 JR-| tleetive HR-I” 3| - 3 T . w0 iy
G HR-? - 3 mo| - 00 | e |
1) (IR-2 3f-] = m - LI
11l (M- Elective OM-T? 1] - 1w |- 30 14K}
; b e— . o . .
17§ OMa2 1t H 0| - 30 1:4)
13 On-3 Al - B 0 - 30 1440
4 MEAI%9G Summer Trning® - 4 2 - 30 shn 00
BN . Major Rescarch Project
I3 MBA3GYT . 4 2 - M
I A (Mhase [ el I I
- - s e ¢ --—{— - s+ — — + ——
i Lt M3 e Conprehonsing Vgt - .- 4 = fnin B [t
' Total 29 dH) 2N [ 3D | 1000
" Core Subjects ¥ Generic snhject :

l * Diseipline centric subject- Studems an to select 2 leal of sin subjucts of o specalizaions

1
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Department of Management Studies

CURRICULUM FOR FULL-TIME COLRSE
MBA SECOND YEAR- THIRD SEMESTER

MBECT CODE LIST OF SLBJECTS
COMPULSORY SUBJECTS: ’
MBS BLSINESS ANALYTICS
MBA 3K SUMMER TRANING
MAA ¥ COMPREHENSIVE VIV A
MRA 35 RAJOR RESEARCH PROILC I 1 Phase-D)
MARKETING:
YMIBASNNR STRATEGIC BRAND MANAGEMENT
MBAS WS SERVICE MARKETING
MBA 31306 ADVERTISING AND SALES PROMOTION
MBAIIIN DIGITAL MARKETING
SALES AND IUSTRIBUITTON MANAGMENT
FINANCE:
MBa MM SECURITY ANALYSIS AND PORTFOLIO MANAGEMENT
MEBA 3305 DERIVATIVES
MBS 331K FINANCIAL MARKETS AND SERVICES
TAN PLANNING
ECONOMIC INDICATORS & GLOBAL CAPITAL MARKETS
HUMAN RESOURCE:
MBA 354 INDUSTRIAL AELATIONS AND LABOQR 1AW
MBA 3OS SOCIAL AND INDUSTRIAL BESYCUOLOCY
MEA 3506 TRAINING AND ORCGANIZATIONAL DEVELOPMENT
HUMAN RESOURCE REVELOPMENT
MANAGING KENOWLEDGE WORKER
OPERATLONS:
VA ST OPERATIONA PLANNING AND CONTROL.
MPBAGTOS BUSINESS PRI T ESS REF sl NLEERING ‘
YEBA 3G MATERIALS MANAGEMFENT
MBAITOT TOTAL QUALITY MANAGEMENT

FNRODYATION MANAGEMENT AR SUSTAIN AR
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Shri G. §. Institute of Technology and Scicnce, Indore
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MBA300S: BUSINESS ANALYTICS

~ MAXIMUM MARKS

PERIQD PER CREDITS

; W . .
! EEK ] THEORY PRACTICAL TOTAL

T|{P| T [CW/|SW  Tu | CW [EndSem| SW [FndSem| MARKS

.

4 | - - 3 - : I ) - : 100

COURSE OBJECTIVE: The course 18 degien v egup the studenls with the modem coneepts ol
Husiness Analvtics. The emphasis will be on the applivalion of dada proeessing o ke nimsavement

relaced decisions incleding probicm selving and making effective prediclions accurately

COLRSE OUTCOMES: AL the cod of the caorse. the studen: will be abbe tne

1 Undzrstand wse of business analytics 1 furmulae and sulve business prableoms and 16
suppurt managerial dectsion makang.
2 Liderstand touls and uss dam 1 sccwate predictions.

3. LUs oo spply Exes!, Cxeel add-ins, SPSS and R o solve hasmess prohloms,

4. Understand presceiptive analyous fo; advinced opriauzaten and understang maclne

lcaming.

COURSE ASSESSMENT: Students will be assessed an the basts of fallowing,
Théury papet
{1} End Scmester Exam: 70 Madks

(2)Continuous assessment: 30 Maks (Two mid-1eo 1este. 20 Marks, Assignmenis and ecpulasicy
14 Marks)
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MBA3005: BUSINESS ANALYTICS

COURSE CONTENTS:

Introductian, Scope and Application: In¢sndichon, Evolution. Clissification, Trends Seape
and éata for Business Analviigs .-".pplucano.n of Business Aaalvbics m vanous aspects ol

management. Explonng data and analyoes on spicadshects. Dale mining. its intcadustion,
phases, companscen with classical stagistics

Deseriptive and Inferential Analyeics: aa vasuali zation. Data cliorts ind zraphs. Measwres
of location. dispers:on and shape  Deseniphive stanstic for grouped @nd categorizal data

Statishea? inference. puwer of test, cenfidence intervals Calepareal Date Analvsis. Goodross
of AL

Predichive and Analyliws: Lo, Non Lircer and multple regression, multizallincarity.
heteroseadasticity, Auwtocersclation, dumny vanable and caeponcal vanable regression

mndeling, autoregressive madeling. T.ogistic regression. Holl Walter time senes farecashing
with scasonahity. Adjsted R-

Machine Learamg: Data prepamtion. vanable conversion, Performance miateix. Do
reduction iy ue s, issig <ata. overlupping data. over fitting. entteczs. data namalizatuor,
tpes nboda. data pamiboning, mulndinensional viswdizaten, Procgle Component
Aaulyss, Classification and nisclassiteanion, Inerdicton by k=-NNC None Bras. prusting.
Ciassificaben and Regression Trees, Artiticaal Newral Networks. Discriminare Analysis.

Preseriptive Anabytics: LPF. Tincger Progeamming. Sensitvity, spplications 1z management.
ol solver, Coediiens B Gprpwahins . Tedeasile by, Desoneracy & Mudapie Selugen,
dezigion mdels, Monte Carlo sissulation and ek aalyeis

TEXT READINGS:

1. James Lvans. Business Aralvlics 2¢, Pearsen, 2017

2. Daveapor and Hamis. Conyreting un Anadylics. Harvard Bosiness Scheod Press
3. Kimbrouzh and Lau. Business Analvtics for Deaisicn Making, CRC Press

SUGGESTED READINGS:
Mevers. Gamst and Gaurine. Perfeaving  Busingss Analasis using EBN SPSS, Willey

L.
3. Hodeghata and Navak, Busigs Analyties usies R Apross,

3. Laurcen aad Tharlund, Busingss Asalvics for Manageis 2¢, Wiley. 2017,
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MBA 3996: SUUMMER TRAINING

COURSE OBIECTIVE:

The objeenve of Summer Tiaimng 15 w help studenis gain an uadesstanding, ol pracncal sdustrial
concepts ‘

EXAMINATION SCHEME:

Everr student will b reguired to underge summer traming ac e end of sécand semester of 3BA. A
snedent 1§ requued to do & sunnner project on any aspact of Business Munsgement in the idustes for
e:ght 10 fen weeks af the el of the ficst year Le.. 2™ Semester (Apnl - Inag) A panel of examinees
will cenduct the preseatanon dureg thod semester. The paazl will be apponted by the heas of
department. Summer traming will be o' hwo cacdils The puncl will award credit tn ¢he students.

COURSE CONTENT:

e PPT and vivasvave of sumanzr trauning shall normalis covar the swerk done by the stdent dhaming
the mtema Sedent has @ suomit the preect repant e the nomber and feanst éeaded Bty
deparmnen,
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MBA 3999: COMPREHENSIVE ¥TvA

COLRSE OBITCTIVE:

The abyectrs of compiehensive visa-vace s (0 judge Tae overall developaznt of the studsm during
th¢ MRA Programme.

EXAMINATION SCHEME:
Even student will be seyuired w undeego compichansive viva-voce at thie wnd of third semestes of
MBA A panei of cxaminers will cunduct the comprehivasive viviasiors examieation. The pancl will

be appairted by the head of depuctneal. Comprehvsing vivassees will he of Fonr virwa? credits The
panel will award crwda (e students.

COURSE CONTENT:

The viva-voee shall normalty cover the subjects tpatan all the sensesters of MBA Progeam

MBA 3997 : MRP Phase §
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MBA 3107: STRATEGIC BRAND MANAGEMENT

PERIOL PER

MANTMUM MARKS

oot CREDITS L ]
WEEK 1HEORY PRACTICAL TOTAL
i T [ p Tu [CW [ SW  Tu | CW [EndSem| SW [End Seml MARKS
4

3 - - Ml 70 . - 104

COURSE OBIECTIVE:

The abjective of ths course is 10 provide students an snderstanding of fundaments concepts and

mpartance of Broding and s apphication in Brad Managemant in defferem business sechario. 1t

includus the srocess und the sieps aeeded inde) Brund Management

T OURSE OULTCOMES:
At the end orthe course. the sthdent wall be zble to:

J

-
7

R}

Understand the basiz fimdamentals and smpostangs of she biand

Lnduerziand and eppiz he corueply ol Brnd Pestioning and Ruposinien:ng,

Locae Braad clements and gkoteh marketng programs They will also be able m
implement concepts ke Brand Mappinge

thscuss Brand Value Chan, Brand equity maragement syaicm. Managing Biands over
Tiwe. Managme Brands over Geagraphic Boundaries Thay shall wse be able 1o
ideatife Brasd Hicrarchy

COURSE ASSESSMENT: Students will be assessed on ke basis of fallow g,

Thean pape

4

1) el Semester B W Nazhs

(7)) Contitugns assessacnt M Marks (Two mud-tenn s, 240 Macks, Assivnoents, Quiz,

and reisulecitse, LU Marks
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Shri G 5§ Instituie of Technology wnd Science, Indore
Department of Management Studies

MBA 3107: STRATEGIC BRAND MANAGEMENT
COURSE CONTENTS:

Brands and Brand Management: The concapt of Brand, Impamance and Sienificance of
Brandmg. Challenges and Oppartumaes. Brand Heahh, Brond Avaencss, Bramd b,
Brand Personality, Brand Associatwon. The Paswtaning Dearsians, Brand Jdendity, Brand
Loyalty. Brand Evolunen. Brand Equity Councept, The Role of Brands, Strategic Brand
Management Proczss. Legal Perspeetives of Brandie. Brand Posiooming and Repositioning,
Brand Valuation. Scrviee Brands. and Global Brandmg

Identifying and Estahlishing Brand Foswioning and ¥alues: Ouerogw al' Soazuivs.
Customaee Based bquuty, Making a Brand Steang: Brand Knowledse. Sounxs of Brand
Fquits, Bwlding Strony Brunds. Brand Buildiae Jmpheatons, lcentifying and Estahhishing,
Brund Pasiliening, Delming ol Establizhug Brand Values,

Ptanning and [Implementing Brand Marketing Brograms: Criweria for Choosing Brand
clementg, Opoons and Taches for Brand Flemeats, IRsigning Maketing Programs w Build
Arand Fouity, Tntcarating Aarkcomg Commumeations to Build Rrand Equity. [everaging
Sceondary Brand Knowlzdee to Build Brand Equey

Measuring  and  Ioterpreiing Brand  Performance: Develepmg 2 Brand - Fquiny
Measorement wond Momagement Ssgiem. Brand Value Chaine Desiznivg Brand Trecking
Swdick. Estublishing o Brand Equity AManagemeat Sysiom, Moswiing Seunces of Brand
Equinn: Capturing Custotaer Mindsce, Measunng Quezomes of Brnd Equoyy Capluoing
Magket Peformanee

Growing and Sustamire Bramd Equity; Desinine and Implowenting Branding Siratexes,
ltreducton and Numing New Braducts and Brand Extensions. Mussazing Brands avere Time.
Macagme Brands over Geowsvaphic Boondarics and Market Scemenis. RCG Praduct -
tonfsha Matnx

TEXT READINGS:

[

1.

Kevin Lang Kellgr, Siratggie Brand Manazcment, Sceand Edinon, Pearson Education, New
Delhi, 2000F

Subreto Scngupta, Brand Pusioonme. TMA Publishive Co LE . Now Dedhil 1396

SUGGESTED READINGS:

1.

1

3

>
.

Debashis Pani, Branding Concepts and Prucess. Firsl Edstivn. Macmallan locia Led. 20H)2

Apas Rumsar, Brand Management, Tese and Cases. Fies Editien, Wosdom Publicinions. Delhi,
pXI1TKS ’

¥ LR Maoorth. Beasd Mapacoment, The badian Content Valas Publishine bous: Pt Lid..
Mew Tl 999

Harsh V' Vemma, Beand Management. Text and Caws, Seeond kdman, kxcel Books, New
IR:lhe 2000
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MBA 3106: ADVERTISING AND SALES PROMOTION

ANIMLM s
PERIGD PER | MANIMIL MARKS _ i
WEEK CREDIT THEORY PRACTICAL :
CTICAL | orrar
T|P . Tu [CW|SW ][ Tu | CW [EndSem| SW |End Seml MARKS
(s | - b 3 R - 30 0 - : 100 |

COLRSE OBJECTIVE:

Lke objeciive of thag course is ta provide the sludents in-depth undersinding of concepes wd
methoads of Advertisiap and Sales Prowation thus developiog an insight w relate its application te

Vanous Marke: Seunirio.

COURSE OUTCOMES:

A the end cf tee course, the sondent well be ahiv

1. Explam the basic fundamentals about advertising, s seope and nature.
2. [denuty the vareus wuportant considerabions in campassn 2lonming Thes shall alse
b sble e demuenstrate Gl equincents wnd imperane: of creatauy.

1 Dusuribe and discuss sbout the media plowing and its concents

4. Cxplain abawt scnpt writine, Jesigning, advertising aiencics. sates promntion smd

15 (0013, Alsw they will be ablz ta discuss about mwasuring advertising clfectiveness

COURSE ASSESSMENT: Sfudents will be assessed on the bases of Following.
Theery paper:
(1) End Scmesicr Exau 70 Marks

{2) Continuaras assessmint® M0 Murks (Two mid-term tests 20 Marks. Assigamears. Oz,
o resularity: 1 Mlarks)

4



33

Shri G S. [nstitte of Technology and Science, Indore
Department of Management Studies

MBA 3106: ADYERTISING ANI} SALES PROMOTION

COURSE CONTENTS:

1.

Nuture und Scope of Advertising: Dclinilion. Significance and Changing Concepts of
Adverticing. Fanctions and Trpes of Advertmipg. Social and Feonemic Effecs of Adveimsing.
Suciaf. Fslucat, and Economie Aspects of Advertising and Promotion.

Campaign Planning: Adverising Campzize, Campasgn Planning Process, Product Makel
Analvsis. Setting Advertising Objecties. DAGMAR  Approach. Budwcting and  Creative
Stratces . Basic media siruteny.

Media Planning: Types of Media. Basie Media Stmitegy. An MO Campawer Lavout. Mad:a
Rudeenng, Madin Planmieg., Medic Research, Facters AHzening Media Selechon, Modia
Characteristics and Media Scheduling

Copy Design and Developments Nuwne and Vse of Appeats, Messuge Foomat and Copy
Writing and Script. Storybourd, Lavouts and lluseeations Advertissae Agenev-Opcratens &
Management Types af Apenc: . Ageass Crgmizuion Siagiure, Agencs -chent Retatsonship
Mcasunng Advertising Eifectiveness: Pro lestng and Base 19steng Techaigues  Sales
Promntan Notere. Purpose and types of sales promobon activities, Sales promatien twols.

taciors adlceting sules promotion €ase study relatcd 10 2dvuatising and sales promotion

TEXT READINGS:

Navid A Aaker, Rajeew Batca and Juhn G Meser, Advedispe Management. New Dethi, FHL,
1954,

Mishra M N, sales promation and advertising management, hunalay  publeshmg house. 204 )
Beleh George. Beleh Michacl, Adventising and Prowmction. Ao intergrated Mkg Cosmnunication .
Perspective. % McGaaw Hitl Tducation :

SUGGESTED READINGS:

- Raajpun & vastshth advertising and personad sclling. himalay publishing hevse, 20747
2. Mahendea Moban, Advertising Manacemone Concepts and Cases. New Dethi: Tata MeGraw

N1, New Delh

10
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MBA 3108: DIGITAL MARKETING

PERIOD PER o ..\I:\MMUM MARKS

CREDITS
WEEK THEORY PRACTICAL

| TOTAL
T | TP Te CW [ SW | To { CW |[End Scml SW  |Eud Sem| VIARKS

3 | - - 3 . . 30 70 - ) 100

"

COLRSE OBJECTIVES -

Thas course provades am insight mto the core cancepts. theanes and pragtices ol Dagital Mad.cting
The subnect is devised so us v enzhle the saholais abowt the madketing transformation and provide

thz analvsis of dagital landscape

COURSE OUTCOMELS:

Avthe cenpisin of this counse. the studenis will be shle oo

1. Bevelep an anderistiondiog of Digital Marksging, its scepe and itnporlence

2. Discuss un Dagtal Matketing Tools and B~ man) eptimization

3 Classify tonns of marketing, and explain conteat marksting

3. Discuss social mediz marketme, Disect Marketing and onlins reputation magagement.

COURSE ASSESSMENT: Studeats will be assessed on the basis of following:

Theory paper

¢ 13 Cnd Sumester Cxam 70 Marks

17 Cuntnuous wssessmisnl ks A Pwooomcd-tean wests M Markd Assinments, Qe

and iceularite U Marks)

1
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NMBA 3108; DIGETAL MARKETING

COURSE CONTENTS:

1 Introduclion (o Digitsl marketing: ‘I'mcdhiionnl Vs Online Marketing, Componeats of Digial
Markzong, Smportance and scupe of dwital marksting, how web sis works- dynamic. stalic,
responsive Webgite optirnisaton, iMinmimize hounce ratg, RACE framework

2 Ingital Marketing Tools: Gongle AdwWords, How Guogle werks Search engine manketing =nd
keywords, Ranking methods, Techniques te get on top of Goule. Banner ads, Re-Maikuting, videa
ads, Email Marketing and  Eiaal vptimsution. Search enpiac aptivization.

3. Content Marketing: Tnioduction e cotenl markghng, Measarire and analvsmg  cuntent
Difference feom athey toons uf macketnz. Impattangs of coment marketing, + Ps of centent
marcketing, Benefits of blegs. Des:epniog blugs. Promuting & measuring blogs.

4. Social Media Marketng: Social Media Revolueon, Detininen of Social Medir, Soaial Media
Mauketing ard itz bangtits, Popular Seciad Muedia Medinms  Fagsbeok. Twiter. Linkadin, Youtube.
Mstagro. Pintrest, Blags  Blobile Marketing: Why Mabue, Tonls of Milule Marketing = Apps
Adsy Cudet

5 Ewvalustion of [rirect Marketing: Fifectne Ads. Calcolating R(N. Budgel. Analstics for
Facchock. KPI's. Market research, CGorale Analitics. engagernsal. CTR Online Reputation
Management: Brand manueement Tacks i manitor aaline biaed repstation. Commumeatien online
Fest pachiess, Onlme press reluases, Gnloe nawapaper, magasane ads. Gouple, Y ahoo news.,

TEXT READINGS:

I Smeera Mishra, Mahakutty M. Menippally; Online Cominunication Straegies for - .
Managers, McGuaw Flit] Cducatsen lndia, 2019, ISAN 978.93.392-036%-b

2 Lomre Thomas Oaline Marketing, MeGrow-11d1 Prafessianal, 20 |

3 Philip Kotler, Kevia [ane Reller. Abraham  Kashy, Bthilcshwar Jha; Marketing
Munagemeni: A Sonth Asian Perspective, 14th Edition, Pearsen Education India. 2053,

1 Cindy Keom, Mobile Marketing: Finding Your Customers No Matter Where They Are;
Pearsons Education Ine | 303 ISEN N78.0.7807-3070-6

SUGGESTTD READINGS: )
I Scell Klososky, Manzgers Guide tn Sacial Media, Taoa MeGras Hall 2000 ISEN - 75-1)-
7-153251-d

Z Pam Dudrer (Global Conlent Markeling {Indian Edition), McOmw il Educanaa India
Pyl Bad, 2U15. ISEN 97893 302, 18145

12
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MBA 3195: SERVICE MARKETING

. 9 | >
PERIOD PER CREDITS MAXIMUM MARKS
WEEK R4

TP ] Ta | CW][ sw | Ta | CW [EodScm| SW |knd Seml MARKS

I - 3 | 20 %0 . - 100

COURSE OBJECTIVE: Tre abjectn e of the course 15 to oxpose studeats 1o 1he pature of indushigg

and senace markets and develop abilitivs te help them apply markctrae concepts in these rarkurs.

CCURSE ASSESSMENT:

Swidentz will be aseessec on 12 hasis ol Fallowing
Theon paper.
(1} End Sewmester Exaun. 70 Marks

1 23 entinusas issessmen| 0 M T mid-lezm tesis 0 S, Qs mments acd feuuanis
10 Nk3)

13
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Shri G. §. Institute of Technology and Science, Indore
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MRA 3105: SERVICE MARKETING

COURSE CONTENTS:

i

L]

Servicess Service Seatar and Evonomic Growth, Service Concept Chamereristics and
Clssificanun of Senace. Markenng seevicss Vs Phusical services € hallenges in Senace
Marckeling

. Strategic Isswes mn Service Marketing: Scewnentation, ™if%erentiation. Positigning: Positioning

of Services and Staategics related o Peswtioning of sces ices.

- Markeling Mix in Services Marketing Product Pnee. Place. Promotion, Penple, Physical

Evidences and Provess Deaisens  Service Manasement Pracess. atermal, Extemal :nd
Irreritnve Marketing Stratexics.

Mansging Service Quality and Productivity: Coneepr, Dimensions and Process, Servige
Quain Modeds (Gronraos and Parsuramar} Application and Limitatinns, Productivily 1n
Serviees

Applications uf Service Marketing: Mubetng of Financial, Huspitality, Healih, Fdecational
woid Professicnal Seraices. Maskatme tor Non-Profit Orcamzations id NGO-.

TEXT READINGS:

Chmsiopher H 1evelack. Szrvices Marketing, New Deldic Prentice Hall ol Tndva, 3rd Edition.
1370 .
Grronrcos, Senvice Manageaeet & Macksting

s Customer Managemant i Servies Compesiian.
3ed, Wiley

SUGGESTED READINGS:

1. Jha S.M, Service Marketing, 1himalay publishine fouse, 2013
2, Shyuban, 8, Service Marketing - concents and. application and cases. Himalay publishing
louse )
3. Rusi Shankar, Service Markoting. New Dohi, Glabal Press. 2nd Cdivon, 1998
4 Zeithamal anid Bitner, Senniee Marketine Tntegeating Costomer Aceuss the Fanm Home s oo,
Tnxn .

Rivaws T 202,

14
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Deparament of Management Studies

M : SALES AND DISTRIBUTION MANAGEMENT

— | MAXIMUM MARKS

: ' CREDITS i
WEEK i THE : -
: THECGRY PRACTICAL TOTAL

TP Tu W' SW [ Tu | CW TEndSem| SW (knd Sen| MARKS

4..-3!-.-30|7u - . 100

COURSE OBJECTIVE: The objectve of this course 15 1o expase the studsms w vanous aspects of

sales and distnbution management as w teeral pan ol snacketing management, and provide abilities
in sales and disimbution system.

COURSE ASSESSMENT.

Students will B¢ assessed un the basis of foliewg:

Yheery paper

(1) End Scmestar Exane 7 Marks

(iConnnuces assestment. 39 Manths (o mid-tem tesis 20 Marks, Assizsnents and reauiamey

L0 Marks)
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Shri G. S. [nstitute of Technalogy and Scignce, Indore
Department of Management Studies

MB_ + SALES AND DISTRIBUTION MANAGEMENT

COLRSE CONTENTS:

Personal Selling: The Rule of Personat Selbae m Maketing Min The Personal Sclhng
Pracess. Persanal Sclhng Objectives. Types of Salzs Jobs  Sales Planmng, Sades Ghgaimazation.
Sules Forecasung,. Sales Budacting, Tercitory Desien and Settng Quotas

3. Theories of Sales Management: Objectves. Natore and Seaps Buvaer - Seller Dyads
‘Lheorizs of Selling - AIDA Theory, Reekl Set of Circumstances Theory, Buving Fermula
‘Theet aul Behavioarzl Cguation Theody of Aelling

J. Opevatianal Sales Managemant: Saics Jorce Suatewy amd Stewctere, Reonnbng aad
Selection of sales fosce. Teaining. Matnation and Compensation of sales force, Evaluation of
Sales Force Control of Sales Force.

4. Distobution: Design af Mstribution Channel. Management of Channels, Managing Cuo-
vperetion. Conllict and Compet:onon, VMS arad [TMS Whatesaling and Retanding: Imporance,
Typss. Marketing Dhusions fur Wholssalers. Retling Joporance. Types, Rehailer
Marketing Decisians

5. Physcal  Disteibution:  Cljechivey. Onlor Processing. Vovhousing g,
Trznsportation, Orgauzng for Physecai Thetiibunon, EIY and Supply Chain, Inemet a4
Medium for Order Processing and Information.

TEXT READINGS:
1, 8 A chupawat], Safes and Distrbution Management, himalay pubhshing housa. 211 2
2. Cron, Sales Management. Concepes & Cases, ISV, [0ed, Wiley

SUGGESTED READINGS:

L

<
-

LR

e
b

Watoba R. Thomas. Sales Management-Texts and Cases. New Yark, Busingss Publication
lnc 1959,

. Johnwn. Kuitz and Seheving, Sales Management. Caneept Pracuice and Cases. Now Yurk,

MoCiran Hill, 194
S, b Gipra, Nales and Daseibuten Masagzaons, Now ixlhi. Exel. 200
F. 1. Loho, Sales aud Digtnbutien Managemuent. New Delhi. Glohal Busingss Pezss 11408

16
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MBA 3304; SECURITY ANATLYSIS & PORTFOLIO MANAGEMENT

A  MAXIMUM MARKS

WEEK CREDITS

THEORY FRACTICAL

: TATAL
TP | To [CWT SW [ To | CW [EedSem| SW [End Sem| MARKS

e [ ] 3 ) ) 30 T " ; 100

COURSE OBIJECTIVE: T objecteve of this coorse is w0 provids the studenss in-czpth

undeestwding ef anwesiment techmques as applscd 0 yunivos forms of seguritics and awqnal them
with the functiemng of matual Rinds. investment strategics and porolic ManaeenIng $e1vices.
COL RSEQUTCOMES
At the nd of the veorse, the student wibl be able .

Lo Analyze wivestnent opportutities in stock menkets wd Ideatify . toanuate
aid elog smvestment prablems

2. Ascertaan the Fur vatues ol eguily by applying sauits valuaion modats,

Loi

Analsz¢ bond prices and vields and Fised-meone punfolios

[

. Construct and ¢valuate securities porttolio.

COURSE ASSESSMENT:

Students will be axsessed an the basis of fallowing,.
Theor paper

(1} End Semester Exam: 70 Maks

(2 pCentinons aesessment, 309 Marks €1w o mid-torm eses, 21 Mearks. Azssgnmcills and regulanty
[DORS RT{NA | .

1?7
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Shr G. S. Institute of Technology and Science. ndore
[repartment of Manazement Studies

MBA 3304: SECURITY ANALYSIS & PORTFOLIO MANAGEMENT

COURNE CONTENTS:

Introduction Jawestment evpes. investor classificat-on Jifferent venues u invesimear necd
=r imvestmem analysis & portiolio management sualized celnm vy gxpueied retum Risk
Retum concept, systemalic and unsystemauz’ nsk, multifactor model of nsk & retum, etticiem
capital markets, coneept of heta, capital assets praing madel. SML and CML valuations

Valvation of Securiticy nnd Equity modeds: Tnirodncrion o serorly  valimian
macreecanomiz & markel andlyss: the plokal asser altosatan deeisien. constant erowth
model, mult-stwe growth medel. FE rane and canungs muliplicr nodels. valuation of
prefetence shures., valuation of warranrs. rights sssied

Yaluarion af Bonds: hond (undamenials, mieres: rsre and vield csbenlavnen, bond valuauon

models: pv maodel, bonds yicld. measures duration. modified dranon. smmumization
cenvexily. bond value thesrem

Portfelic Concepts and Evaluation Portfol:o and secunt returng. disersificatian,
nurkowitz model. sharpe mdes maodel. factor madels and wkitraue pricoey theens, purtfelin
mestben] pioseess shanoe and wevnnr messurgs portalio marzeement strateaie: Lond
partfo.so raznagament sirmegies and equity pertfido manzemenl semge:

Security Anatysis Stock market analysis, fuadarenlal maalvsis and ¢eclimwecal analvais, M and
N wave. indwcators Bellinger bands. MACD. Dew Thewiy. Exlion Wavs Theurv, Etficizm
Mark:t Theenes and leskng

TEXT READINGS:

1.
2.
3.

Bodwz & Mahants, Inveslments: An [odian Perspective, 8% edinon Yan Megraw 13ill
Rediy. Imesthaent Analysis and portfalio managuweny. 2009 edinen, Cenazue [.eaming
Hhills ¥ K Investment Management, 20068 edition, Sultan Chand New $3:1h)

SUGGESTED READRINGS:

I Suwdbindra Ithat Secunty Analsis 2l Portfolio Management 7" editionExeel books

2.

Elwrn Moderm Portfolio Theory and los¢sunun: Analvsis, 6™ cchtian. Wiley

13
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Shri G. S, Institute of Technology and Science, Indore
Department of Management Studies

MBA 3305: DERIVATIVES

o MAXIMUM MARKS
PERIOD PER - AU ==

CREDITS
WEEK s IHEORY PRACTICAL

TOTAL
PP Tu [ CW | SW | Tu [ CW [EndSem| SW [End Sem| MARKS

4 | - } k2 I R B T 70 . - | 100

COUSRSE OBJECTIVES: The abycctives of thes course arc 49 explain to the swudent the nsk cetam
wadeofl and manage fingacial risk twraugh the usc of varcos dervatnes and to make them
undenitand opzrations of denvatives markct

COURSE QUTCOMES. Authe cné o the vomse. the student will Be akle 1o
L Undeisiand the appheation of the jatese fizangial deavative pradugts as risk
manaremeant egls in <y fenancial marcers
2 Lndersand the mechamsm uf swaps.

. Determine ere far value of equity optivns and construct dessible DptIon

strategy

1 Undessund the wthty of ker Greek hedue ratios in financial derivalive

segrment and implement hedeing techniques ussae fulurss contracts

COURSE ASSESSMENT:

Srdents will b assessed an the basis of following
Theon paper

1) End Semester Exame N Anks

{2iContinucus asseasment 30 Marks U'l'wa end-wrm wests. M1 Marks, Assagnuments and reesd ity
1 Maiks)

19

'l‘ﬂ
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Shri GG. 8. [nstitute of Technology and Science, Indore
Department of Management Studies

MBA 3305 DERIVATIVES

COURSE CONTENTS:

. An overview of risk management: Invuestors and risk managemicnl 1he proticabls gide of nsh

managemeac, nsk manpgement process - aisk models. denvative - hedging cureney nisk | bedwing
nsk throueh forward contracts. lndian denvagives market

2, Interest rate swaps and Risk Management: Rationale, liskility and asset based anterest rate
swaps. pnong of swaps, Fonwards amd aptives on swaps. financial disteess ond invesement, rishe in
banking eredit nsk. Zoreign ¢xchange nsh, poliical nsk sl country nsk. liguidity osk

3. Option Market: Thpes ad uzes of opuons. paruffs. tmding strategies” Bull-Bear. Buuer Ty,
Cabendae avd Diagunal sgread. Siaddles, Stap wod Suaps. uptsons vahation oné pncing factuss
detemuining option pnee, exotic aptians Binany. Barner ;aoid Asian eptions, Black Schales models.

4 Concepts: Concepes of delta, thetn gammil vewa. exchange traded aptian- stock, option, foreien
errrenes aplian, over the cannler ¢xchaes vplon. index oplivns. put call panty

5. Fwwre Contracts. mireducuen w futuies wnzrhets. futare centract and tradme. hedging using
fatines, indzs futares hasics of slack gy futurs, im<rest rale futeres. torcign ex¢hanes and
curcency fulure, mechanism of futore, cuntracis, operations of margin. converence clearing process,
cleanng ense amd ¢learing maneins., hedginy

TENT READINGS:

1. el J € Options Fatures and Other Denvaeacs. 37 cdien, PHE New Duthi, 2004
2. Vama Jayantb.Derivatives and Risk Management, I’ edinon. Megyaw 16I[ Edutation

SUCCESTED READINGS:
L Stulz Risk management and Denvatnss. | edion.Ceneage Leamang, 24003
2 Dinit. Yaday and Jron, Denvative Markets 1a i “Tiading. Pricing and Risk Managemeny,
2" wdinion. Meeiaw Hill Education. 2014
3 Kemar 5. Financial Deeivadives, PIIINew Delhi. 2010

2C
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Shri G. S. Institute of Technology and Scicnce. Indage
Department of Management Studies

MBA 3306: FINANCIAL MARKETS AND SERVICES

MAXIMUM MARKS
PERIOD PER I CREDITS IMUM MARKS ]
WEE * 1 )
vEK THEORY | PRACTICAL | [ ..
T (P | Tu | CW [ SW [ Tu | CW |EadSem| SW  |End Sem| MARKS
| ! 1
o - a0 30 e : | : orer

COURSE OBJECTIVE:

[hes course equips sludents te the cemplex structure of the Finaneial svsicm and enables diene v ke
finan¢ial services available in juheions masner

COURSE QUTCOMES:
AL the end 2f the cowrse. the studert will be able o

I Unduistund vanous components of a financal ssstem and its celatve

HRpITtance

3 ldemoty the key requiresments majur instrunmients znd apoealivns of capieal

andd cuney market 1 Wi
2. Understand the concepl of motal fund and altcanative investment fued.

4 FEvaluaw and  compare vanous financiog atematves like jease, hire

putchases ¢ic.

COURSE ASSESSMENT:

Students will be assessed on the basis of follow iy,
Theon puper

{1} End Semester Fxam- 70 Marks

{2)Continuous assessment. 30 Marks (Fwa mud-term teses: 20 Marks. Asaignrients and reaulars,
b0 Marks)

4

21
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Shri Gi. S. Institute of Technology and Science, Tndbare

Department of Management Studics

MBA 3306: FINANCIAL MARKETS AND SERVICES

COURSE CONTENTS:

1.

Introduction India qusd glebal finangial sestem and mtegration of both, Cowponents of
financiad svsten and services, Repulatory Bodies ke SER], RBL and Rewent trends in
financial servicas. [igital and virtual mongy

Capitnl Market: litgrmediangs sa enpital marks: | pamary & secondas market types of
wsues in pamare market PO chpiliy neans, Operanons in Capial Maket. BSF. NSE.
Cammeditics Market, short selling.

Money market'- Introdection to money inarket . money market plasers, mangs market
ingtuments  call money measket, T- Bils, commuercial papers and cerificates of depasits,
govemment {gilt- edged) secuntees. Intreduction and tyvpes of factenng, Binctinns of g factor,
sdvantsue and nntations of Tactonog. Gicteong sereices 1 India,

Alternative  Tovestment  Funds and Muwtual Funds: Altlemaoyve Invgsimgar Fands.
intenduction. invesiment process. senture hnanome. privale cguits concepts, Mewual fuads,
e ef twds, pavcpnts, beneles ol Teni@dions, NAY. oopue el tees.Credit rating
afeCndics.

Leasing und Hhire Purchrase: coneepts ol leasing, tvpes of easing - bourcial & vperatomyg
Teuse. duoet lease 2l sales & lease back, sple naestor Tease and leverdeed ey, domeslic
lgase and incematicnal lease, bice porchase system. advantages and hmatatzens ot leasing, and
e prchase,

TEXT READINGS:

l.
2.

MY Khan - Financial Servces. TMH 20109
Bhaiaa ¥ Pathak, The Indhan Financial Svsigm”

SUGGESTED READINGS;
1. Farvsk leant, "lnside Leasing ™. Tata McGravy 130). 2009

2.
3.
4.

Dr Pramlal Joshi, “Leasine Comes o FAge ndian Scene” Amnta Prakashan. 2411
O vama, “Eqospmient Leasioe Parteships ™. Bhaat Lass Touse, 2007
SEB: Canideline - Nabln Publbwitions .

22
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Shri G, §. Insutute of Technology and Science, Indore
Department of Management Studies

MDB 1 TAX PLANNING
I . - MAXIMLM MARKS ]
‘sl . - o . .
EEK THEORY PRACTICAL | o
T B | Tu [CW]SW] Tu [ CW !EndSem| SW [End Sem| MARKS
4 i . A - 34 H | 100
JR S | _— .

COURSE OBJECTIVE:

The abjective of this course 15 to enable students o devebep an wnderstanding nf dircet and mdvicer
taxs ard to enable them to calowdate and plan taes.

COURSE ASSESSMENT:
Studenes will be assessed on the bags vl following.

Theor papar

{11 Lnd Semester Dy

T Marks

2 WContnuous asscssmend.

L0 Masks)

23

b Marks (Two mud-tem ests 20 Marks. Assigaments and cegulanty:
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Shri G S Institute of Technology and Science, [ndore
Department of Management Studees

MB : TAX PLANNING

COURSE CONTENTS:

Introductian and Hasic cencepts: Niicer 1aves. wwenme 1ax, wea'(h s IMporLet pravsions
tncone tas ack as3essment suirs. PTCVIOUS YIArS, perion, e, cress 103l meame, l321pilu| and
aevenoe reczipts and cxpenditore, cesidenteat s1ams and incidence of ax, tax (3¢ neame

2. [ncogme From Salary: Meanine. taxahlity of allowances and pergeusites, peamissidle education.
treaement of 'F. gratuity. tax plunnine

3. Incame From Business and Profession: Basis of charge, schemy ol provisions, dedwctinng
expressty altpwed. expenves allowed under restnsetion. depreciation. @x pianning

1. Income From House Property: Tax planmng incame Fon capinal saons and o'ce sources: tex
planning

2. Deduction and Tax planming: Deduction allowed fivm ol incomie. rebases and reliefuds s
deductinn a sowece. advance paveaent of L, fillng of retoms b planning in c2lation tu NRIs.

TEXT READINGS:

I DrVieed Singhamaiflemiza Siaphania, Students” Gude @ loswne Tas, Tiamane
publications, 2010

Jam & Jain Tax Planmng o Management' ncome: Tax. Pathmakess Bangaloe. 2010

VK Smgania. “Dhireet T Lo ™, New Delha, Fasenao Publicotions 2012

4. Hanharan, N Incone Tan Bow & Praztices, 2¢ 1M1 2014

e 1

SUGGESTEDR READINGS:

i Sckumar Batacharva “Indian Incmme Tay: Law & Pruknee™ New Delhi. Tndian Law
House, 2014

23
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Shri G. 8. [nstitute of Technology and Science, Indore
Department of Management Studies

VB : ECONOYHC INDICATORS AND GLOBAL CAPITAL MARKETS

MAXIMUY MARRS

PERIOD PYR CREDITS

TP Tu |[CW[sWw | Te | cw |EndSem " SW [Eod Sem| MARKS
|
|

- I - : | w0 - E 100

b

COURSE OBJECTIVE:

The vhycetn ¢ of 3ic cowrse is o povade the studeats understasding of the following aspects nterpret
the econoenic ndicators mnd analyze the evonomic strecture, forecast the fatune st of ¢he coonvany
and business eyeles with the help of ceaaomic indizaiors

COLURSE ASSESSMENT:

Students will be asseseed en the basis of Solov ing

‘theon paper

(L) Ead Scamcster Examn M Marks

{2 ontimuans assessiacenl U ML Ulse inud-1enn fests 20 Macks, Assigrments and galunty:

10 hacks)

25



Shri G. S, [nstitwie of Fechnology and Science, fndore
Department of Management Studies

MB : ECONOMIC INDICATORS AND GLOBAL CAPITAL MARKETS

COURSE CONTENTS:

o

Major Ecanomic Indicators: |eading [ndeentors [GOE. intlaten rate. balance of pavmunls,
[015% reserves, fOfClgln meeestment indlows, :m;l eross fiscal debiory, munzs snaph . stock Prigys.
and vendor perfamance. imdustrial praduction. persanal nicsme, trade «olumes

Prices, Wages and Inflation: Inuoduction to varivus CPls and WRIs. cetimation of pricz
imdiess and inllation, benefits Jrom using an aliemative measure of mAaton. hsgcastng
flaiion. 1w [sbor market smplorment camies and productinits figures,

Short and Long Term Interest Rate: dimars of the sheit-tem intercsy rales, detenmimation ol
ong i nterest rates, foreenst of inerest rales. moncy supply. fiscal deficit and eeguluten:
changes. Bceusting mlerest rugs from the vield cume

Evolution of Global Firancia) Markets: Concept of circular Row - 16le of the Lovenunent
sevangs and investment. clobalization of the tinacid markets. role and wpes of fmancial
intcrmedianes. pnerary and secondan markst Evrodollar market. Fapanese market. US money
wid debt market

Structure of Clobat Financial Markcts menes nuuhyis. mlvniges of mones mankers,
undersianding of hond markets. advantapes und types, topes of Tond markets 1w stnimests plavcrs
m hord markets- gavemment bond issues aml ageney debe. 1he need fae MBS markel- provess of
seIUNZAtion

TEXT READINCS:

1. Bemand Baomehl, " The Secrcts OF Econamte Iadicatas™, Publisher Whaston Schaol 2914
2. Mankiw. “Principles nf Macre Feononues . 4™ editien, Temscer Publicaions

SLGGESTED READINGS:

. L M. Bhole, "Fenancial Inztitntions and Maockers™. 3™ cditiun. Tata MaGravy sl 204
2. PR Joshi. " Glabal Capreal Markets” 2™ edinon, 1ata Me Gran - Hil 207

26
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Shii G. S. Institute of Technology and Science, Indore
Department of Management Studies

MBA 3504; INDUSTRIAL RELATIONS AND LABOR LAWS

MAXIMUM MARKS

PERIOD FER CREDITS

WEEK THEORY PRACTICAL TOTAL

TP | Tu |CW|SW][ Tu| CW [EndSem| SW [End Sem| MARKS

1 | -1 3 30 0 : - 100

COLRSE OBJECTIVE: The abiccts e of this ceurse as o expase sodents o e coneeprual 2l
practical aspects of industnal relabions a1 the macro and waero Jevels. Tlas course will afsw familianze
the students with vanous Industrial Relatsons acts prevadmg in lindia.

COURSE QUTCOMES. At the cumpletion of dhis course, the stodenss will e able 16

1. Dol the cercepls. scape, nbpechive and appaaches o TR.WPIMG, Collesting

Bareaing and Trade Union

2 Explom ghe vareos selcvany seenions ardl sub sections of the Trade Union Act.
fta2A
3 Explan the »anon: elevant sccuons and sub seceons of the Faciorivs Acl,

1938,
4 Fxplan (he varions relevant sechions and sub sections of the ES.[.C Acr 1998
and Industial Emplevment (Standing Ocderz) Act

COURSE ASSESSMENT: Stidents will be assessed on the basis of fallawing,
Theory papur.
(1 End Svmester Exam: 0 Marks

. .. y- e
(2} Continueos assessmeni 36 Marks (Tao mad-term eass o Marks, Asacuments, Owz, ard
rexulants 10 Marks)

27
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Shri Gi. 5. Institute of Technology and Scicnce, Indore
Department of Management Studies

MBA 3504: INDUSTRIAL RELATTONS AND LABOR LAWS

COLRSECONTENTS:

+ Indusinal Relations and Workes™s Partcipation in Management (WPIM): Concopt .

Ubjectives. Scope of IR, Cenflice made! Vs, Collaburution model, Approaches and Pasties to IR,
Dunkap's model, Meaning of WPIM. Csseolial Conditions. Forms. Levels of panisipation,
Sthemes | Advantages

. Collective Bargaining {CB) and Teade Uniuns: Meaning and Fuuctions of CN, Swakclelders

in B, Process and Peoegusies. Lowal framenark. Levels of boagwming. Meamng a6l Functivas
of Trade Unionz, Legal framework. Tiads Lmon Mavement in nd. Problems Faced by e
nnons, Caee Studies

Trade Union Act, 1526: Definiion. Repistratson of Trade Unions. Rights and Liabilties of
Repistered Trade Umons, Revulations, Penaltics and Procedure

. Factories Act, 1943: Befinwion. Piovisions Relating To Havardous Processes, 1lealth, Sa ety

and Wellare, Working Nours of Adults. Fiplovsient OF Young Persens. Penalucs And
Macedire

- ESLC Act, 1948 nad Indlustrial Employment (Standing Orders) Act, 146 E.8.1.C-

Defimtior, Corporation, Standmg Cumimittee, Medical Beachir Counal. Finance and Awdie.
Centnbutions. Benetits, Iispuate & Clims. Penalties.

Industrial Employment: Detinion Classiticutron uf workmea, Publication of working, e,
heledays. pondorvs, wace raks Sog aorthme. Allendauce and fals conong, wammanea or
crplosasent. Penadaes

TEXT READING: Latest ¥dition

L.

8

3

Monuppr Arun and Othrs -lindustraal Relation: and Labor Law s New Dethi: THMH,
Verkaza Ratngan © 5 Indost-ial Relations New Dol Oxferd Uneversity Press.

Siztha-fndustrizad Refations, “I'rads Unions. and Lubuar Leinslanon, Pearson

SUGGESTED READING: Latest Editien

I, Senc-ladnsinal Rzlaonen in India . Macollan Pubhishers

23
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Shri G. S. [nstitute ot Technology and Science, Indore
Department of Management Studies

MBA 3505; SOCIAL AND INDUSTRIAL PAYCHOLOGY

PERIOD PER MAXIMUM MARKS
., ’ CRERDITS i R
| WEEK THEORY PRACTICAL & - yp4..
T [P | Tu |CW/|SW | To | CW ’llcnd Sem| SW |[End Sem' MARKS
4 = - 3 ) . . 30 ' 7'0 ; - 0
| |

COURSE OBJECTIVE: The abjective of this course i¢ 10 urderstand hwman behaviar in socizl aad
mduseral seitives, A swidert will be able to compehend 1he causss of behzvior s well s B
methods aFimprovement by going through this eourse

COURSE OUTCOMES: At the complchion of this course. the studonts will he able tor

I Recoenize e cencepl of sotal psvchelogy and the dspocts aF Gl eostitun,
perscphan and non serbal commumeation and eaplain siebuton warh e caos

2. Understand the sclt soncept with its componcats and the iimpact of self esieem
anel s2tf etheacy an vres sociak behaviar

A ldenndy ihe basics of emplozee sdlovtion alesg woko wadessondig of
personabity, abiliy and skill wsung

3 Demonstrate the nesd of safory manaeemens and means of meulcating snfcly

psychology in an organizanon.

COL'RSE ASSESSMENT: Studeats will be asscssed on the hasss of fulluwing.
Theory paper
{11 End Semesler Exam: 70 Madks

73 Comttnvous asscssmont S0 Marks (Twe nud-term tests 20 Makss Assiamests, e 2 and
regularity: 10 Marks) )

29



Skn G. §. Institute of Technology and Science, Indore
Department of Management Studies

MBA 3505: SOCTAL AND INDUSTRIAL PSYCHOILLOGY
COLRSE CONTEN'IS:

1. Swcial Psychelogy. Delimion, Nawre and Background. Faciors affecting sceial behavior.
social cognition, Sacial Pereeption, Non-Yerhal Cummunication. Non verbal cues i social
mteraction. Case studics

2. Thevries ol Attribution: Concept of Aknhahicn, Keller's theory of czusal akrbution. Theory
of cunczpordent intesence, Tmpression fumat:un aod Impreanion management. Cose studiss

3. Socil fdennity:  Sebl Cuncent. Selfcuesr. and s components, S=-effizacy avd factors
affecting it , Self-momionng and ks factars. Selfs fovusing. Case studizs

3. Employee Selection and Testing: Intencew- ohjectives, procoss. waidelires. Apphcation
blanks- lmportance and Profenna. Bogiaphical invenlories. Refercaces and  backerseond
wnestipat cns, Fmploscee Testing abrhinivs. Topes of tests Testing pesonalite, Tesiine skills and
ackrevsments, Uang and wol vsimg lests, €ase sondies

5. Safety Psychology: Saluty management, Satety “Urmning, Safery Publivity and Contests Safiy

psycheloey. Dhfferential aczident hability Pravention of Aceidems, Case stedics

TEXT READING:
2. RexertA BmonNiyla R.Dunn Byme Social Psvchology , Pearsen. 2005

3. Landy. Work [n The 20st Cenfanv: An Introduction to Industrial and Gre Psvehulogy,
Wiles, 200

4. Howae, Deanis. Socias Psyechology. Conflicls & Contimusties, M¢ Greaw Fill Fducation 2103

SUCGEYTEL} READING:

o

- Jexamd Rort, OQrganizatiomal Percholegy: A Scicntist Practauoncr Appzoach. Wiey, 200141

"

Tavler. Sozial Psaeharogs. Puarson . 2u1n

(ihash P K. Industinal Psychelagy Hematava Pubihiahimg Hegss, [9%0 ’

Ll o

Steve Mex. Orpamizatien Psachelogy Wilew, 2019

i 1

» Comer & Liondd, Psvcholapy around ws, Wily, 1010
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Shri G 5. Instutute of Technology and Science, Indore
Department of Management Studics

MBA 3506: TRAINING AND ORGANIZATIONAL DEVELOPMENT

PERIOD PER S eemen e

MAXIMIM MARKS
CREDITS retTT T -

WEEK TIEORY PRACTICAL | 1oymaL
T2 | T JOW[SW][ Tu | CW EndSem| SW |End Sem| MARKS
4 3 A T e : - «n

COLRSE ODJECTIVE: The abjective of this cowrss 1s te help the stodent gain un understanding of
the need and methods of Truning and Develupment. and wnseghts i the desiga. development and
debvery of ‘Trumwg Prograns asd Qrgamzanonal Development (0D} prograns

COURSE QGUTTOMES Acdic campleer ol this course. the studants sl he aiale o

L.

1

-
.

4

Design. implemear and craluate 2 Irnzing program
Explan the fuendation a:d pracessas of (1) and deline organizatienal cnloney
Cxplam the vanag: o pes o 00 inen calee

Compaic the weeent tends and thanges e OV and (& D

COURNE ASSESSMENT: Students will he assessed on tite basws of follewane.

‘Thean paper

1) End Semester Exam® T Maiks

{2y Continuuus assessment 36 Marks (Fwo mid-tenn ests 20 Macks, Aszsignmems. Quiz.

regulames 10 Marks)

31
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Shri (¢ S, Institute of Technolagy and Science, Indore
Department of Managemett Studies

MBA 3506: TRAINING AND ORGANIZATIONAL DEVELOPMENT

COURSE CONTENTS:

1. Desigmng the “Training Program: Scepe. datz cunl Inpuiiance. Toonmyg Needs Analvsis.
Tratning, Design Proocss, Fnneiples of Leaming (Vreom's Expectarey Theor. Sacial Leaming Mwory.

Reinforcement Theory), Tramee Readmess and Metivanen, Establshing Training Obrectives Case
Stuctics

1. Implementation and Evaluation: Trunmg Mahoeds for Non-Managenal cmplavees aml
Manggerment Ekvelepment. Semilantees and Differences. Kuk Patoch 5 Maodeh o Trauning
Fyaluauon k3vels of evaluanon (Reactions. Leamming Brhaviar, Resulw). Bench Marking, Casc
Stulezs

3. Theory and Management of OL: Foundations of Organizatinnal Pevelopment. Organizatianal
Development. Process. Acliun Research and Omanizational Duvelopmens, Lite Ciele & Phases ot
arowth. Oreantzation Cultore. Yalngs & Ethics. Case Swidwes.

4, 0D mterventrons and Change Stratesy: Cronign, Tapes, Team neers 2 ime, liger- G
Ak e NG s {'ompr'.-ll:ns-'.'r i Strwctocd inenentions Farces fer Chooee thndermal Vs oxienil).

Kunt Lewin's 3 step change mndel, {7ase Studics.

§ Emerging Trends v OD and T&D: Reeent fromds and chaxges in Oreamzarana) Develapmen
ard Twieing & Development. Leaming Oraunzations, Case Siedws.

TEXT READINGS:

1. Raymond A Noz, Anutabh Dea Kol ani. Employce Training and Prevelopmem, Taza MeGras
Hll Edutiion

2. Kawita Singh, Orgamsation Chanee and Development, Excel Books

3. Soivastaya Ocgamzation Uesign and Development. Concepts and Apphications, Wiles

SUGGESTED READINGS: s

L. Rolf & Lynten and Udat Paceeh, Tranmag fur Chganizational Transtonmanan Saee Publications

2. Blanchand. Nock & Thacker. Jamves W, Eftective Traming, Prentics 1ull.

32
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Shri G S. Institute of Technology and Science, Indore
Department of Management Studies

MB............ s HUMAN RESOURCE DEVELOPMENT

MAXIMUM MARKS

FERI
) 0D PER CREDITS

: WEE - -
. tK THEORY PRACTICAL TOYAL

T [P Tu |CW ]| SW I Ta cw'r:ndscm SW  TEnd Sem| MARKS

a--a--solm . - .00

COURSE OBJECTIYE: The objective of this cuarse is Lo help the studzat zain an understaading o
e steed dnd nicthods of HRU. and msighes b the desion, develepment and delivery of HRD
Programmes

LCOURSE GUTCOMES:
A1 the completeon of this caurse. the students will be adble to-

I Define e pagies of Tluman Resourze Dy clopinent, stratesy tomlauan and

mplemeatanon

12

Explain ond analyze the vanows HRD acchanisms.

‘el

Dufire the vanous behavional wots applied i HRID

4 hlenufy wmd delime the honefils of (TR1Y

COURSE ASSESSMENT: Stodentz will by asgessed on {he basis of fallaw g,

Theony paper

(1) Eud Semester Exiun. 70 Marks

(2)Contavous assessiment. 390 Marks (Two and-term ests. 20 Marks, Assignments and reculanty:
Y Marks) '

i3
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Shr G. S. Institute of Technology and Science, Tndore
Department of Management Studies

b, | ; S . + HUMAN RESOURCE DEVELOFPMENT

COURSE CONTENTS:

1. Human Resource Development: Concept and Mistoncal Perspeelive, Clements of Gaad 1uman
Resource Devclopanent, HRD and Orgamzational Edectivencss. Tormulation and Implemeataton
of HRD Stratceics

2. IIRD Mcechanisms [ [-'.mplm,-cc ('QnI’IRCFmg, Performeance .‘kpﬂ!:‘l!S.’ll- Methoeds and ihear impact
on Employees Fftcetivencss, Powential Appratsal, Traming Pohiey, Asscssing T&D Needs, Dysign.
Implementat:on & Evaluation of Traming Svetems

3

- HRD Mechanisms I Carcer Planning and Devclopment. Succession Planning, Coaclig - The

Skills of Coaching, Coachieg und Pegtormance Management. Mentoring- Seleetion of Mentnr,
Maontonng Methods and their Beoelus

4. Bebavioral Tunls: FIRGHH {kFondamental Intzmersonal Relanans Orentationy, Jehan Window,
Mransectional Snalveis( Ty

5. The Benefits. Cost and Futuee of ELR D the Cost ynd Benclic of Traming, Madels of Cost
Benefit Analysis of Traning.  Futare of HRD (Ecunowmic. Fohteal, Socwingical :nd
Oroamzabenal Faciersy Case Sudies

TEXT READINGS:

1. TV Rao, HRT} Audit, New Duelhi, Sace Publicanions, 194

2. Jercy W Gilley and Steven &, England. Principles of Human Resanrce Development.
Mussachuosits, Addisin-Wesley, 1989,

SUGCGESTELY READINGS:

1. Pai. Ravishanker. Dhar and Patcanayak . FIRD Skalls far Qreanizational Exzcllence.
Himalava, JuW)0,

2. Ashok Chanda and Shilpa Kabm, Hluman Resonrge Statcgics. Response Books, 20047

14
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Shri (i. S. Instilute of Technology and Science, Indore
Department of Management Studies

MB....coe s eeeenst MANAGING KNOWLEDGE WORKUR

| i MAXIMUM MARKS
PERIOD PER CREDITS

WEEK THEORY PRACTCAL

| TOTAL
I T | P | Tu | Cwl sw | Tu | €W [EndSem| $W [FndSem| MARKS

3 | - - 3|-|.3070 - - 104

COURSE ORIECTIVE: Helps the students to undsrstand the concept of knawledae woskers and
their relevance with respect 10 amganizatios. ¢ pives m-depth knowledge baw Lo develop know ledge
workers It helps in undesstanding management functions and fosnses on the fowre of knowledgs
QFEAM20tions,

COURSFE OUTCOMES. AlLhe completivn of Gas vorse, the studvnts will be able

I. Define the basic cuncupts of knovoedoe works7s pnd knaw ledge eagiuzzation

I

Explain the leaming strateges for knowledge workues

‘o)

Defne the knowledee werk, preductinit. and proczssus.

- . . -1
A RV G il the rele of ke ledis swarker wn the 217 contnn

COL'RSE ASSESSVIENT:

Studuats will be assessed on the basis of followng.

Theoty paper

{1) End Scmester Exam, TIt parks

12 FCuntimons assessment” 30 Marks (Two nud-tesm tests: 20 Maiks, Assignments aud regulanty
10 Muks)

35
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Shri G 5. Instetute of Technology and Scrence, Indore
Department of Managament Studies

MB......cooviamrn: MANAGING KNOWLEDGE WORKER

COURSE CONTENTS:

1. Intraduction to Knewledge Mansgement-Concept of knowledge worker. Indean know ledge
waorker, knowledge worker culture, knansledge oreanization

2. Leamning strategies Tor knowledge workers. Trining, lecaning and hehavior moditicates: in
knowledge management. waking knowledae work 2 pleasare. Deeoming an effuctive knowludge
waorker. Pmitssional derclopment modyls

3. Knowledge work and organizations- Redocing the knowladge zop. kaawledge manags ment
assuesment. know ledge bascd problem solving Tearunyg and gronpang steateeics, knowledee corrlor.
cstablishing knovdedge comdor, prometing the knawlodgs comdar

4. Knowledge worker productivity and knowledge processes: Inter relatedness of knowledge
wark processes and suzial context. tvpes of knowledue wrnster. the shorl falls of knowledge
manageiierl o improve knowledge workers” productieny, arigucness of snvisibality of knoss ledae

vwork.

S Roles of knowledge workev: Vakie popositen e kngw ledae manazeeal. cnakline
L dedge namigemant leasion, wedes of transfisrsational leadzrlp, Krew kedse PRSI ORI
2lst esnhuny, Miture projections

TENT REAINNGS:

Lo Amar Tis anas T Esseminad swde o Know ledoe Mangweness, Prentige Hall, = ediion 20,
2. Connr Huges ay -Managing Knaw ledue Worers, Blackhai] Publishing Lid 1999

3. Susan Newell-Managing Knowledise Workers. Palgave Macwilla 2002

SUGCESTED READINGS;

L teluga, Kaue, Nonaka. kopira-New Challenses for anagess Published, Oxfonl Univeraity Mresy. -
NG
L. Fffron. {andossy & Goldsmath -Human Resouress w21t Centary, Wilew, 2002

36
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Shri G. S, Institute of Technology and Science, Indore
Depantment of Management Studics

MBA 3704: OPERATTONS PLANNING AND CONTROL.

T —

PERIOD TER ; MAXIMUM MARKS

ey CREDITS ~ —— .-
WEEK THEGRY PRACTICAL - TOTAL
Pl tu [CW]SW | Tu ; CW, [FndSen| SW [End Sem MARKS
-1 3 - - 0 0 . - | 100

COURSE OBIECTIVES: The cowse s desicn o cquip the studems with the conceps nff
Opezations Planmine o Contra) {OPC) e emplass wilk be v the appheanan of cencepes aad

teols uscd i OPC for achiesing afticienes and quality supsrionty.

COURSE OUTCOMES:
Autke end of the semgster, the students will ke able ta-

Te wquire an wnderstanding <F the basic funcoans and fandamentals ot anciuncns

planimg, il coutral.

| ¥

To develop analysing skills in 2ohying production managemant prablens swch as design of

<Hicient plant locatien sod Tavamt, agaregatys plaenine anul viaster scheshsime,

3 To comprehend the sigmficance of prosfucten poavnimg ané centrel and  déman|
forceasung.

4. To ddemonsirale an onderstanding of the cuncepts of materials management such as

MRE. inventory control and stores management

COURSE ASSESSMENT:
Students wall be assessed on-
a Cantinnous assessmient in the torm et o mud-tem ey, Sass attendance- remlant . gquis.
4

acd  assicemensprescniainns 30%)

h An end-1gnu [hedny exanmmation (7045}

3z
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St Go S Institute of Technology and Scienee, Indore
Depariment of Management Studies

MBA 3704: OPERATIONS PLANNING AND CONTROL

COURSE CONTENTS:

1. Ineroduction (0 Froduction System Management: Praduction Defined. Prodnction Sysiem
i3 selection Factors of Pieductivn, Produchion Function, Maducten Proklem Apeas.
Produchon Decasions. Boundanvs of Productinn Svstem. Sice ul Plants.

L[ L¥]

ntroduction l¢ Operations planning and Conrek Necd for OPC, Impact of OPC,
Advamages. Limitalions, and functions of Qperations Plamting Centsal, Sustem Poim of
vics, Dunies of Production Centrofler, Panciples and Prucedure of Pradachion Conirl
Mutheds and 1echniques of Predustien Cantrol.

3. Sales Forecasting: Intraduction, Dulinitiun, and Methads of Demnd Forecasting. Long-
term Sales Forezaskee incar and Quadratic forecasting Fxpeuentri! Smeothznn Master
Praduction Schedule, ATP {Avinkable to Proause)

4. Routing and Sequencing: Ronling: Defition, Ohjectives, ad Procedure of Rauting,
Facwwrs Affecting Routing Prozeduge. Route Sheots, and Use af Route Shects. Sequencing
definition, Classification of Sequencing mcthuds. Sequenaing for mare than three machings
Single Machine Sequencing Alconthms and methods

5

- Stheduling and Daspatehing: D:Enonm Aims of Scheduling, Pumpase of Schedwlmg. Taps
of Scheduling Simatinags, Shor-term Scheduling. Long-term Schaduling. Mothods nf
Schedufing. Scheduling theough Networks, Lire of Ralance. Lne Balwnas, Mellioly
Chties of Dhspatcher, Dispatehing proceduses, Types of Foltow-up, Prevenling Piedasction
Tklus. Cavses tor Debay

TEXNT READINGS:

1. Stephen Chapman, The: Fusdamentals of Productinn Planmiae and Conteol, Peicson

publicition

2. L.C. Jhamb. Production Planning and Canteal, Pone, Evercsd Publications, 21001

3. Knsnasweany KN ad Matliryan ML Cases m operabions managsment | 1E ed. PH)

SLGGESTED REFADINGS:
1. K.C Jain Production Planning Control and Industsial Manesement. 20408

2. Tall Scutt. Manulactucing Planwine Sysiwn, London McGreaw Hill Publications. 190s
tex4

33
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Shin G S. Tastitute of Technology and Science, [ndore
Department of Management Studies

¥BA 3705: BUSINESS PROCESS REENGINEERING

| pERIOD PER R MAXIMUM MARKS
WEEK T _ THEORY _: PRACTICAL | TOTAL
P

o Low !l osw o1 T ew JendSem| Sw [End Sem. MARKS

. T
4|

- i3 . | s w M . .|1m

COURSE OBJECTIVE: '[he abjectine of th's course 15 10 acquaint the stedent with wnderztanding,

pro¢ess onentatian i busingss management xad develap skills and ahihtizs i re-engingening and

hustness process [or optimum performancs.

COURSE OUTCOMES: At the end of the semester. the seudents wall by able

L.

4.

To understand the basic fundamentals (Philosophy. Nead, Benefits, ond Patfalls) nf
Business Process Croieenng (13PRY.

To campichend the vrgamamg, st and pperatcna? ssues i BER

To analvse and apply vanens models m BPR such as the Fiverstep moded, ARTEMIS
marl

T enplure the siguticwes o csues e lueatal memplenteanmg B1R

COLIRSE ASSESSMENT:
Students will be assessed on-

a.Cortmuguns asscssment 1 the form ol two mad-tenn tests, class altendance- regulanty, quiz,

and assignments’presensanons (104)

b.AnR end-tzrm theen ¢xaminatian (T154)

%
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Shri G. S, [nstitute of Technology and Science, Indore
Department of Management Studies

MBA 3705: BUSINESS PROCESS REENGINEERING
COURSE CONTENTS:

I. Introduction (o BPR: Busincss Pracess Re-Engincennp {RPR). Phulasophy of RPRL

Fundaaental Tenets of BPR, Bencfits and Pitfulls of BPR, Drnvers to BIR. Signifance and
finctnns of BIPR,

1. Pracess Re-enginecring Framework: Qppormanity Aszessmunt, Planning fhe Process Rg-

cogirsenny Prajeel. Organizng for Process Re-cagmesrine Stratepue avd operabwnal 1ssucs
in BPR

3. Process Anadysis and Design, ARTEMIS madel. Five-step medel. 1T girabled BPR
simulaion and workllow didpram as apphicaven for BPR

4. Plaoning and Implementing the Transition: Planting, the Transiwon. Twplementing the

Tearstion. Tracking anl Measuring Mocess Performance. C hangs Manacement Teols

- Rish andd fmpact Measurement. lznavations znd Benchmarhaae, BPR s Tl riul

anpizrmge. BPR s Automating, Role of TOM in IPR Case studees

TEXT READINGS:

1. Lo Roberls, Process Recagmesring: JThe Kev o Achieving Breakthrorgh Suzcoss, New

Delm. Tata MeGaaw Hill, 1992

3. Heary ). loli:mson. Palok Mchiog, A Jolin Pandilehure, Widliam A Wheater, Business Pracess

Reengincerng: Breakpaint Siategies fur Market Dasminance, Chrehesier Joha Wiles angd |
Sons. 1993,

SUGGESTEDR READINGS ;
¥ Radikiishwan R.: Batasubramaniam; Businves Process Recngincenn, PHI lcarmng

2 Snarasan R BPR Taa Medimm £ New Dot

x¢x$x

40



Shri (G S Institute of Technology and Science, Indore
Depanment of Management Studies

MBA 3706 MATERIALS MANAGEMENT

PERIOD PER | MAXIMUM MARKS
WEEK | CREDITS THREORY | PRACTICAL | TOTAL
T [P Tu [ W, SW | To | CW EndSem| SW [Fnd Sem| MARKS
by | o7 3 : - 3o 70 : - 00"

COURSE OBJECTIVE: Objective af this courss ss provide the stadents gapasure to the ady anged
conceprs of Mawnads Management, and issues like sclectsve inventan connol. procursment, ¢

precurement, Yendar rating. Designing Materials purchasc. imentory and wasee managtment

Fobicies

COLRSE GUTCOMES:
AT ved of the semester e stydenes wil] be e e

I Comprehend 1he bagie lundamentals and signiticance aF matenals maagement in modera cm.

2 Inteprate The orgdnization wice marnals requiriment to develap an overall plan (MRP).

‘o

Llenetb stods eearpaie, wead eonivate alemare s solobamd whioe sith 2 gomd supplen
o Apply vanous purchasing method and mventory contolling technuues 1w pasctice s well

a8 integrare mponant materials tunctions includine stares managemang

COURSE ASSESSMENT:
Students will be assessed on 1he basts of follow ing:
Theery papgsr.
(1) End Scemsester Exam: 70 Marks

71 Conbnuous, assessment: 200 Marks (Two mid-won wsts: 20 Marks. Assisnments and

remadarils 16 Marks)

41
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Shri G. S. Institute of Technology and Scicnee. Indore
Department of Management Studies

MBA 3706: MATERIALS MANAGEMENT

CQURSE CONTENTS:

Introduction: intrdugtion te Maternals Masagermnent aml Pruductivity, Functions of materials
management, Drganization shusturss i maknals managsmezt. rale of matedals management
tcchmques i improved matenal productiviee  Materials Planning Ohyechives, Material
requiremend planning, manufactunng resonrse planming. NT production planmng. Steategic
malenals planawng. Materal conel: Acceptance Sampling, laspesiion.

. Purchasing: Impertance of goad purchasing sssten, Orisanizouun of pucchesing funchions.

Purchase pulicy and orucedures. Respnosibilite and imadanans, Pugehasing decisions. Role of
purchaze in new product development. Role uf purchasing in cos raductaon, Negotialions and
puechuse. Purchasing rescach. 1dentification of ripht soweces of supply. Vendor mting.
Sandardiziztion, Yender combizatinn plans. Verdor wnd supply relahility, Deselepmg new
source of supply.

3.Cast reduction: Cost control «/s cost reductien, Price analvsis, Maenal cost reductiaa

wehmygues. Vanety ceduction, Cost reduction 2l valoe wapieveruent. Technigques of cost
contzod. Standard costing. Cost effectriencss. Cast analsais for magenial nanazeyment. Material
flos cost eonniel, Make o dus deision, Loenomic imalvies, Bigah goer amalysis, Broak-vaen
gt rheory whether 10 add ac chop a peosdeet e

& Jnventory mansgement: Inventory v Stocs. Tvpes of inventon. foventory cantral, EOF)

model, Vanuss myvenwn models, Inventory madels with quantity discounr. Exchance cunve
cunugzl Coverase amnalvas, Optimat stocking wed issuing palicizs, ventery manazement of
praslale commaditics. Solective aactiten o CABC VEIY analvas, FEN 1IMLL XY7Z,
GOLE. Mugie 3D). Dessgn of ivanun disteibutiea systems. Infimatess sssiem {on nsentery
(A '

S.Stores and waste management: Design of Storgs 1or sanufacturme oreanisation and retaul

steres. Cenualisatien v!s Decenteslisation, ‘1vpes of stares. Wit Reduction, and waste
dispo:al svstem planning. Case swudees.

TEXTREADINGS:
1.4 K Chitale, R C Gupta, Matenal managume:t. PHI
2.4 K Dmta, Materials management PHI

SUGGESTED REA DING:

4
P Gepalknshean, & M Socdaisen Mol veeesements Apomceaeaied aepraach. PEN
2 R Swlzgr Je Materials Manooement. PRI

4z
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Shri Gi. 8. Institute of Technology and Science, Indore
Departiment of Management Studics

MBA 3707 TOTAL QUALITY MANAGEMENT

s MAXIMUM MARKS
PERIOD PER — — - i :
WEEK IHFEORY PRACTICAL | TOTAL
T | r Tu [CW | SW [ Tu | CW. |[End Srm| SW  End Sem| MARKS
Y | - | - 3y | - | - | 36 | 7 | - 100 |

COURSE OBJECTIVE: The cbjective wf the cours s 10 avquiunt the students of naprosimg quality
of praducts and services, the vaodem appronches of Qualty Enhoncement and Quality Gurus. The

cose alse aims o leaning of Six gigona qualily.

COURSE GUTCOMES:
A the <ad of the semester, e students swill be able 1o.

I. Gan basic know ledge :n Total Guality Management | TQM) relevint 1o sath mannfacniney
and serveee industry,

2. Dvalvate the pranciples of guabty monagement and w explain new these pnociples can be
apphicd witisn guality cnanagement systems

Idenalhy aud apply the toels and wehziyues of guality: mangement @ marufaziinng aed
VIS P0G SECS,

4. Tdennfy und evaluate the measores to overcome sarious qualiny issucs

COURSE ASSESSMENT: Swdenty will by asseysed on the bavis of following:
Theory paper
{J) Cnd Semester Exam: 70 Marks
{2) Continans assesament” 3N Marks (Two mid-wem tests: 20 Masks. Aszignments aml

regulunty. 1 Marksy

43



Shri G. 8. Institute of Technology and Science, Indore
Department of Management Studies

MBA 3707 TOTAL QUALITY MANAGEMENT

COVRSE CONTENTS:

1. Core Concepls of Total Quabity dManagement: Customer Facus, Gualies for Profits Coss nf
Quainy, Campetittve Benchmadang. Team Efforts, Managers as Role Models, Recognition
and Rewards, Qualiy Deliveny Process

2.TOM Fundamentals:  Evoluion of Tetal Qualitv Managemenm.  Historica) pECsprchv
Elements ot TUR" Elsmination of waste and problem exposure Total quality conteal svsiems
Qualty Functon Deploviment 1eaming Mo Quality Guens: Edward Demeng, Jossph M.
Jwn. Karon Ishikawa, Phibp B. Croshy, William E Cunway and thewrr Appheations in
Todas's Busiwesy Coviconment.

3. Tovls and Techniques of TOGM: “Technyues [ Analyzing a Quality Progess, Quality Cercles,
Statiztecal Provess Control, Failure Mode and EHfzct Anelysis, Fubons Diageam, Compuler
Aided nypeetien, Duta Cotlection and Analysis Poka Yoke. Ishikawa Diagrm

3. Quality Standurds, apphic:tions of TOM; [SO-9100), 180180805 Conceprs. Cesudicanons.
Mutheds ol briplenentations Apphcanons ab T 30 service organizaticss Virows Quality
Awards Cost-Lenclit anabyses. Life cyvele costing Case studics.,

S Fandacaental concepts of Six sigma, CGeneral methodaloyy of Six Sigma Latest
develnpments in s siewy methedotozy, sic-sipma and erst contiol, genemtng comyehbiv,:
advantage and quahity superionty Tur the firme ledan Apphications Pitfab's and diflicitcs 1y
implemuntztion aof TQM and Methads of Aveidivg pitfalls in implementatina

TEXTREADINCS:

1. Amitava Mitra; Fundamentats ot Quality Control iad Impiovement, Pearsen, 200
2 K Sndhar Bhat. TOM, Himalava Publications, 203

-

31 D Juter and Frank M. Geena (Edts ) Jwran’s Qualits Cenuol Thadbnok, New Yok,
McGraw LIl Publicuions, 2000

SUGGESTED READINGS:

Lo Panephes el Vsl Chghien e Saeodl, Ross & Omackenn .

X Tapan P Bagche [SO Wik Conceptz Mahnds aml Tplementaaen, Allahabad, Whkogln
Puob.ishina.

3. Snez and Heen, Loading S1x Sieeui. Prentiee [all

rePy
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Shor G S Tnstitute of TechnolOBY and Science, Indore

Department of Management Studies

MB ; INNOVATION MANAGEMENT AND SUSTAINABILITY
PERIOD PER A MAXIMUM MARKS
WEER . THEQRY PRACTICAL | TOTAL

T P To [€W SW [Te " CW_ [EndSem| SW  [End Sem, MARKS
3

C - i - . ) 70 : :

N
|
|W"-l|

COURSE OBJECTIVE: 'IThe obweove » o vnphasize importanze af Inaavasons and its

management It alsa Maghlichls the impuortmce of sustained srowth and eole of wnvation in

achieving susiainabilis

COURSEOUTCOMEN:
Al the end o ke sumester. 1he stadenis will be akle 1y

I Lndersiund aod assess the impotinee cof inavvatton i businzss pracoces

2 ldentily the major factors for success af mnavation as well as bottlonecks in adopting

innavatrve cnlture.

‘o)

Evabumie the impaet of innovation and sosiunabadny au ceai . naten and ds caenen:

4. Claborate the factors, sasues. and challenecs in sdopling sustamability pracnzes b business

seenari

COURSE ASSESSMENT: Students will he asscssed on the basis of folluwine.
Theory paper:
111 ind Semcster Exam 700 Mouks
(2} Conumwpuug  assessment: 3 Marks  {Twe  mud-tlenn tosis

Assignments Prestntation. Quiz, wna iegulzniy 11 Kligrhs) )

45
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Shri Gi. S. Institwe of Technology and Science, Indore
Department of Management Stadies

MB.  INNOVATION MANAGEMENT AND SUSTAINABILITY

COURSE CONTENTS:

fAntreduction: Dilmiten of Inoovation, wnportames Fualuairg inawevation challenaes.,
Duuree of challunpes.

2. Types of innovation: Product innavalion. Procgss innvwition. Stratery oy ation, Mkt
[nnovation. Financial enosativn, Comparate wnovanaen. Process of innovatiazes: Stapiag
Plise, Aligiing Phase Fxplomue Phase. Creating Phass. Mapping phase

J.lanovativn Performance: Factars dor succass of innosation. examples of suceessful
soCiuly. manon asd ils ceconomy aml mobal impacs,

¢, Surstsinable Development: Sustainakihiey through Mnesation. Feam Malthns 10 sutinakle
development  Challenees o sustuinable de velopmert, CGlobal £avironmental issucs
Sustinability indicators. Legislatve and malolateral asrecmenls.

So5ustamability  Isswes: Exwemahtoes. valagron, sociai costs and dunensinns, Nateral
fosenee acconniyg, Intemational - covperarge. cisia conllict and COMPrASG In
snstunable develapment, Cinzen puiovipaton Case Sushics Inmovative bas noss prachices.
manageen e appraaches. and mndels far Comorats soenl respongsality and sustainalilily
m Indian eopeas.

TENT READRING:

1. ¥angundy Astlwr B, Gelting tw [nnavatons, PEHI Leacams, 2007

2. Pradwp N Khandw 2tla. Corporate Creativit v 1013 MeGrane Hil, New Delhi, 2000,

3. Bate, I Douglas, Johuston Ir. And Rebert € | Pywer of strategic imnavition. PU eaming.
2015

4, Miju Lews Jakdic, Sladana Bajaktroyic Rahaduvic, Milan Madtic, Innovatve Managemaent

and Fim Performance: An Interdhseiplinany Approach and Cases, Palgrave Macoullan.
nd,

AUGGFSTED READING: ‘

I Richardt Woelford. Envitunmental Sreucey &Sostaivable Development. Jeln Wiley, 113

& Rogers. Peter PooJald. Kaze F. Bovd, dohn A: & Introductcn to ahstainable
Development, PHE Leamine, 2007

J. Fom Ketlea . Jonathan Labman, Vhe Ten Naces of [rmovatinm, Pralle Bonks, JHIE
445
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Shn G. 8. Institute of Technology and Science, Indore
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MASTER OF RUSINESS ADMINISTRATION

MBA Scheme (2013-2019)

{Choice Based Credit System)

MDA SCCOND YEAR (2YDC) (Kourth Scmester)

| ! End Term W
S No| Sub. Code Subject L | P |Credits Marks Marks Total
- i Th \"i\'a_
b MBA S0LS Project Mansgemeal™ 3 R T - 3l oo
2 MAM-I T -?\ F-_’_ 3 T RIVI T 1
3 MM.2 Eleetive MM-IL* il - 3 70 - 30) 140
—.-1 MM-= 3 - 2 il - n 100
s oewa | S R
f FZ'»[-.L-"-. ) Elcetas o FM-II° '.‘\. - 3 70 m (X
REE 3 NEIEEREE
SN } .
$ HR-1 3 - B n 3N Il
Y IMR-2 Llecive HR-I? . 3| - C T Hh B '
Il.l.- HR-3 A - 3 il 0 100
T - UM-'I 3o .3 Gl i 3 (Gl
L2 OM-2 Elective OM-1I? 3| - 3 Tu - U LIICh
_i.1 ONhi-2 1 - 3 70 M0 1CO
14 | MBA4YNE | Major Ressarch Projece! b J Ll Lo 200
I3 | MAA4aUY Comprehensie Vivas - + - |20 ‘ ‘I 1]
T Total : 23 'P R | 200 25 ; UL
o (‘Ere-Subjects # Generic su.bje-:l . i - | . . | l
* Piscipline centric subject- Stzleats e o seleel a mmmom torl ¢l [eur sobivers of
spcializanions

ay




Shri G. 8. Institute of Technology and Science. Indare
Department of Management Studies
CURRICULUM FOR MBA FULL-TIME COURSE
MBA SECOND YEAR. FOURTH SEMESTER

SUBJECT CODE LIST OF SURJECTS
COMPLLSORY SUBJECTS:
VBA 403 PROJECT MANAGEMENT
MEBA 397 MAJOR RESEARCH PROICCT {Phiccelly
MBA 459 COMPREIENSIVE VIVA
MARKETING:
MBA__ CONSUMER BEHAVIQUR
MBA RLRAL & SERVICE MARKETING
MBA 410G (N TERNATIONAL MARKETING
MBA 4100 SUPPLY CHALN MANAGEMENT
[NDUSTRIAL MARKETING
FINANCE:
MBA 43I INTERNATION AL FINANCE
MEBA 4505 CORPORA I ¥ STRUCTLRE FINANCING
MBA 1306 BANKING AND [NSURANCE

FINANCLAL MODELLING USING EXCLI
MERGERS AND ACQUISITIONS
JIESIAN RESOURCE:

MEA 45N COMPENSATION ANT) REWARD MANAGEMENT:
MBA 13005 IR STRATREGIES AND AT
tABA 430k LAROR LEGISLATIONS

BUSINESS PROCLESS TRANSFORMATION
SOCTAL SECURITY AND LABOR VW ELEARE

OPERATIONS:
MEA 10K SUPPLY CLIALR MANAGEMENT
MBA 4705 LOGISTICS MANAGEMENT
MIN AR ADNANCES INOQPERATIONS :".l.-'sT\'.-‘-.G‘[-'.‘-i ENT

TECHRNOLOUGY MANMAGEMENT
ENTERPRISE RLSOL RCE 11 ANNING

4B
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shr (i, S, Institute of Technology and Science, indore
Department of Management Studies

NBA 4005 FROJECT MANAGEMENT

- " MAXIMUM MARKS
pmﬁgg lfhk CREDITS ' UM MARKS |
WEF, THEORY PRACTICAL * TOTAL
F P | Tu [CW [ SW [ Tu | CW, EndSem| SW  |knd Semyy MARKS
4 - 3 [ - -] ow | . - 00

COURSE OBJECTIVE: The uvhrecoive of the course 15 0 acquaint stdents with projust

managemant methad and to desctop skolls o project plannine. anadvsis. implementanon and coutrel.

COURSE OUTCOMES: At the end of the scmcsicr. 1he students will be able o

Understand  concept ol Project Muaaagement, its application i mmdgsment of
vreamization in present world szenano To be able ¢ manage praicet teams Juring profocr
kfe cvcic

Assegs {easibihits wf projects with resord to warkel. funwee aad seoia-gonmoay ol
detcanine project cush Hows and check feasibibity

Idenufy, evaluaty and compare vinous sources ol risk n prigeets. as well 25 techniques
o reduce risk ol s impace '

Meantor prujecs nsing aulwork analvsis for both PERT and CEM and portoan projoet cost

uvplinizaiion and resource utthzation.,

COLRNE ASSESSMENT:

Stdents wall he assessed on-

a Contineous assessment in the form of trva mad-tenn tosts, class attendancs - regulaity, quz.

and assigmentsipresentations {30959)

b An cod-tenn theon examimativn (T )

49
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Shri G. 5. Institute of Technology and Science. Indore
Department of Management Studics

MBA 4005 PROIECT MANAGEMENT
COURSE CONTENTS:

I Praject Planning: Chavacieristics. Need, Oyecines and Pmject it Oyl Tvpes of
Projects, Progzcr saleetion fools. Markel Potsanal Analvis, sl pertfolin slamung wols {BCG,
SPACE and heir mterface). Types of Project Oreanicalions and Haman Agpeets of Projeet
Management, “I'raits of pioject manager

. Teehnieal and Financint Feasibility: Techniczl Analvsiz ttechnotomy selecton. vapacity
scbeciond Cast of Prajcer. and lindine. Propect Cash Flow s frncluding prajeces and owner's
perspective). Optimom czpial stricturmyg uf a propect for 2 2iven nsk. Praject Appraisal
Cnrena,

L2

Risk Analysis and SCBA: Analveis of Risk. Risk Adjusted Covital Buducling, Scnsiiviry

Analysis, Scenatio Analysis. Elidler Model, Optunum DSCR and BEP. Sacial Cost Benefit
Analvsss.

Praject Networks: Basic Conceprs of Notwurhs, Construct.on al network e A0A and 40N,
Conge Extineation and Determmaoon of Cooeat Path (fer bk PERT and £ EM Mesdelsl Slacke,
Floats, and applicatiens.

5. Cost Time Relationship and Project Monitering: Creshig and Roverse Crashine with Uieir
signefeance Resowrce Jeweling, Ewied W Appeh Pofeinaes . Foalwtion,
Abandonmueiat Analvsis, Propect Auhe.

TEXT READINGS:

]. Rygecy Gupta Projsan Management, 2c. PHI Tndwy. 2014,

2. Prasanan Chandra Project Plannine, Analvas. Sciceticn. [mplementatson and Review, New
Delhi. Tuta McGraw Hill Publications. 21H .

3. Hareld Kuerzner. Project Management: A Swsiems Appsaach ta Planning, Scheduling and
Cantolhag, New Delhi, CBS Publizationg, 1994,

SUCCESTED READINGS:
I Meredih and Manel. Project managemant a managerad approazh ¥e, Wiley India, New
Drclha, 2012,

I Vaswt Desan, Prgpest Mavigement, New Delbn Fivala Pebhstung Hewse, 2
AR

4
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Shri G. S. Institute of Technology and Scicnce, Indore
Department of Manageiment Studics

MBA 1998: MAJOR RESEARCH PROIJECT

COURSE OBJECTIVE:

The objeetive of Major Rescarch Propect a5 W cnable ke shudent 10 gu into the detal of the gnen
problem anu design an cffective soluticn keeping the gaven constraints and organizatianal sbjeetives
in mind. This is to ¢nbance the malytical and prablem salving ability of e soudent

EXAMINATION SCHEME:

Majur Research Project will be compulsory Before she end of 1V ssmesters for MBAL the student
will bu icyuired e submit the fingl MRP Report in the hard bound tonm w the number sp=dilied by
the departaient All Wl students are raquined (o give a presentation of hisher work done dunng Use

preject betore (he exam panel Major Research Project (MRPY will he of Two (2) credits. A pancl of
examningrs wall award credits.

MBA 4990 COMPRTHENSIVE VIVA

COLRSE OBJFCTIVE:

Taz angeaive of compachensive siva-voge s wpudge the over all deselopment o the stz during
the MBA Progiosime. ' '

EXAMINATION SCHEME:
Crvery studeni will be reguured e undergo comprehensine vivasvuce at the end of fourth sensester ot
MBA. A panel of exammers will conduct the comprehensive vevasvocs examinafion. The paned will

be appointed by the head of departmem. Comprehensive viva-vece will be of four viual credits. The
panel will award ¢redit to the students.

COURSE CONTENT:

e viva-vors shall sennally cover the subjeets skt in ald oz semesters ot MBA Frogram

51




Shri G S. Tnstitute of Technology and Science, [ndore
Depurtment of Management Studtes

MBA 4108; CONSUMER BEHAYIOR

: ' ' MAXIMUM MARKS
PERIGD PER CREDITS —
WEEK | THEQRY PRACTICAL | TOTAL
_P I Tu Cw Sw Tn €W End Sem| SW !I:'.nd Sem| MA RKS'
4 | -7 - 3 - . B = | = 100

COURSE OBJECTIVE: ‘The obpective of this course is ta help students gaim an understanding ot
Consurner Behaviar and its applicanions.

COLURSE OUTCOMES:

At 1l completion of this congse. the students will e able to

1 Understand Nature of conamner behavear and Enyiconmental Inlluences and ete

impact on Consumer Beluyior

¢ Discuss mfhienze and importancs of Family. cilters and opinien icadership.

> Explam concepts of mottvanon 3wl atdilude and 03 nlluznee a3 consemer.

4 Desenbe consumier degisivn vrocess, CRM and consuomer research.

COURSE ASSESSMENT: Stadents will 3 avscssed on the besis of tellaw iy, ' )

“Theary paper

(11 End Scmesier Fxam 70U Marks
(2) Continugns assessment 30 Marks (Two mid-kemy tests 20 Maks. Assignments.
Quiz, and  cpolanty: L) Marks)

&2
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Shn (3. S. Institute of Technology and Science, Indore
Department af Management Studics

MBA 4108: CONSIUMER BEITAVIOR

COL RSE CONTENTS:

L. Irtroduction 10 the Study of Consumer Belinvior. Natuce of cunsumer hehaviour, Scope
and Application of consumer beliaviour. Environmental Influences and impact on Consumer
Behavior: Cultural. Social. Poronal. Family and Sitwationzl Influcnce on gonsumer
behaviour, apphicauen of consuimer behaviour.

v

Opmien Leadership and Life Stvle Marketing: Chonacteristic of Cultwre, Cross Culiwaal
Undezstandme, Nature of Social Class and Conssmer Behaviour, Nature, Siegnificance and
marketing [mplicatinas of Pecsnnal Intlucnce, Signiticance of Fanulv in Consamer Behaviour
and Faumily Life Cvele. Opmion Leadership Famma

3. Consumier as an Individual: Invelvement and Metivation, Knowledge, Attitude. ¥alues,
Porsenality. Learming and Life Stade, Natwrs & rele of Motive, Classifving Mame,
Charactenstics, Funchivns & Suurces of Auitudes, Auitude Theeny & Model, Chametenstics
nd Classification of Leaming, Personality Theory and Appheation. Psychographics

4. Conswner Decision Processes: 4. Pre-puichase Provess, ffonmation Processing = Poschase
Piceesses Congumer Decision Rules ¢ Post Puiclase Pracesses Framewark, Dissonance
Satisfaction ' Dissansfaction Consumer Behaviewr Medels, 4. Nicosia Model. k. liowasd
Sheth Moded ¢ Engzl-Blackw<ll and Mimard Model. d Sheih Fawaly Dectsion Makina
Model.

5. CRM: CRA3Land Consemer Behavior, Caastumer Roles, Macket Values pnd CRMCase study
rclated to consumcy bohavior, Consamer Rescacch, YVanons methods and welmiyues of
cansumer rescarch, reliabihty and valdity, peneralizatien New Developments in the et of
Consumer Research

TEXT READINGS: :
1. Llgon G. Schiffman and Lostic Lazar Kanuk, Cansniuer Behavinos, Eendan, Pesntice Hall b1l Tdition. 2014
2. Wilham L Wilkig, Consumer Behavioor. New York. John Wiley and Soms. 3nd Editen, [%94.

SIIGGESTED READINGS:

1. MS rgju. denamque xordel. cunsuomer behavweor cunreepts, applicatien and cases, vikas publisling Loves 201
1. Sacavanavel & Svrathi. Marketing Research & Consumer Behaviour. vikas publishing hows:

3. Sujx BNair Censumer Behaviour. hes Belhic Fhmalaya Poblishizne Hange  Tsr Fdne o)
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Shri GG S. Institute of Technology and Science. Indore
Department of Managemcot Studies

MBA 4109; RURAL AND SERVICE MARKETING

PERIOD PFER WEEK CREDITS

T 3 Tu W o[ SW Tu Cw

1 | - - 3 N 30

MAXIMUM MARKS o
~ THEORY PRACTICAL | o)
EndSem| SW  |End Sem| MARKS
0 . 100

COTIRSE OBJECTIVES . The ubjeclives o Ui course are (o eypose the students 0 vanous
azpeids of sorvices and alsa give thdém x plange inte the szl makets w el can hzlp 1hem an
develnpiny, 2 decp insight to the dowan of seeaces and w the behavier of oural conseniers.

COURSE OUTCOMES: Atthe completion of this ¢ourse, the students will ke able 1o

Understand  the ampotance of mral madkeling 0 cument scenane and

enviconmant of surl macksting

conrext,

2. Discuss on Psycholoes of Ruial Consmnery amd e Neazkoling Stratepics in ity

i. Explain service guality, challenges in service marketing and dimersions ol

seryvice macketng sieateyics

4. Beseribe about npamance of innovation in servics susl nonal nerketing and wall

ideatife different marketing plans for differont preducts depending on (he

prachiet ateibutes and the aract customers

COURSE ASSESSM I-',.ﬁ'l': Students will be assessed on the basis of fallaw ang

Theon paper
L0 e Semestan xiun M Marks

123 Cunlinuons assessmeont

Quiz. and  jeeulanty 15 Blghks)

54

4

FOMrks {Tae midstemu tesky 20 Marks Aegiguments




379

Shr1 G. S. Instnute of Technology and Science, Indore
Departinent of Management Studies

MBA 4109: RURAL AND SERVICE MARKETING

COLURSE CONTENTS:

o

Rural Marketing Scenavin: Coneept. defimion, supottance. nawse wand scope of rical
murhetne. Problems an Rurel Marketimg Rural Market Stouctwne emoziaphie Frvacumens.
Phssical Enviconment, Socio Environment, Econaruc Enviconment, Palicical Envirenment,
Technologival Envieonment. The Eeonmnic Scenacio in Rucal India, the miral cconomic
strucqurs, rural occupauon patteo and employment streclure, income and cansumption. nual
infrestructery and govermnment polews. searee of <wal finanee. wiganissd and enorganised
scutees of finance.

Rural Coosumer Bchavior and Marketing Strategics. Rural Rharker Scmmentuton,
Tanesiny Sclecnan of Seements, Requerement for Effcctive Scamentalinn, Coveape of
seements.  Positioning.  Developing a Posionng Stratcey Product Stategies. Pricing
Straeeivs. Distribution Stracaics. Piomonon Strancaiss Faceors aficcting conswmer behavior,
chamctenstics and Psvcholons of rural consumer Prodoct. branding, aad packaeine. tepes of
mural channels. seiecton and manacemeat of chaingls. factors intflngncing chanagl deasions.
retathing. ransportaton. wacchousing. wle ol adsernsing. salzs promauan, pubhc.ey, aad
persiaal sclling wb i mank.ers

Kervices Mavketing and Serategic Issues: Service Scetr ol Feoremice Growth, Service
Concept, Churacterisues and Classificiion of Scrvice. Markeuing semiees ¥y Physical
services  Challerges in Senuce Marketme Scpmentatecn,  Differentiation.  Posibiening:
Posicioning of Seovices and Strateeics elated 10 Pos:0oning o senaces,

Magaging Service Quahty awd Pruductvicy: Predect Poce Place. Prenwstimu. Propice
Phvsizal Lvideness and Piocess Vewsians Senige Managentent Pracess: Intlemad, Txternal
and bueractive Mackeome Swgcgiss. Concept. Dimensions and Procese, Senice Chaaliny
Modals (Gromoos and Pagsurtunan) Applicasion ard Litabons, Productivity i Services
Marketing of Produets Componcnts af Makehng Funchions, Fackamng. Pack:ng,, Types of
Matenals for Packimg. Marketing of Szeds. Manure, Fuertilizers. Pesticides, Feeds for Live
Swack, Faming Equipments and Chemizals Role of himevations m mfal markers. Impamance
of ICT i cural. Cooperative Markehng and Ercreence of Orgamecd Rutsiling in niral
markets. Markating of Fimaneial, Hospuzhity, Health, Educational o Professiveal Services.
Macketing for Non-Protit Orpanizations and NGOs. '

TEXT READINGS:

L CSG Rushnuwwlsassalu wnd Laledie Romaknshazn Roal M.ukc!‘ing- Text and Coses

-

Singapore. Pearson Educanon Asia, i bdica o 20100
R ¥. Badh and NV, Bads. Raral Marketine Himalavia Publishing Flonse Munbai, 2002

SUGGESTED READINGS:

l.

1904

-
<

Chucistopher H. Loveloch. Seeviges Markenng, New Daihi. Prentice Hall of Tadia. 3rd Edutwn,

Groarans,  Servsce Aanagement & Madctwog Customer - Mussiicoment in Scrvie

Computstios, ied.  Wilgy
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Shri G. S. Tnstitute of Technology and Science, [ndore
Department of Management Studies

MBA 4100: SUPPLY CHAIN MANAGLEMENT

r——

MAXIMUM MARKS
PERI.OP I"ER CREDI'TS i L : KS L
WEEK THEORY PRACTICAL | TOTAL :

T Tu | €W ° SW | Tu CW EndSem| S%W  End Sem| MARKS :

4 | - . 3 . - 3 Bl - ] - 100

COURSE OBJECTIVE: This course intreduces the voncept ol suppby chitin managernent.
Studeats will 2ain g sourd foundation u il ke ledee necessues o the lield ot supply chasn

management. TWoncludes benefies and imnanonss of k-Business and mtsourcing i SCM
COURSE OUTCOMES:
Al the «nd of the semester, the shudens will be able to:

| Understand the impoitant role, decision makuig, and drivers of supply chain managenwat in

modem busingss ¢onles:

T ool wed assess the aeed & choizes of distributivn chanséls, forceasting models. and

revers lomstics

-’

- Evalugte aad apply i oos oF supply and deeais ringement. Jevel of product aaclabe Jny

and planting fur cutsoursing in supply ¢hain.
4. Understand the applicaians of the fundamentals. issues. and jemediat mcasunes in wlail SCM
COLRSE ASSESSMENT: Stwzlents will he assessed an the basis of folluwing:

Stodents il be assesscd on-
a Cuntinuous assessiient an the fona of Lwe mid-teem tosts, 2lass adendance- cegulanty, yuiz,
and ussignmentsipresentations {30%)

b An end-tenn Theory examsaaton ¢ 7%
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MBA 4100: SLUPPLY CHAIN MANAGEMENT

COURSE CONTENTS

2

h

. Introduction: hupotance of Sepplh Chaen Morceement (SCMY Debmibone of SCM.

Dreciston Phases in supply ¢ham. Plocess yicw of a supply chaun, Mature and Seope of SCM.,
Evolotion ol SCM, Acheeving strategie fit, Supply <haun devess, Measures for SCM
performance, Balanced Scorevard, Concept of Efficient and Responsive supply chawn, Faclors
far selechen of degice of responsivenuss and etficicney

 SCM Matrices & Design of SUM network. Supply Cham Network Design, The Prablem of

Svtwerk Configurations. [nteprated Supply Chawm Planning. Supply Cham Netwark Thsign
Process. Desten of Channel of Distributions, Functiens of Distnbution Chanaels. Tvpes of
Deztribwiien Clisinels, The Maximal Flow Prablem apd Product Mix Model Demand
Management and Custorner Service: Demand Forecasting, Role of Folrecasting in Supply
Chanp. Coporate Phmning Forscastie and Replenishment (CPFR). Reverse supply chain:
henghies, forms of noverse SC, waplementation steps

- Production Planning in Supply Chain: Spgregste Planning Staategics, Planning Supply and

Consancd in o supply claon. Planning for eptimal level of Praduet Avalabili. . Quisvucciyg;
Cntena, Imporranes and Jusdations. ScurengSeurce Managemant, Sclectuon of suurcss.
Inventory Compongnts, Mcthods for eptinaum imentory

- Coordination and I'5in SCM: Supply Coordenativn. Obstacles 1o Coordinanon nr & Supply

Clim, Bulls hap streer aml its remathal mceseres, Aanagenal Levess o Ash.e o Coordmation
within o supply chain, Bulding Steaeyc Partaceship and Trust within an Entciprise Ruseosce
Plannimg Sestoms.

» Retail SCM: Intreduction. Ruetail supply ¢hamn, difference sath manutactunng supply chan,
seape. clements, merchiandise monagement processes. and stategie view of Retal SCM,
Rerd pradust hie cycle managenwen. Retal] distribution and replenishment. Retasl supplive
relanionship management. Retal CRM. Caotceory 2nd Fonmat specific retan] SUM jssues.

TEXT READINGS:

!
?
b
|

"

.~
Al

Sunil Chopra and Meindl, Supply Cham Managzmenl. Pearson Pubhication, 6th ed.. 2014
Jdanat Shah. Supply Cliain Manseenwenl. Pearson Puaiication, 21014,
LUGHESTED REALDINGS:

4

Raesh Ray Supply Charn Management for Retadmg, Tata MeGraw Thil, New Delhi, 2019,

2. David Siimchy Lovi. Pilip Kammgks Designmg asd Managme the Supply Chain, Concept.

Stratepies and case studies Tata MeGraw: Thll, 2007

B. 8. Shay, Supply Cham Managemeny, New Delhy, Wheler. 1994
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Shri (. 8. Institute of Technology and Science, Indore
Departiment of Management Studics

MBA 4106: INTERNATTONAL MARKETING

PERIOD PER T MAXIMIM MARKS
CREDITS .
wEEK | T MHIEOQRY PRACTICAL | TOTAL °
TP Tu [ €W SW | Te | €W EadSem| SW  [End Sem| MARKS
4 I - - 3 - - M * -‘.0 . - |m
COURSE OBJECTIVE:

Thae objective of this ceurse is to help e scadent 10 gain an understanding of congeprs ol
Intzomanonal Macketing, Lypes of intematinnal markets. domand and supply position in intematianal

markets. mpen-ex pont dacumeataton. paiicics and procedurss of funcign trade

COURSE ASSESSMENT:

Stadents will be assessed an the basis of follewing,

Theory paper.

(13 Cnd Scmester Eyxam: T Marks

{(2)Continuons asszssmeat 3 Maks {Two imid-erm wsts. 20 Madks. Assinmenls and reeulanty:
0N Maiksh
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Shri G. S. [nstitute of Technology and Science, Indore
Department of Management Studies

MBA 4106: INTERNATIONAL VIARKETING

COURSE OBJECTIYVE:

Internatienal Marcketing: Basis of Internationat Trade, Theones of Intemabional Trude
Absolute Advantage, Comparstive Advanlge and Factor Endowancnt Theon} Diftescnce

betw 22n Domeste, ntemanonal. Multimatianat, Globat Markets, EPRG Frame Work

. Scanning of International Favivenment: Social. Pelitical. Legal. Econome. Facturs

Affectine Imematonal Trade, Mudieds of Entoy, Trpes of Regrenad Agicemients. Rale of
IME and WTO in Taternauonal "lmade

Export Documentation and Procedures and Tnstitutional Suppont for Expoart Promotiva i
India. Product: Identifinng New Products. fatermatona) Product Planning. Peodnct Tasien
Strategy. Praduct Eliminotion, Adoption and Diffusion of New Products, Branding Strateuies.
Pricing Strategies: Factors Affectmg Inwmationad Prices, Methods ol Pricing. Pricing an
[nternabonal Preduct. Transler Priciap, Fxchange Rates and i1z Tmpazt on Pneng, High Sca
Pacing Distsibuoon Svsiem for Tntemacionad Markels: Direct and Jedneet Cranasls Factass
Afiecting Iatemnational  Chaunel, International  Chanael Manwsement, Wiwlesaling  and
Retailing

Promoting Praducts / Services in Overseas Markets: Poispectives of Interestional
Advemsing. Sandocdicanon s Lacalization. Global Media Decssions Glooal Advuelising

Regulatiens. industry Self-Regulation.

TEXT READINGS:

W

Siddiym, temacional Marketing, Wilc:

Rujogopal. Intemational Markefing. vikas pnblishing house

W. ). Keegan, Glabal Macketing Management, New Della, PHI. Sth Editian, 1997

Sack Onkvisit and Joho ] Shav . Intcenacianal Mackctiug Aaaly 515 and Stratcgies, Nuw Dol
PHI, 159%

SUGGESTED REABINGS:

1.
3

LR

¢ zankota. Intematianal Business, Sed. Wilvy
MR Czmkotaand 1 A Ronkainer. Imeisational markeang, Fortwortl, Drreden 1408,
5.0 Poeliveada, Inkemational Markeimg. New Ielhe Premsice Hall ab Indes §24S

5%
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Sht G S, Institute of Technology and Science, [ndore
Department of Management Studies

MB__ : INDUSTRIAL MARKETING
. MAXIMUM MARKS 1
! PE’:‘P“ PER CREBITS [ — ' : '
- VEEK IHEORY PRACTICAL | TOTAL
T [T | Tu JCW I SW | Tu | W EndSem| SW [knd Sem| MARKS
4 | - . 3 : . T I - - 100

COURSEOBJECTIVE:

The olyective of this course is1a cxpesz the student o various aspects of Industnal Mackehng und
develep abilings in Industnal inarketing

COURSE ASSESSYIENT:

Studenes will be wssessed an e basig of follown [

Thenn aper.

(11 FEnd Senester Exam, T N urks

{2)Continuous assessment. 30 Magks 1 Two aud-<team leals 20 Marks, Assivnments and regulanis:
It Marks)

&0
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Shri Gi S Institute of Technology and Science, indorc
Department of Management Studies

MB : INDUSTRIAL MARKETING

COI'RSE CONTENTS:

12

“n
;

The Nature and Concepts of Industriat Marketing, Indusirial verses Conswner
Madketing. Econumics of  Industrial  Demand  Resellers Marketing  Orgamzaional
Custornc1s, Govemmental  Agencies,  Institutions. Classifving  Indostrial  Products,
Charactenistics uf Qrganizational Procunment

Indostrial Marketing Envivonment. Simiegies far Mamaging the Mdustenal Alarketing
Fnvirommwnt  Organrzational Buying and Buscr Belawour: {encepls and Models of
Organizationzl Beying Behaviowr.

Imterpersonal Dynamics of Industrial Buyinyg Dchaviour, Buying Center Involyement and
Inteaction Pactems, Joint Decision Making, Conflict and Resodution in Joint Dezision
Making, the Busing Commtuee, Supplicr Choice and Yaluation.

The Strategic Planning Process i ndwsiual Marketing Industmal Market Scgricntation,
Selection of Svaments. Rasis for Sepmenting lndustral Marets, Roguirement for Cflecon ¢
Samenkition. Taret Markeorg and Pasiiusn..

Formulating Channel Strategies: Marketing Clianuel Padticipaals, Plasical Disinbutivzn
and Costamer Bcrvice, Formuetaomg the Markeling Comarumennan Personal Sz lline,
Advenising, Salus Promotion amd Publicity Bosimesz Pocig. Poce Dotcimmiints. Poging
rJl.'-.'v)Inn_\

TEXT READINGS:

Cherunilam & Francis, Industnal Maskcuny, Himalay Publishug Souse, 231 |

Robert R.Reuder, Edward G Buery, and Beuy 1§ Reedur. [udusenal Marketnge. Analvas.
Planniag and Control. New Delhi, PRI, Zad Fdimon, 1998,

Krishna K. Havldar, Industcial Marketing, Now Dalla, Tata MeGraw Hill, 2002

SUGGESTED READINGS:

Michasl H Mamis Industoan and Organizanamat Marketng New Vark, Mecmsdlion,
Inet Badiven, 1992

]



Shri (3. S, Institute of Techaalogy and Science, Indore
Depariment of Management Studias

NMBA 4304: INTERNATIONAL FINANCE

) MAXIMUM MARKS
PERIOD PER CREDITS . =
WEEK THEORY PRACTICAL | TOTAL
e ot |[Cw Il SW | Tu | €W EndSem| SW  End Sem| MARKS
1| - : 3 - - i WM., -] - 140

COURSE OBJECTIVE: The abjuctve of Uis conrse 18 to pravide a famewark of the Working of
Intemational Frranead Insedations. Mones Magkets, Exehange Transactiens and Capical Markets

COURSE QUTCOMES Atz end of e course, the student will e ahle to:

I LCoderstand 1oraign ¢xehanpe market and exchanue e,

2. Beecming arbitragy oppodunitics in intematianal financial macket.

3. Understoodd issags pedaintug o multmational fancing and  myvestment
tlecistons

b Gan knowledge aboul foreign exchanee expogarcs of Hims and hedging
teehnigues © manage it

3. Gain knowledge avoot structure and role of 1IMF and wurld bank.

COURSE ASSESSMFENT:

Stedents wibd g assezsed on the basis ol ol g

Theary paper:

(1} Ead Semester Bxam: 70 Maiks

{2)Continuons assessment 3 Marks (Twe mid-term rests. 20 Marks. Assignmenms and regulancy”
EN Marks)

&2
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Shri (5. 5. Institute of Technology and Science, Ihdore
Department of Management Studies

MBA 4304: INTERNATIONAL FINANCE
COURSE CONTENTS:

t. Imternational Financial management: an uorview. imtemational fmangial  panacemem.
metivations ter intemational finance Theanss ol leragn crebiangs rale movement and inteonatienal
pant. conditions -purchasing power parity, intemanonal fisher effect. Trade theodes and barters W
{ree wade. Balance uf Paymént Accounting

2 The Foreign Fxchange markets and Rate Determinants Tyvpes of fransactions. uxchange saig
quotation. Tvpes of arbiemgg, structural wedels of exchange rate detenminaien, . spot smarket and
fornard masket - fonvard premiims and discowns. bid « ash spread, interest achyiragy.

3. Management nf Foreign Exchange Risk: Tronslation exjosuze - funguonal wersus reparting
curcency. companson af four translation methodls. trsaction exposure, ecanomie ¢xpesure, fervacd
cxchange contracts and their quaatetative execution from exporler and smportees perspective.

4. Finzncis] Management of the Mubkinalional Firm. Capial Steucture of the Mulomational Firm -
derermining capital structure companends, cost of capital for MNCy wfs demestic firms, Iz matisnal
project appratsal. exchange ot o8y & cest ol capital. interational poinl ventures, a e s of NPY
agpact perspective of ca<h flew anahsis Tatler oF Cousdit aml i tpes

S. Internutiona! Financing: Conatry Rigk, Intermational Project Fivancing, |MF, Word Bank. eure
currency markets. imtemationad honds andnhets. extemal commercizl borrow:ngs, advantages of cure
issucs GDRs and ADRs Exper Fingacine

TEXT READINGS:

. JecvamandanamC.. Foetiun Exchange and Risk Management, Suitanchand & Sung. New Delln
2, Apte, PG Ieational Financizl Management 3% editian, "L Masgraw Hill 2009

3. Madura intemational Financial management 1 edinon , Cenpage Leaming. 2004

4. Shapsro, Multmational Financial Management, 8" oditine, 8ed Wiley India, 2000

SLGGESTED READINGS:

1. Eun &, Rosmk Intemational Financial Masegenzat 4™ cdition, Tatahacgraw Hell . 201)
2. Clark, Internanonal Fspaneial mastaeeimen. 2™ edition, Cengape Learmng, 20108

a3



Shri G. S. Institwe of Technology und Scicnce, Indore

Department of Manageiment Studics

MBA 4305: CORPORATE STRUCTURFE, FINANCING

PERIOD PER I MAXIVILUM MARKS
CREDITS - - .
WEEK . TIIEGRY PRACTICAL | TOTAL
T | P To CW | SW | Tu CW  End Sem| SW End Sem! MARKS
4| - - 3 . - 3 | T

COURSE OBJECTIVE: The chyectives we 10 facus the stdent avtention on  acious aspects af
finaacial decision siaking, and to hetp him develop skills af znnead enalysis, thinking arnl

svnthesis
m the process nf deciston making,

COURSE OUTCOMES: At 1l cad of the course. the stucdenm will be able zo.

1 Analyze the financial statement of companics

= Analyze the impact of vanmous woraile Jestruclunng techniques
Desizn and develop comorate financing pelicy and siratepy

L Desim. dsvelop and evaluare investiments pelicy

COURSE ASSFESSMENT:

Studunts wilk ¢ assessed o the basiz of firllow ing.
Thears naper,

{4 Tnd Sernester Exam: 71 Marks

fZfContnucas assessmant 30 Marks (Two med-lerm (ests 20 Marks, Assinments and resulants
[4 Maiks}

69




327

Shiri G, S, Tustitute of Technology and Science, indore
Department of Management Studies

MBA 43053: CORPORATE STRUCTURE FINANCING

COURSE CONTENTS:

-

Financial S1alcment Apalysis: Baance sheer ingome ssatemenl. statement of chanaes, maqo
analy sis. Leverages. cost valume pmfit analvsis

Valuution Concepls and Investment: Risk retumm analysis (capad assels prcing madgl),
camid budgeting. capital ratonemg decsions. ¢ast of capital. valuation of fuads, capial
struciure Ltheones. stratemes and diodead pohiies

YWorking Capital Decisions and Long Term Finanetng Becisions' Cach, receivables,
smventory strategics. Credit Policy Decisions, shangs, debenturcs, wanams. odebits. dease and
Inre puichast decisions Joverage bay outs, secunozation and snibal pubhic wite.

Carparate Restructoring Strategies. Mergers. acqoisitions and amalgamatians, taksavers
md reverse merper shategics. Yalualivn of Mergers. Molaves and benetits at'mieigers

5. Casesand there stuchvs
TEXT READINGS:
1. [M.Pandey, “Financal Management™ Rth Edison, Viuas Publicarions. 2001,
2. Ashwudi Damsoduran. “Cerporate Finanee™, Tate MeGrass Hill, New Delhi, 2000

SUGGFSTED READINGS:

Westan, Cheng. Hoag ™ Merger restrectunng and Compurate Control™’, PHY Pablicatian 2010

2. Van Home, “Fiancial Manacement and Pohcies™. PIL Publications 2011

bS
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Shri G S, Institute of Technology and Science, Indore
Department of Management Studies

MBA 4306: BANKING AND INSURANCE

PERIOD PER e T MAXIMUM MARKS
WEER CREDITS ) —
A THEORY PRACTICAL | TOTAL
T P Tu CW | SW | Tu | CW [End Sem| SW  [End Semi! MARKS
4 . - } k) A ; ! 0 : T

COURSE ORJECTIVE: The objectives of thiz conzse are o eaplain ro 1he studesne vpsratens of
uptoming msurance and baking scetor. statutory reCuitemients ang enderstandmg of Ganancial

wviconenentand aarket wowdach they operale

COURSE OLTCOMES: AL the cud of 14 cousse. the student will be ahle to-

I onnfy and classity the vaious hankmre and Gounceal nsk as well s the

princples of wsurance

"a

Gam hnosdedze abeul magos 1 per o insuranee produt b water Gl rent
B pes OF insurance negds

3 Understand Indiy banking structure and vadous &pes of modern hanking,
SOTVICT3

1. Understad the concept of assets labihoe sanagement 1o Bagk g secsor

COURSE ASSESSMENT:
Stodents will be asgessed on the basis of following:

‘theon paper:

(L} Eact Semesicr Exaun 0 Mlarks

(2 ontinuous assessmeat 30 Marks (Two mud-tein ess: 20 Marks, Assiznments and regulanty
14) Marks)

&b
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Shri G 5. [nstitute of Technology and Science, Indore
Department of Managerment Studies

MBA 4306: BANKING AND INSURANCE.

{0V RSE. CONTENTS:

1 Risk and Insurance Definng nisk, concept and significance of msurance. classfieation of
msuranee = hfe and non life, general praciples of insurance, inserance application and Acceptance
procedire. insufancg erminalogy

 Lite and general Insurance: Pnniples. producis lenn imsurangs endos nient. insumnsy, pensiuns,
anewnes. clam management. analysie of balance sheee af WG msuiance, Prmaples, products Gire.
manns mator vecles, public bability, taird pamy wsurance. miscellancous- medi-clain and heahh
coheics. groop insurance. burglary insurance. analveis of buknnee sheel of a weneral msumnee
COTEELNY.

3. IRDA: Functions and impottance, recent devclopnients in insurance. preminm payment lapse and

revival. premium calewations. cuncept of manadiy tables. aesiyoment, wvmination, foans, sumenders.
fenecli=are. neinsurance. under nting.

4. Overview of Rapking lndusivy: Bank s Stwciure in luda- BBL eommurcial. mirel and u
opemlive banks thew rale aonl sigmbBicance. capital adeyuacy awonns SLR. CRR, CAR. Commeraia,
banks balance sheet and income stalement, crsdit, liquidity. mankes. apgrananal, interest rate,
sohveney. ALM by banks classification uf assets, pop analysis Asset Rocunsiraceon Conpany.

3. Recent development BIS 1s cole wed impomaces, i vesal kamking, s-bankimg, suubile hatku,
BASLL [, 2 aeud J nonns

TEXT READINGS:
1. LCSIBanking and Insuranes Law &Practices, Yasxmann's Publication. 201 |
2. Rzjda.Pnnciples of Risk Muavement and Inswravce. Pearsan Publizauon, 2)ix)
3.V lyenger Introduction ta Banking. Cxecl Bocks. 2004

SUGGESTED READINGS:

i. I[B . Bank Financial Management . Macmillan Puhhsher, 20m7
2. Hull-Risk Minasemeat and Fingneial nstitutions. Pearson Pebliciaon. 267

4

a?
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Shri G S, Institute of Technology and Science. Indore
Mepariment of Munagement Studies

MB . : FINANCIAL MODELLING USING EXCEL
PERIODPER | , MAXIMI.M MARKS
huiuid CREDITS
WEEK THEORY PRACTICAL | TOTAL
T P | Tu | CW [ SW [ Ta | CW EndSem| SW  [Ead Sem| MARKS
1] . . 3 - : H 0| - : 100

COURSE OBJECTIVE: Maod:lmny techmguses for accurate financial forecasting ace nsed 1 many
arcas of fmwce, such as denwanses, valuation, project evahsatzen deal srucienng. and portfolio
Maciagenent and the like In fhe ¢course, the parhicipants will leam gie mocel Budding skills required
W bwld pawerfid models in finance with 3w help of exsel There ane many features of model
bwiding that e commuon irrespeetive of the final model that one intends 1o hwld T the cooree gt
will also emplusize 09 the afferent model buildine skills that vne should have irresdechve of the
final usc that ¢ie is eoing 10 make of it.

COURSF ASSESSMENT:

Students will by 25sesed un the basis of sl ing
Theory paper.

(1) Exd Semcster Exame TN Marks

i0Cortimuens asscssmens 3 Marks (Two mid-temy tegss 20 Makss, Assagnninznls and regitants
L0 Narks)

RA




Shri G. S. Institute of Technology and Scicnce, Indore
Departiment of Management Studics

MB : FINANCIAL MODELING USING EXCEL.

COURSE CONTENTS:

{. Understanding featores of excel huoductun to modeling, ingsoduction 10 exgel. database

functions in exeel, creating charts. using forms and control teolbox, understanding finanse
functions prosent i exeel, creating dyoamic madels

2. Sensitivity anatysis using Excel Scunano manager. other seasiinny analysis fawncs, goal
sueh duta table coloulatinn fior nsk and ceture, simulation using eaceb. statisticat drsmbutions,

vandom musmber veneration that follow a pasticular distobution, duildine models in Haanee
ning simuylation

3. Eacel in Accounting: Preparing common $iz¢ stalements directls fum trial batange.

farccasting financial staiements wsing exegl. wahvong Gaancial Sivemcots by using,
spreadshect modg)

4. Exccl in Praject Appraisal and Valuatien deteremanng project viahihts, el anadvsis in

praject apprmsal, simglavon ino pregest apprasal, detenmaation of value Jrives, DCY
valuation. risk ataly ses w waluation

% Ex<el in Portfolio Theory: Dotconmane cfficient panfolio, ¢rcatine dynamie partfclios.
pertfolie insurance. fixed income partfolio management using ¢seel
TEXNT READINGS:

1. Inshikes Bhattacharya “Total Management by Rmios”, 1% edition. Sae i’ublncatmn: 201
3. R.L .Gupla, ¥ K Gapta, “Principles uof Acconntancy™, 1™ edntica. Sultn Chand & Sons. 2008

SLUGGESTED REAMNCS:
I PMchan Rao. “Mureers Acquisition of Corapativs™ 3" edivon, NEEP amd DEEP
Publicathions. 2008

I, Punithvaly Pumdaion, “Seconty Analysiz aod Purdfelic Managzment™.2™ odition, Vikas
Pubk:sling House, 2010

4o



37

Shoi G. S, Instetute 6T Techinology and Science, Indore
Department of Management Studics

MB_ :MERGERS AND ACQUISITION
: —
: . MAXIVMIUM MARKS
PERIODPER 1 punere L <
| WEER : . THEORY PRACTICAL | TOTAL
TP Tu [ €W | SW | Tu [ eW  EndSen| SW  End Sem| MARKS
| . I : - o | om | - 100

COURSE OBJECTIVES: This cowse sxplunes the use of mergers ard acquisitivas n CNECEDnY
drategivs of opreating businesses, nceeasing the value uf these eneqings and steengsthouny their
ahalitiea to compete in a world of rapidly changime ceeremic znd teshaulogical dynamrcs. To inter-

bnk the subject ot finance with the magor sirateaic deeisians of a proactive busmsss finn

COURSE ASSESSMENT:
Students will be assessed on thy Dasas ol follywing:

Theors paper
(13 1nd Semester Exam: 70 Marks

1Z)Continuons assessment 33 Marks (Two mud-tea wsts 2 Marks, Assignments and reaulant:
L Mearks)

70
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Shni (¢, S. Tnstitute of chh'nology and Scicnee, lndore
Department of Management Studics

MB : MERGERS AND ACQUISITION

COL RSE CONTENTS:

I. Husiness Alliances: [ntroduction and Lypes: Merger. auyuisition. 1ahensgr. acqmsHIQus Lersus
eren figld mostment and "hrowndield”, stategic choics of wvpr of basmess alliance and its
OMVETL W

2. Merger and Acquisition and Take-over: Factors and drivers. definng and sclecting fargct.
pocing the compitihive bid for aake-ursr. negohanon o3 murnzer. acqisiien and tzkg-over.
CODU’BI’.(II’IB_

3. Tmplementatian nf Mevger and Acquisition: Manauine post-meragrssucs. leealings ipvulved m
merger. acquisiion and taks-gves. cthical issnes of wenger il vke-over

4. Taxes and Accounting for Mevgers and Acquisition: Fiaanene the mereers and takeaver
corporale Restometunng,. divestment and abandownent.

5. Stack Market linplications of Merger and Acquisitions; Thu futun: af myrger and acqinsion.
A cases i meon wd aequisimion el sding detaulad anals - <

TEXT READINGS:

. Wesion, ).B. K.S. Chung and JA. S “Tehentos, wsthiuciunng, and comporite covemansg™
Prestscs Uzl Uppee Saddle Raver, ™ 3. 2008

2. Sehast, CAL EE Shea and Beck ™ Acqiusihons, niciucrs. safes, Suvouts & kkeevers”
Prenowe Hall. Baramus, N J 2017

SUGCLSTED READINGS:;
I. Shea CE. ‘Acéll.llring and divesting business”. McGraw -1, Now Yok, 1999

2. Haspeslaga. P C.and DB Jemison "Managing scywsilions cieaung value through comporate
renewal”. Five Press, New York. 2004

) |



Shoi G S, Institute of Technology and Science, Indore
Department of Management Studics

MBA 4504: COMPENSATION AND REWARD MANAGEMENT

MAXIVMUNM MARKS
PERIOD PER L s

: CREDITS .
WEFK THEORY PRACTICAL

TOTAL
T | P! Tu [CW] SW [ Tu | €W EndSem| SW |End Semt MARKS

3 | - - 3 : . 30 ;W - - 100

COURSE OBIECTIVE: The objective of this caunse is wo familianze students wich rhe drvnamacs of
witgte and svane administeation, relevant and applicable acts and cument rends tn dad:n

COURSE QUTCOMES Authe complet:on of this conrse. the students wall be able 1o

U Define the abjuctives, matheds and Ewtors affestine wape and salansy sdmimistratier
- mzeneyvg plius and enmplesee beochs

2 Psplain the diffieeem wctons ad suh sections of Prsalont Fung Aer 1957 ud
Maymunt of Bonus Act, 1963,

o

Euplain the diffezent secticos and sub seclions of Murmum waies Act 1545 and
Pavament of waues Act 136

4. Differentigte between ccmpensation plans fin JiNoeent nreamzational levgls awd
prepare saonple plan for the same. .

COURSE ASSESSMENT:

Suidcnts wall by assessed an the basis af following.
Theory paper

(1) End Scinester Exam, 70 Marks

(2) Comtinuous asscssment 30 Manks (Twa mid-teenn wsts 20 Maks, Assighiments, Quiz, and
resularile 14 Marks)

4

72



97

Shri G S, Institute of Technotogy and Science, Indore
Department of Management Studies

¥IBA 4504: COMPENSATION AND REWARD MANAGEMENT

COURSE CONTENTS:

1. Wage and Sulary Administration: Dofinswen & Goals of Wage and Salasy Admmistratiom, fob
Evaluation, Wage aml Salary SurvevstMcthods. Advanages), Time and Picce Rawe. Medt pay Vs,
Skul based pay. Factors affecting svave

1.1ncentive Plans and Empluyee Benefits: Individual awd Grenp incentine plans, Peaduactivisy Gane
sharmg plans. Prolic Sharing Pluns. Non - Financial aed Financial vizeennes, Cost- 1o -Campan
(CTC). Supplementsd Pay. Insurince & Retizement benefics, Fimplosces scevive benefits, 1:50Ps,
Flexible benefits and Beaehit Susvers.

J.Provident Fund Act 1952 &Payment ol Bonus Act, 1963: Definiteons. Pratechgn of
Compalgory Deposits. Provisions Regarding Repayvmuent. Reshts of Nominee, Tower to Make
Ixducticns. Pavment of Bonus Ace, 1965 - Introdscln. Objective, Applicabiline. Elieibiline, Mode
and " of Pasmgat, Olfences and Penaltes S21 O Set OIF

A Mintmom wages Act 1948 & Paymend of wages Act 1936- Ddintions. Minmm Races of
Wagss. Fixing & Taymunt of Mimmum Raes o Wages, Advisory Board, Committees, Fixing Haurs
Of Waosking Day. Registzes And Records Pavment OF Wages Act 1936- Responsibobins & Time nf
Pavinent of Wages. Fination OF Woge-Pereds. . Dedusnions. Fines, Maintenangs CH Ruzstees A

Reocids, Jaspociers, Polves

S.hesigning Compensation for Chief Exceunvos, somor managere. knowledus warke s e, w:d
Currznt Trends m Compensation and Reward Mavagement {Tase Studics

TEXT READINGS; Lutest Edition
b. Cumpensation Management- pak Kumar Bhattachacyva, Oxford Press

L. Compensitivn Manigement- 1Bhatia Kanchae, Himalaya Publistung Hense

SUGGESTED READINGS: Latest Edilion

1. Compensationl  whilkovich Newman, Venhatacanam. TataMeGraw - 11 Educaton, 2009

2, Ko HLL. Practicoi Guide to Emplos ve's Compensation Acs and fofes. Shant Law Huouwse

73



Shr G, S, Institute o echnology and Science, Indore
Department of Management Studics

MBA 4505: HR STRATEGILES AND AUDIT

T | MAXIMUM MARKS

CREDITS _ . _
WEEK . THEORY PRACTICAL | o0
RELABTREE | SW [ Te [ €W [EudSem| SW  |End Sem| MARKS

s | - - 3 0 [0 T 0 I_ Y]
1 R S

COURSE OBJECTIVE: Thie nhjzetrve of the course 1§ 1o acquint

and Awdit processes and ta offier msight: mea formulacon mxd
Audic

shidcnts with HR Strategues
development of HR St-ategacs wd

COURSEQUTCOMES:
Al the camplerien of thes courss. the students il be able to

I Cxplan the meaning, need and process of seracegic decision makuny

?

¢ Deseribe the srmtepivc appsoach, tmplementation and evaluation of strmte "y
- Explain e coacepl. nhjective, serpuand evalwation nfHRD aeli)

+. Defing imponance and appheusion of CHCTAPACE cullue jud desenbe SHIM
campetenacs, . :

COURSE ASSESSMENT;

Studenits will be assessed o the bagis of fallow ing
Theoiv paper:

(17 End Semester Examn: Tor Marks

(2Y{antirious assessment: A0 Marks (Twa smad-lemr tesis: 20 Marks,

Assignnents. Qruz, o
ecenloriiy 10 Marks) :

4

71
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Shoi G. S Institute of Technology and Science, Indore
Department of Management Studies

MBA 1505; IR STRATEGIES AND AUDIT

COURSE CONTENTS:

I Meaning, Need and Process of Strategic Management- Business Policy: ©oparae Planmng
and Suatepe Management. Strategic Deersion-Making Procusses - Rational- Analstecal. ntwstive-

Emaoncnal, Political - Behavior!: Univesalistic. Contineency and Conﬁgmmloml Appruaches 10
SHRAM]

LNwmepic Approach (o HRM, Intearaone HR Strategwe wath Corporate and Functenai

Strategies. Strategic ¢howes for Large Seale Mid Scalv and Smal' Seale Qrganizations.
Iemarounds Managemcnt- Basics and Types.

S.Steategy Iplementalion wnd Evaluation. Implemontaton Mocess. Rescuece Allacation.
Organuzaticnal Tmplemeataton. Plan and Pobcy Implementation: Leadziship [mplemeatation.
implementing Strategy i Intsinational Settng: Control and Evaluation Process. Motwation
kvaluate: Creena tor Evaluaoon. Measirmg and Feedback: Fryaluation and Correclive Actian.

L HRD Audit: Concept. Objectives, hnpoitines & Scope of IR Audst. Desigaing JIRD Audu
Muces:, Mdumetens to be Audited Mohadoiven and Lamtations HRI} Agdit listrumenis-
bsulisidual & Group huterviews, Observanon Audilt Resalts, Preventns ana € arrcerivg Actess.
Rl i Buziness Lnprovement:

SHRD Styles aml Colture  OC TAPACE Callnee-hnpostance and Applicatiaa m SHRM
Competencies of HR Prefesstonal s o SHRM Scemano. Meths and Realines of HRD.
Bonchimathisie  Policy imd Proogas

TEXT READINGS: Eatest Kdition

[. T.V Rau -HRD Audit. 20134, SAGE Pubhicanans ndia Pyvr 1ad

2. Patra Ramakanta -Strategee Human Resource Management & OB, Hemalaya Publishing House
SUGGESTED READINGS: Latest Editinn

1. Dessler, Gany, Varkkey, Byw. Fundauscutzls of FIRM, Prarsan - Prentize Hall. Tnda.
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St G. S, Institite of T€TTnotogy and Scicnee, Indore
Department of Management Studies

MBA 4506: LABOUR LEGISLATIONS

. MAXIM M MARKS
Tk s [OT e
T P

Tu CW  sw | Tu | CW EndSem| SW [Ead Scm| MARKS

-53-|.3o|'m 100

COURSE OBIECTIVE: The objectise of this course 1s i help the scudent gam en understandiag of
e necd and wetheds of Labar Laws and e leam the salicnl featerss of Yabour 1w s in India

COURSE QUTCOMES.

At the completon of this coorse. the students will be able to:

1

La

Demonstrate an undrstanding of lasour resulations m adia and examinge 1he
issues reiated 1@ lndustrial Dissores Aer 947 wath rases.

Desenbe the vuncepts of ' meat of Gratity Act. 1972 and dlusteare U narms
tor welfare of vonteact labow. payment of wages and penalties eleted to
Contract Lal:or (Regutation and Abolinen) Act

Explan the richils and daties of an apprentee ard diksuss s per Appronnces
At ivod

Recopnize the aspucts of Equa. emunecations Act, 1976 aad Wenuits the noed

of employmenl exchanges and the vacancics listed in them

COURSE ASSESSMENT:
Studems will be agsessed o the basis of follawing:

Theory papsr

(1) End S¢mester Exam: 70 Marks

(2) Continuous assessmeit: 30 Marks (Two suideenn 1osess 70 Marks Azsipanicnis, Qmz, and

rcglll:il‘l"' I \1<1:|’k°.:'

4
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Shri G. 8. [nstitute of Téchnology and Science, Indore
Department of Management Studics

MBA 4506: LABOUR LEGISLATIONS

COURSE CONTFNTS;

L Intraduction 1¢ labour iaws ard Industrial Dispates Act, |97 Objectives. Backiround.
vicamng and Applicaion of Ezbaur Laws. Object and Signiticancs of Industrial Disputes AcL 1947
Defimtions of Industry, Workmen. Layolt, Rutrenchment. Strikes and Luckouts, Typug uf strikes.
Penaltics, {ase Studses.

2. Payment of Gratwity Act, 1472 Objactive . Application of the Act. Defimtiona of vplove.
Conunuans senice. Reursmunt. Superanneativn, Wages, Amount and 1ime of pavment ol gratsity.
Facfeiture ot gratuity, Case Swidics.

Y. Contract Labor (Repulntion and Abafition): Scopz aml application, Definitiens of Camret
tabour, Contractor, Pronewpal emplover, Waorkmen: Welfaie and health of contract latvur, Favrgnt of
wages. Penalties. Case Studigs,

4. Apprentices Aa, 1961 Ohcet amd Scupe  Apprannee, Approviee training, Oblraziions of
empiosers. Qblgacens of apprzanges. Pavient. Conduct and iseiphne. Peaclties, Case Shadics.,

3. Equal Remwneérations Aet, 1976 Object and scepe, Definmices of Appmopnate Gon il
Remuncratien. Same work or Wark of smalan natare; Duty of eimplayer, Reciuitment, Penaltes, Case
Siudies The Esplovment Exchange Act. 193¢, Objective, Cmplinmeat cxchanee, Nohificaticn of
vacancics, Penal provisions. Case Studhes

FEXT READINGS:

I, 5.C. Shivvastava, Indusenial Relations and Labour Laws, Now Delli, Vikas Publishing FHouse,
2007

2. R C. Chawiaand K.C. Garp, Industsial Law. Laukiana, Kalvani Publishers, 1993
3. P.[. Malik, The Industrial Law, Fastern Baok Ca . 1966,
SUGGESTED READINGS:

I. P Subha Rac. Exscrtials of Human Resource Management aad Wdusiral Belanons, Hiralasa

Publishing Pbrsse, 2nL(, ’

2, J K. Bargya. Wdvsirizl Lav,, New Delhi. Galuutia Poblishing {72 2400
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Shri G. 8. Tnstilute o clogy and Science, Indore
Departiment of Management Studies

MBA___: BUSINESS PROCESS TRANSFORMA'TION

PERIOD PER B MAXTMUM MARKS

CREDITS
WEEK J THEORY PRACTICAL

TOTAL
To i CW | SW | Tu | €W EndSem| SW |End Sem| MARKS
|

LS Tl

3 } B T 0 i i 100

COURSE OBJECTIVES: The objective of the course is 10 smdy huswiess transformation through

manag iy people with special cinphasis orinnevation, i, tam kneding, TOM and BPR

COURSE QUTCOMES. At the cempledian of this covtse. the students will b2 able 1.

I Vndersand the basics af mnosatian, erautivity and prebicm solumg leeaniques
2o Lxplan che eam dinlding pocess, conflictmanags meat and s ork o
3 [uateate TQM implemcatation process and discuss the basic 13R ssees in TOM

4 Ddentify the noed of busieess process reenzineenng and discuss the theores ot

Cliomee

COURSE ASSESSMENT: Students wiil be assessed on the basis of followsng:
Theary paper

(L} End Semester Exam: 70 Marks

(2KConbowous assessmzat 30 Marks (Two mid-twmm restss 20 Marks, Assiguments and regulanty:
10 hadks)

7R



Shri G. 8. Institute of Technology and Science, Indore
Department of Management Studies

MBA_: BUSINESS PROCESS TRANSFORMATION

COURSE CONTENTS:

I Jonovation and Creatvity: Theones. Managing People Side of nmovatien. Resisianes To
wnovation, The Creative  Pracess, Cieative  Technigques of  Problen Svhang, Learting

Organizstions{Architccturel,  Knowledge  Management . Applicabon.  Creating  Knowledee
Crgarizaugn

3. Team Buldmg Ruedesigming Waork. Descloping Tewons, Buildig Toons Stctoze and Shalls,
Manzging Discuption aund Conflict, Improsving Waork Process and Wark Flow. Apprasiag ‘leamn
Purfurcnance, Leading Fieh Pesfonnance Teams

3. Teal Quality Management. Histwy & Philosophy of TOM. Total Quality 43 A System, TOM
Implementation Process. 150 4000 & ISO 140K Peacess hnplemeniation and Obiaining Certificahian,
Malcelm Baldridge Award Critenia Dumings Award, Ragie Gandla National Quality Award

4. Basic HR 1zsues i Tote Cluality Managemznt Laadership Yision aml Continuens Pracess of
haprevement. hazen, Palummance Appaisal sd TOM. People Capabilay Matunsy Madd |
(PCNMM), Quahty Based HR Prchicus.

3. Bugitess Process Re-Emgineenne: Bane Caveepes. Provess Mappig Wark low Mapping.
Effeeniscly Apptvang BPR in thie Thganzanons Theengs of Choege, leadng Chanee, Resistancy
Ciange, Change Proneness. Visivning. FIRM ded Culure f Change

TEXT REARINCS: Latest Fdition

1. Foorth Exe: Excellence Threugh Creanvity -Pradip N. Kluadwali, Wheeler Publishing,

2. TOM: The Transfonming Roke of Quality to a Turbulznt World- 3 § Ahluwakia. Tata McGrae
Hill.

3. Tutal Guality Manapgements § Rajaram, Wilsy Isdia Povate Limited.

SUGGESTD READINGS: Latest Edition
1. Busingss Process Transformatinn -Grover. PHIT Leaming.
2. Quality Control -Kulkioni & Bewnor, Wil

7%
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Shn G. 8. insutute of Technology and Scicnce. Indore
Department of Management Studies

MB.....coccoirninnnn SOCIAL SECURITY AND LABOUR WELFARE

PERIOD PER
WEEK

MANIMUM MARKS B

CREDITS T ]
THEORY PRACITCAL oy

T P

To | CW [ SW | Ju | CW |[EndSom| SW [End Sem: MARKS
|
T

3| - | - |1 30 i 70 R

COURSE QRIECTIVE: 1T objective of 1he cemss 5 © oxpose the stadent woothe importance of
socal secunty and labeur welfare in the management of iwdustral relions.

COURSE QUTCOMES

At completiom ol this conesy, thye sludents ol be able w

L
2

b

Idenndy the need of soxial security i lndia and relaed conceps

Explam the bupornance of Tabour welfare i Indian nsgamzacions,

Understaval the chamctenstics and warking of srcullual labour

ldeanfy the raguarement. process of recrwctment zod funcuons ¢l “icwry

inspectorate and saety officer

COURSE ASSESSMENT:
Stedents wall b¢ assessed on the basis of [ollowing,.

Theory paper

(1) Fnd Stinesicr Exam H Mauds
{2)Continucus assessment U Marks (1wo wnd-teem tests. 20 Macks. assignments and repulaity:

10 Marks)

Al
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Shri G. §. Institute of Technotogy and Scrence, Indore
Department of Management Studies

k) | | SR—— wuna? SOCIAL SECURITY AND LABOUR WFELFARE

COLURSE CONTENTS:

1. Sacial Security: Meaping, Object. Socal Szeunte wm Indwr (schemesp, Need Tur Sucsl
Sceenty and llistorical Bagkpround. Classification of Activance, Dilference bebwesn Soeial
Secunty and Social Insurnce.

2. Labor Welare and Welfare Officer: Definton. Scope. Tmportance, Theores &
Prnciples of Labor Weltang . Welfare Officer Roeqerement. Mede of Appo:ntment. Dutigs
and Functiuns, Chudibcations, Condigons of Senvice

3. Agriculteral Labor: Definition, Charactiristics. Ecunemic Condition of Agriculturzl
I.abor, Suggestuons tw lmprove Caadwon of Apncultora Labur

4. Factory Inspectorale: Requirement, Mode of Appoinmem. Qualifications requircd,
Powers, Restnetion an Mizclosure of Informanon

5. Safety Officer: Requireent (Need). Made of Appommen. Qualifications required. Conditions
of Service Dmbes and Funcoens

TEXT REABINGS:

1. Eeonomics of Labor and Isdustaal Relations- Bhagaliwal, | Eastem Book Company, 190
£, 2004

2. Lubor Leonumics i Secnd WelZoe Taagi. b Peakazsh Nah & Co

SUGGESTD READENGS:
L. Industnal Relations- Yenkata Ratnam € 8. Oxford University Press. 2006

El
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Shn G. S. Instimste of Technology and Science. Indore

Department of Management Studies

MUA 4100: SUPPLY CHAIN MANAGEMENT

PERIOD PER CREDITS MAXIMUM MARKS
WEEK FESSERESE THEQRY PRACTICAL | TOFAL
P| To | CW SW [ Tu CW ‘EndSera| SW 'End Sem MARKS

[ a [ - - 3 . 1™ pom - T e

COURSE OBJECTIVE: Ihis course introduces the conzept of supply cham munacement Stodents
will gann 4 seund foundation 1 the kruwledss nevvesany 1 the field of supoiy chain managament.. e

includes benefits and limtanuns of E-Business and anteourcin win SCM
COURSE OUTCOMES:

Atthe vnd of 1he semester, the students will be able to-

I. Undtsstand the impartant role. decision making, and drivees of supply chasn manaveinent in
L ] it

modem business crnest

2. Mentity and assess the need & chaizes of distrbunon channcls, foregasting mudels. and
revers lopistics

Fauhide and apply the qonls of supply and demand menaganent. Lvel ef predae analai? i

and platuny far sutsowrcing in supply chain

4. Undurstand 1he applications of e fundamentas, 13525, and remedial measures i retail SCM.

COURSE ASSESSMENT: Students will by asseseed an the busis of folkowing:

Strdents will b assessed agy-

1) Contimnous assessment in the fom of e mud-tein lests, olass altendance« repvtanty. quiz,
nd dssignmantipresentatigas { 674)

21 Aw cud-term theory sxamnanien (70%,).

4.2



Shri (7. S. Tnstitute of Techinology and Science, Indore
Department of Managemcent Studhes

MBA 1100: SUPPLY CHAIN MANAGEMENT
COL RSE CONTENTS

E. Introduction: Impomance of Supplh Chain Manoecwent 1SCMy. Detintivns of SCM.
Decraian Phases in suppls chain. Process vivw of a supply chain. Nalure and Seopu of SCM,
Evoluuon of SCM. Achieving <iraegic By Sopply chain dnvers. Measurce fur SCM
pecformance, Balanced Scorceand. Concept of Efficient and Responsne supply siain, Factors
for selecuon of degree of responstveness and elficicngy .

-

2. 8CM Matrices & Design of SCM network. Supply Chain Netwark ©2aign. The Preblen of
Nework Condigurations, Inegraied Supply Chain Planning. Supply Chain Netwark Desian
Prucess. Desien of Channel ot Dastnbutions. Functians of Dhefiibunen Channels 13 pes of
Dustribution Cliamess, The Muvial Flow Problom and icduct Mix dlodel  Tmaud
Manageneat and Customer Senace: Demand Forecasting. Rols of Furecasting tn Supply
Cham. Corponale Planeing Furecasting and Replenishment {CPFR), Reverse supply chan:
benetits, famns of seveiee SC, implenwentation steps.

3. Production Planning in Supply Chain: Agerceate Plunang Sttegies. Planning Soppiy and
Doraand ina supply cham, PLumimg, tor apomal Tesel of Prsdzer Availehilivy, Ohgzaureims:
Cuteria. lmportenee and  hntatons, Sewrcing:Sovrze Matavement. Selection of sourcas
laventorny. Components. Methads fer optimum anventan.

4. Coordination and IT in STM: Suppls Coordinaten, Qbstacles 10 Coendinatian n 1 Supply
Ciun, BodJwiup eftecs and a5 comedaal moaswes, Savagecal Lesos e Ashiese Cogndimatie
within & supply chain, Building Stratesic Parinership and Trist withio an EITlCl'pl'va:.' Resonioe
Planning Sysiems. -

S Retail SCM: [ntroduction, Retad supply chain, diflerence with iranufaclunng swpply chain.
scopé, clements, merchandise management pragesses. and statceic viow wf Retail SOM.
Retail product life cyele management, Retud disinbution and replenishment. Reta) suppher
iiationship management, Rewail CRM, Categery and Format spesinic retail SCMissues.

TEXT READINGS: .

1.3unl Chopra and Mandl. Supply Chain Managuinent. Pearsun Publication, 6hed . 2014

2 Yomar Shab. Supply Chain Management. Pearsen Puhlication 2014

SLGHGESTED READINCK;

I Rapesh Ray. Bupply Chain Management far Relailing, Tata MeGraw FOFL New Della, 200U

3 Deevid Semchy Loy, Piodip Kaminsky, Dosioniug and Manasing the Snpply Chain, Conecpt.
Suatenics and case siudies. Tata MeCeran Hill_ 2607

4 B N Sahay, Supply Cram Manaeement. New Delhi. Wheeler, 1024,
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Shri G. S. Tnstitute of ‘T'echnology and Science, Indore
Department of Management Studies

MBA 4705: LOGISTICS MANAGEMENT

PERIOD PFR — ~ MAXIMUM MARKS
. CREDITS f——m _
WEEK THEORY PRACTICAL | TOTAL
TP Tu [CW]SW  Tu | (W EndSan| SW Tomd Soni MARKS |
E - 3 -] - W | : - 100

COORSE DRIECTIVE: he course 13 desiened 10 cquip the students wilh the concepts of Logistics
and M5 WpPication I ingreasme respoustieness and o1z nat o suppls chain.

COURSE DUTCOMES: At the end of the semester. the siudents sall be able to,
1 Unéorstand the dasie fundameatals of logistics mznagenent.
tenlify and dusign distributivn netw ork by adopting various modes of disthbution

Usc the prnciples of warehcusing and Imnspostation K achieve aperativnal effectiveness,

o

Develop and sdopt warious madey concens - loaistics LUGINICNY  and nvertan:
mana2c incng

COLRSE ASSESSMENT:

Students wel® by assesvod oo-

L1 Cumtinuows assessment m ihe forn of tao ndd-1arm tests, <lazs ateendan gy - rv:g'ttlam}. qunz.
and ass:gnments/presentations (3U%) )

2) An cnd-t¢nn theons examination | 71%),

-2
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Sho G 5. Institute of TechnoRrerdhd Scicnce, indore
Department of Management Studies

MBA 4705; LOGISTICS MANAGEMENT

COURSE CONTENTS

L.

Introductian 1o Logistics: Defimitinn of Logistics, Role n the ¢conamys zad i the tiow.
Components and requiremgats, Sigadicanee of focistes ok of supply chain Ther impigl
on cfficiency and responsivencss 1vpes of Lozatians, decision cnlernia and strategies.

Distribution  Lopistics: signaficangs and smportance of distnbition logistwes. Modes of
dsinbutian Deaision aspects m levsls of distibuticn notaark Design of distribulion network

Warehousing and Trausportation: Scloting swmber o wachoase, Desigwing ssanclnusy
Maintenznce and record keepng at warchonsing Roele of 117w warchansing Ownership and
desizaine warthouse  Transportadion Modez of Transpartation. Sclecuon ol mode of
cransportatien and s ssgniticance i Supply Chan  Intemational bogisace: Wbouml and
Outbound Lowistics. Yekicle Scheduling and Planmiag. Iniermodal Tanspoantanon

Inventory: Sclectrve Inventory conteol wehmques aud tisic apphizations. Basic and adyvaces
mdcls nf EQQ Sclection ofbatch svee Cost aspects v ventory Types of imenton Sakety
Stivzi andd Bolfer stock: Campatauon af safeiy stoch and butter stack Mothuds of ieducing

scock Just mo Bime corcept. I Sereduehne and 2 reqwirenrent Cencepr of Tean Sippls
Chain.

Logistics Outsourcing: The benefitz and pitfalla of Logisthie actsourampe. Factons influgneing
the cutsumrcing decision Tae eechnigques aad cantrsel menagement nf Tagihe cusann; ny
Custouer terviee Jogistics Advancement in Logisties, Thind Party Lewsstiea: Functecus,
Sipnificance, and Tutuee scope. Cross Docking, Lean Lowsties, Reverse Lagistics, Grozn
Loeistics, Case studies

TEXT READING ¢

1.

M. Chnstopher, Lomsties and Suppls Chain Managewent: Seratcgizs for Reducing Costs and
Tmprovine Screices. Pivsinan. Loudon.

2. H Recnald, Baltau Business LEogistcs Management. Engles ood €lifte, Now Yok,

3. 1 ] Bawuesox, and D 1 Closs, 1ogistics Management A System Integonon of Phyvacal

istribution. MacMillin. New York

SUGGESTED READINGS:; )

Murphy. Paul B, Jr., Wueod Donald F.: Cuntemporary Logistics. PHI leaming

2. Bob Donath, Jue Muzell. Parny Pellersun. [OMA haadbeok of lepistics and (nventery

nsnagement. Jobhn Wiley. )
Lemar Stephen. Hanna Jov B.. Bloomberz Dasad ) . Logshics. PHL Learving

8%
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Shri GG S. [nstitute of Technology and Science. Indore
Department of Management Studies

MB:: 4706: ADVANCES IN OPERATIONS MANAGEMENT

! -, MAXIMUM MARKS
PERIODYSR | cneoirs ~]
WEFK IHEORY PRACTICAL  TOTAL '
TP Tu JeW I SW [ Tu | % [EndSem SW  [End Sem MARKS
1| - . - 3. - | 30 o, - 100 ']

COURSE OBJECTIVE: The objective of tis cowrse is to provide studens with tools and
techiigues 10 masne operations of senvice Organizatinn,

CCOURSE OUTCOMES:
A1 the end nfthe sewester, (he students will be ahle to

l. Emphaseze the significance of serveee seetor in modem ceonomic Lnvranment
2. LClasafy services for serategic insights ad ident VIRNOVAhIONS in sen pees

3. Explam owl analyze the senoce encoonter mude). service tacility location. and ¢nsiomer
SCOYICE 2fenkiticn

4 Recnenige wnd apply the wols of serice Juabkity s well g su

aaestihe strarcgics for manuging
demand.

COURSE ASKSESSMENT:

Students will be assessed vne

1) Contirsous assessment in the fona of two raid-tznn tests, class attendance- repularity, ez,
and assigoments!presentanons {20%,)

2) An end-term theory examination {70%1.
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Shri G. S. Institute of Technology and Science, Indore
Department of Managemens Studics

MBA 1706; ADVANCES IN OPERATIONS MANAGEMENT

COURSE CONTENTS

TEXT

I.
2.

Role uf services in an economy ccanonuc cyvelotion. stuues of <vonumic soccly. post
industaal socicty. natnr¢ af service sector. Tle oF semice Tndger. The wsture of servioss
sen iecs classificabon

Service stratepgy’ the strcgic service concepl clasaifying sorviols Jor stresic msighls,
understandme he competitive envitnnment of services. COmPEiTinge senice sINewic. weamng
customers e markerplace Services and  wfurmaunen  wehnolosy,  wehnolowcal
inppvations in senvices, the compelitive tele of informanon in serviges, 1he virmeal value ¢hain
himits an the use of Information.

The service encounter: the service tneuunier 1nal- Encounter donmumarcd by 1he service
organization, the scovice orgamzation- cultune, SMpon<rnem: Sonact peesonnel - selaction,
rrapuag, the customer- expecluticn and otiudes. the Spflamyr a5 Sa-predudsr. cesating, o
enstomer service onentation, the service profic chamn  service facility lacation® lacation
consideralivns.  cetimation  of  peoprmphic dewand.  Lacliy  location  techmiques.  sile
consideraiions. hréaking the mEee-camactinne chislermg siumeen macketing, niermedianies
substnnon of Connmuineanon far nsperation.

Service quality: dcfimng  seniice  quality, measunoe  sérvice  yoatity- SERQUAL.
Leachmarking, scope of service qualiy: qualiey service by destunsmcipoiating quadity m the
seitic pacxage. Tagucht methods. Paka Yekeo quabity Tunciion deplesiment. aclinsng
COVICE QURILY~ Todl of qealxy, teals Ffor achiewing service guehty. programs lwe SSivive
guality assuranea — gualiky ympravement 12 achsiove zere defects. Managinge quincs. queuing
3v3rems. he psychalooy waitme, the ceonomics of warting essential feawres of guaning
gy siems tandard MM L model, Rinite-quene MAM!T moedol M/GET moddel,

Maonaging capacity and demand: sirztepics for manacing denand- partiticsiog demand,
procting off-peak demand, develnping complementary sesvices. usmy résénation $ystems
and handhng Uie ovelbooking problem:, Steatemies for munwsing supply- wsing Jasly work
shift scheduling, using weekly work shuft scheduling with days ofF censtrants, ncieasing
CUSTOMET  participanicn,  creatwng adjusublc Lapacilh. S!li‘.l\bg CapacIty. Cross traning
coplosces. nang part time emplosees. Case Studies with special inference o Indian condes,

REAIMNGS: ‘

James A Fitzsimmons and Max [ Fyzsimmens- Senvice Maracenent. MeGraw Tl
Cenee Huksever. Barry render, Rabera 8 Rusell and Roebur G Mandeck- Serviee
Management and Opurattens. Pearson t.dl.lcalmn

SUGGESTED READINGS:

L.

Richard Meuers, Eathivn King- Maners wid Madvleng Bullman-5Sery we Operatons
Manaccmenl. Thowmpson= Soutl
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Shri G. 8. Institute of Technology and Science. Indore
Department of Management Studies

M _ : TECHNDLOGY MANAGEMENT

PERIOD PER . MAXIMUM 34 RKS
e CREDITS — — :
WEFK 'HEORY PRACTICAL | TOTAL
Pl Tu [CW SW T Tu [ CW EndSem| SW |End Sem MARKS |
4 | - N - - | m - - 100 |

{COURSE OBIELTIVE: Ohjeative of this course is provade the shulenls exposces (o the

ceneepte oF jechoology manazemem. and tecknology management ssues like technology

development. acquisiion. absorption. diffusicn e e hnalows support syslems

COURSE OUTCOMES:
Atthe end uf the semester, the srodents will be able 10,

I. Understand the basic {usdamentals, impartance.  henctirs.

wd szaes twehnology
opLement

2. Lxplain the concepts i techrology deyslopment, doguisition, and wsuvation

3. Imphaseze the bencfics ol wehnelogy abso meoh and d.Mugion.

b Planthe process ol technology transfer and pretestion

COURSE ASSFSSMENT:

Stadents will be gssessed op-

1) Continuaas asseasment in the Toom of two mid-tenn wsts, class atendanes regularits, quiz,
wad assignmentsipre seatahons {10%)

2) An cod-term theory examination {7N%).

88
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Shri G, S, Institute of Technology and Science, indore
Department of Managemenl Studies

MB : TECHNOLOGY MANAGEMENT

COURSE CONTENTS

1.

Technolopy lssuc and Implications: Congepis and Detimtion,  Aspocts and Tssues.

Teshnology Changs. lmplication.

2. Technology Development and Acquisition: Forecasting, ldenotveng Vechnolowmeal Change,
Generation and Development and Technolvees Tranzfer Technoloey lnnosation: Basies el
innovaticn. misteke proefing, Sources af Inaosatien. Fypes and Paderas o Innovation.
Human side inwanovabiogs. Rele of innovaien i he nsacsu envagiment.

3. Technnlogy Absorptwon and Diffusion:  Absoipsion.  Accommodule and  Manage
Teshnological Change. Evaloation and Asscesmunt and Diffusien.

4, Process of Outsuurcing Techuelogy, The tenns and conditivns of eehnolowy transfer Pry-
requisiles of successful technelngy trmsfer [echnology Protechion:  Advamages ard
disadvantaves ol Intellectuai Propery and Pasenls

5. Technolegy Envivonmcuit: Science and Technology in India. Policies, Linkages. Toeinolopy
Suppant Suatems Findmzing, Fifenmatioe Ssstoms, Meaisation al Tnlomnise Level Cose
Stadies

TEXT READRINGS:

1. Betz and Fredoek, Managag Technolagy. New Jersey. Prentice Elall Pubbicanons, 200K)

2. Tarck Ehal:l. Management of Techmolagy. TMIL 2009

3. Stoneman. Econumie Analysis of Technelugical Change. Londen, Oxfard Umiversity Press

SUGGESTED READINCS:
{, Micheal Eqil, Wioimation Managemeant, Lundoe, Oxford Uninversity Pross.
2. Rohtangt K Rahtangi and B Bowander, Technalors Fanscasiing, New Delhi, Tat MeGraw

3.

Hill Publications 2000 i
IGNOL: Notes on Technobory Management (MS-509) Meenn, IGNCOU Pub. 1003
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[ pERIOD PER CREDITS MAXIMUM MARKS ]

L WEEK e THEQRY — ° PRACTICAL | TOTAL
TPl Tu |CW|SW " Tu ' CW [EndSem| SW |End Seml MARKS
3 | - - 3 - | - 30 T x|

104+

COURSE OBJECTIVE: To provide “he kwwledye and skells reqred 1a tdentify the issags
aszoazsd with 1he deploviment of an Frierpnse Resavree Plannng SASIEL and 1o master the
steps necessany fur a sueoessfel ERP amplenentation

COURSE GUTCOMES:

Al cnd of the scmester. the siudents wili he able 10

1. Comprchend (e basic concepts of ERE syszoms for manufachning & service ConbpiLnics

el the tifferences imang MRE NRE 11 gsd CRE

4 5000

Appho ks ponciples of ERE sostoms. then myar vemponeats, e the riatwmships
anong “hese compenents.

Map varions Business peecesses wsone ERP woniules god 1schpegues

Ideanhty and suptaest the advan lges and imnatives of nuplementang ERP s¥stems,

COURSE ASSESSMENT:

Students will be azsesscd vn-
13 Contiravus 285essient i the form of twn madstenm fe8s, class ate

ANCE- TERWIAITY, quie,
and assignmenns'presentalions {10%) '

2} An end-turm thzory examination (70",

a0
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COURSE CONTENTS

K

Intrnduction to Faterprise Resanrce Planming (ERP sy stam ity ern, ned. stemliganae.

current Trends, and pvervizwy of tonzuenaliey -

Evolutionury stages of ERP, Vaicry accommodation, Stiatewic and opcrational issaes in
ERP. Inteprated and Busiices model of ERP. Zachmann cmerpise archuegetire. MRP aml
MRE-1I

Review of business pracesses and integration acrnss various functions. How an ERP can
Proside benztits fer the enteiprise. plasaing tor an ERP deployment Planng and eaceuting

the seledion procesa for an CRP svsiem. acenrfing tw the identilicd requingments

ERP mndwles: Production Plannmg. Sales and Distnbution. Matenals Manawement  Plant
Mantenanee, Qualits Manugeman:, Projec Manaacrent Financal Managaiment and {estng.
and [lonan Resencces, lsucs i sustonn mng ERP svatem. tep mamzeemest concent abu et

ERF I'I"ifrasteucture for ERP, E-cammeree framuveork, applhicatens and svourits far ERD

ERF Implementation Steps. LRP aplementation Methedolony, End nser inneims Pagy
Impicmeniaten, Conateaings in ERE. Implestemation aod rale ol consulian. users and vendor
M the process of implementation  Exposure e man commersiad sl apen source FRP

packages avanlable on intemet ie. SAP, BAMN o1y Case Stuches an FRP.

TEXT READRINGS:
1. Garp., Vined Kowmar Enterorize Respurce Flanning. Concepts and Prectice. Preatice Flall of

India

2. Leon. Adexis. Enterpise Resouee Plaanimg, MeGraw ERll Bdecation, [ndia.

SLGGESTED READINGS:
L Garg. Vined Kumar and N. K Venkatibnsiiun, CRP ware TRP tplementation Wisrkk

1

Prenoee Flaid of India

Bl Muhaden sl Ganesl Yciapalll Tent bosh o Enterpriw Reseuscs Planing

NMacmalian Tngha.,

A lavaranan, Busaess Process Re-Enaneenms 1at MeGeas Hll

al



